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AMES KEWLEY, F.I.C., F.C.S., M.I., Chem. E., chief chemist 
of the Asiatic Petroleum Co. is chairman of the committee in 
charge of the World Petroleum Congress which will convene 
in London July 19 to 25. 

The Congress was planned last year at the time that Mr. 
Kewley was president of the Institution of Petroleum Tech- 
nologists. In addition to the discussion of technical matters 
of world-wide interest to the oil industry the Congress will 
work toward international agreement on nomenclature and 
methods of testing petroleum products. 

Important sessions will be devoted to oil measurement and 
international standardization as well as to symposia on the 
most important current aspects of production and refining tech- 
nology and practice. 
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Marketers Deadlock on Lease & Agency, 
Pass Decision to Washington 


CHICAGO, June 24 

CODE of marketing 

practices, to provide for 

the functioning of that 

branch of the oil industry under 

the Industrial Recovery Act, 

was adopted by representatives 

of marketing associations here 
today. 

The completed code, of 34 
rules, was the accomplishment 
of three days of conference, 
morning, afternoon and _ run- 
ning well into two nights. The 
sessions at times reached dra- 
matic heights, through inspired 
appeals on behalf of various in- 
terests in the oil marketing in- 
dustry; then again dropped to 
inane bickerings over inconse- 
quential points. All told it was 
a stirring chapter in history in 
the making for our industry. 

Some 59 so-called marketing 
organizations, a few probably 
created for the occasion, took 
part in the conference. They 
were very definitely representa- 
tive of the independent interests 
in oi] marketing. The American 
Petroleum Institute and _ the 
principal refiners’ associations, 
which may be called representa- 
tive of the larger oil companies, 
were present but did not vote. 
On points of difference, their 
votes would have been at the 
best but small minorities. 
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By V. B. Guthrie 
N. P. N. Managing Editor 


It was the day of the inde- 
pendents. The representatives 
of the major companies, at 
previous meetings, in New York 
and Chicago, had put into code 
form their ideas on changes in 
marketing practice necessary to 
establish the marketing indus- 
try on a sounder, and hence 
profitable, basis in line with the 
purpose of the new legislation 
which brings all business and 
industry in this country under, 
at least, the paternal supervi- 
sion of the federal government. 

These ideas they entrusted 
with loving care to the mercies 
of the Chicago conference start- 
ing June 22nd, then sat on the 
sidelines, sometimes, it must 
have been, with cold chills run- 


ning up their spines as they 
watched and listened to the 


course of the independents’ con- 
ference. 

The independent interests 
went along with most of the 
provisions of the tentative draft 
with which they started, added 
rules calling for fixing of prices 
and establishing of margins for 
wholesale and retail marketing 
transactions; for licensing, un- 
der federal supervision, to do 
business; dead-locked hopeless- 
ly on the question of lease and 
agency agreements; and pulled 
up just short of declaring for a 


moratorium on the building of 
new outlets of any kind. 
However, in the writer's 
opinion, the deliberations of the 
Chicago conference were con- 
structive and a word might be 
in order right here for the lead- 
ership at these meetings, which 
will be identified later in this 
article. These leaders kept on 
a constructive course, in the 
main, the discussions of the rep- 
resentatives of these 59 associ- 
ations, some of them organiza- 
tions of local dealers and of 
trackage station owners. 


OWEVER, to criticize, or 
praise, in detail the deliber- 
ations of the Chicago conference 
is futile at this time. As point- 
ed out by C. E. Arnott, presi- 


dent of Socony-Vacuum, who 
was named chairman of the 
general conference and who 


held to the wheel even when the 
going was most blustery, there 
are several steps yet before a 
code for the oil industry can be 
considered even as adopted by 
the industry itself. Then it has 
to go to Washington. 

The Chicago conference adop- 
tion of the marketing code car- 
ries approval of the representa- 
tives of those associations there 
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Copies of Complete Code Are Ready 


HE full text of the tentative marketers’ code, as adopted 
at the Chicago conference last week, and the tentative 
producers’ code, as drafted at Chicago the week preceding, 
have been published in reprint form by NATIONAL PETRO- 


LEUM NEWS. 


This reprint also includes the official resolutions on 
licensing and price fixing which were drawn up by the same 
conferences, the official list of associations taking part in 
both conferences, the personnel of the Emergency National 
Committee, Schedule ‘“‘A’”’ of equipment sale terms, and 
Schedule “B” of credit terms, the two last named being 
appendices to the marketers’ code. 

Copies of this reprint can be secured, at 25 cents each, 


by 
NEws, Cleveland. 
order. 


represented. Those associations 
will now be asked to express 
their ideas on the code, as 
drawn at Chicago, by some di- 
rect action. In the meantime, 
the code as adopted at Chicago 
will go back to the representa- 
tives of the larger oil com- 
panies, probably through the 
medium of the meeting of di- 
rectors of the American Petro- 


leum Institute in New York 
June 28. 
Then the next hurdle is an 


open meeting of the industry at 
Washington sometime in the 
near future, with representa- 
tives of the administration pres- 
ent. Then the code, in what 
might be called the final form in 
which it leaves the hands of the 
industry, is subject to review 
and revision by the representa- 
tives of the President, in line 
with his ideas, or those of his 
agents, as to how the Recovery 


Act shall be administered. So, 
rejoicing, or mourning, over 
what seems to have been 


gained, or lost, through the pro- 
visions of the tentative market- 
ing code would seem premature. 

In addition to adopting the 
code of 34 rules, at the Chicago 
conference, the association rep- 
resentatives also took the steps 
necessary to fit the code into 
that drawn a week ago by the 
producing interests of the coun- 
try; and to adopt also the same 
provisions for setting up an ad- 
ministrative organization with- 
in the industry, to be known as 
the National Emergency Com- 
mittee, to plan and co-ordinate 
the activities of the oil industry 
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under the terms of the Recov- 
ery Act. 

The independents at Chicago 
did do a stroke of good business 
for themselves by voting for a 
representation of 28 on _ that 
committee, as compared with 26 
from the producing interests. 
Their 28 members were elected 
at Chicago, the last business of 
the tired and worn-out confer- 
ence. Their names are _ pub- 
lished elsewhere in this issue. 

From the start of the con- 
ference at Chicago, June 22, it 
was apparent there could be no 
reconciliation of the point of 
view of the conference on the 
lease and agency agreement, 
with that of the major oil com- 
panies, as expressed in the ten- 
tative form of code they offered 
for the consideration of the 
meetings at Chicago. 

In their code the larger oil 
companies had made what they 
regarded as a very material 
concession, in adopting a rule, 
calling for the elimination of 
the leasing and loaning of 
equipment entirely under the 
conditions under which it has 
been practiced in the past. In 
this regard, their code made 
the exception only of fee sta- 
tions, property held under lease 
but not improved with buildings 
or facilities for the handling of 
petroleum products or property 
held under 10-year lease. 
where the rental was not based 
on the volume of petroleum 
products sold on the premises. 

However, the code of the ma- 
jors did specifically provide for 
the making of lease and agency 


agreements. More than that, 
in their Rule 4, the majors had 
tied up tighter to the exclusive 
feature of the lease and agency 
agreements by providing it 
should be an unfair trade prac- 
tice for an oil company to at- 
tempt to sell a station or deal- 
er already tied up on a lease and 
agency agreement. 


The Chicago conference felt 
it could not accept provisions 
which continued the lease and 
agency agreements in their 
present form. The leadership 
of the meeting came to the front 
on this point, and at an early 
occasion. It brought together 
three men who perhaps had 
never met until they came to the 
Chicago conference, and who 
certainly had never previously 
stood shoulder to shoulder in a 
fight. 

One was a fire-eater from 
Charlotte, N. C., Tom Glasgow, 
a marketer, who brought to the 
conference credentials from the 
Virginia Carolinas Association. 
He could talk on his feet, with 
or without gestures, and he 
knew parliamentary law. The 
representatives on the other 
side of this question soon came 
to be wary, and to lead cauti- 
ously, when they engaged with 
him in an encounter from the 
floor. 


The second was Barney Ma- 
jewski, receiver for the Deep 
Rock Oil Corp., Chicago, the 
duly credited representative of 
the Illinois Petroleum Market- 
ers Association, as he let it be 
known many times during the 
proceedings. His was more the 
catch-as-catch-can style of de- 
bate; but he was quick to get 
to his feet, quick to take advan- 
tage of an opening and the last 
man to give up. 

The third was Paul G. Blazer, 
head of the Ashland Refining 
Co., Ashland, Ky., representa- 
tive of the West Virginia Mar- 
keters Association. A quiet, stu- 
dius sort of person, he showed 
great tenacity in holding to 
his position, which was in ef- 
fect, that while the lease and 
agency form of contract had 
been abused, properly qualified 
and restricted it had its place 
of usefulness, both for the in- 
dependent marketing company 
as well as the major oil com- 
pany. Mr. Blazer let it be 
known that he intended to see 
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CHICAGO, June 25 

UMAN nature and personal interest again, 

as during the week before with the oil 
producers, were uppermost in the discus- 

sions and actions taken at the marketing code 
meeting here this week. Some of the most mo- 
mentous decisions on the fate of oil and all in- 
dustries, were made on personal feeling and 


the frantic desire to ‘‘do something.” What 
might happen through such decisions a year 
from now was disregarded. 

All together it was a good meeting. A lot of 


steam was blown off which has been accumulat- 
ing for years, due to a lack of a truly national 
marketing meeting; and some of the big boys 
of the industry got down and got acquainted 
with the smaller ones. 

It is ashame the Institute has never developed 
its marketing division, never gotten it down 
closer to the ground, where the hosts of smaller 
jobbers would be interested. The reason, of 
course, is obvious. The executive committee of 
the Institute thinks in terms of production, re- 
fining and mass marketing. It was pointed out 
in private conversation this week that the In- 
stitute’s executive committee is mass market- 
ing minded, as is shown by the fact it put four 
Standard Oil men and a Sinclair man on its pre- 
liminary code committee. 

The Institute has a definite marketing de- 
partment with a vice president in charge and 
that department should be developed. Perhaps 
it should hold meetings separate from the rest 
of the Institute meetings, and have a program 
where even the smaller practical things can be 
discussed by the smaller marketer. Much good 
for the industry generally can be done by closer 
co-operation between the Institute and the vari- 
ous state marketing associations. These are 
strong organizations, far more powerful in their 
respective territories than the Institute is or 
can be. 

The working out of the code in the next two 
years will bring all marketing organizations 
closer together. From it should develop a 
larger and stronger marketing department with- 
in the Institute, thus making it fully represen- 
tative of the entire industry. 

I do not mean that the state associations will 
be done away with or be put under the control 
of the Institute. That could not be done, nor 
should it be done. But these organizations 
should be able to state their ideas and positions 
directly in the Institute; whether the ideas hap- 
pened to be in accord with the gentlemen of the 
“majors” or not. It would be only good intelli- 
gence to see that a representative for these or- 
ganizations was on the board of directors of the 
Institute. We have long thought and so said, 
that that board was too much on the order of a 
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As The Chicago Meetings Looked to The Editor 


By Warren C. Platt, Editor 














select club from which death only could retire 
you. It needs an overhauling. 

Had all the foregoing been true today this 
meeting at Chicago would have gone off a lot 
smoother and in much less time with better re- 
sults. The smaller marketers have had a pretty 
good idea of what has been wrong with the ‘‘ma- 
jors” for some time. Maybe closer association 
might have put the idea over sooner. 


[* WAS hot and sweaty, the chairs were hard 
and the oratory was long and repeated a lot. 
Sessions ran to midnight. The heat could not 
have been avoided but a proper parliamentary 
handling of the meeting would have helped. 
Why business men don’t learn a little bit about 
parliamentary rules and pay some attention to 
them, is the despair of those who have to sit 
for hours on hard dinky chairs. The plan of the 
meeting was to let every one talk freely but that 
should not permit men to say the same thing 
over and over again, a half a dozen or a dozen 
and more times on their feet for a single motion. 

Roy B. Jones, as chairman of the sub commit- 
tee, did the best job of presiding and it was a 


good one. But still he might have used the 
gavel a bit more, although at times even his 


genial patience seemed exhausted. 
* *% % 

HE marketers enthusiastically decided they 

wanted price fixing and so voted it in from the 
floor, the committee having tabled it. From the 
heat of the speeches, the object seemed to be 
that the government could be prevailed upon 
to get the trackside and other cut-price stations 
to raise their prices. The trackside representa- 
tive was against it because, obviously, a price 
cutter without a cut price gets little or no busi- 
ness. It was the small well owners the week 
before who were for price fixing. So were some 
of the big companies, much to our surprise. 

If the administration at Washington takes up 
oil industry price fixing, which we very much 
doubt for at least some time yet, the industry 
will find itself in a straight jacket with many a 
firm hand gripping its throat. Prices will be 
regulated for the consumer primarily, rather 
than for the investor, who is never thought of 
by government as a consumer. 

Even while all the arguing was going on here, 
our Secretary of the Interior, who has been 
reported to be a possible oil administrator, was 
holding the cement companies up to scorn 
quoting a denression price on Boulder dam, 
because he said, it was not low enough. He 
finally announced that the cement companies 
had ‘“‘given away” and made a “much lower 
price.”’ He failed to say that the government 
had changed its specifications and gone to a 
lower grade of cement, the price of which the 


for 








cement companies had only barely shaded. All 
this while “this new deal’’ cabinet was supposed 
to be doing all it could get to get business go- 
ing and wages up. 

Just wait until the Ickes get their hands on 
our throats. 

HOOTING at price cutters with price fixing 

by law, in the long run, is only shooting at 
one’s self because the price the government 
makes will take the price cutter’s price into con- 
sideration. All gasoline price cutters are not 
losing money by any means. Most of them, by 
reason of the way in which they do business and 
the increased volume from the price cutting, can 
show lower costs. Do you think any political 
body is going to stand up and oppose the united 
howl of the price cutters? Especially when the 
price cutters exist in the oil industry because 
of the industry’s own false and foolish and in- 
sane price structures? 

The industry, and this goes for the big com- 
panies, had better get its house in order; which, 
praises be, it is at last starting to do, with the 
tank car market as its price basis and reduction 
of some of the foolish margins and practices. 
As these new price structures are perfected and 
time goes on, there will be fewer and fewer 
price cutters. Even the trackside station man, 
in his own irate remarks, admitted that the new 
structure has already stopped their growth and 
even reduced their gallonage to a point where 
they are moaning pitifully. He did not say it 
that way because he feels that the big companies 
should continue the nonsense of the past dozen 
years—-yes, be forced to continue it by order of 
law—so that he can live by continued price cut- 
ting. 

All this would be a fine, complicated story to 
air before a political tribunal in political Wash- 
ington, even though the President does want to 
get people back to work. 


[ T WOULD be great if the industry could work 
out its salvation within itself and without 
sending a single question up to the political au- 
thorities. The administration today is chiefly 
interested in getting people back to work and 
getting wages up. The profits or lack of profits 
of an industry is just incidental, providing the 
profits are not too large. 

If the crude can be shut back to demand, and 
here is where the ‘‘new deal” can do a job, the 
industry should be able to handle the rest of it 
itself. There will necessarily be a lot of dicker- 
ing and trading but the big companies haven’t 
it in their power to get rough. They haven’t 
the money any more and they are not making 
any. Besides all that, however, the big com- 
panies’ political strategy should be, and really 
must be, to keep as many people in the oil busi- 
ness as possible, to put out as few as possible, 
even though they have to give way on many 
things. 

For the big companies to take advantage of 
complete restriction of crude and then try and 
grab it all themselves, then squeeze down some 
margins and freeze all gallonage where it is, 
would send such a delegation down to Washing- 
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ton that the Pennsylvania Railroad could not 
haul there in a week. 

The big majors are very much “on the spot” 
and they know it. They don’t always move the 
right way or the most tactful way, but they 
wince the instant they feel a dart in their skins. 

The industry, we believe, can depend upon 
the big companies to make money for the whole 
industry because they need it so badly them- 
selves. The only exception to this would be the 
big companies’ failure to continue their efforts 
toward a sane marketing structure and sane 
marketing practices. 


HERE were some mighty good jobs of con- 

ceding done during the last 24 hours. The 
men who gave way are entitled to the thanks 
of the industry for so doing. Much of the unan- 
nimity at the windup was due to the unofficial 
efforts of President Byles and Vice-President 
Boyd of the Institute. President Byles jumped 
into the argument twice to counsel sane agree- 
ment and I could hear from around me favor- 
able comments. Then Bill Boyd was seen tak- 
ing leaders of the different factions off for quiet 
conferences. 

That is what those men are there for and the 
sooner every man in the oil industry realizes 
it the sooner the Institute can deliver full value 
to him. There has been too much loose talk 
about these men ‘“‘working for the big majors.’’ 
Their task, as they are charged with it, is not to 
dictate to the industry on behalf of any one 
but to make it possible for the industry to get 
together and intelligently and fairly make up 
its mind on its own questions. Then these men 
carry out those decisions. 


HE A. P. I.’s committee on marketing came 

in for some criticism from the floor and con- 
siderable in private for not being entirely frank 
in the preliminary negotiations on the code. The 
committee was lucky to get off as easily as it 
did. 

The meeting opened with a lot of this brother- 
ly love, hands-across-the-sea stuff, and now you 
are assembled under the President’s call as rep- 
resenting all the marketing associations in the 
country to decide what you will do about it, will 
some one please speak up? 

A lot of people knew that the Institute’s com- 
mittee had held meetings in the East and meet- 
ings in Chicago and had worked out a suggested 
code pretty much in detail with most of the ma- 
jors agreeing to it. Many of the marketers’ 
associations and smaller marketers knew about 
these meetings, although no public announce- 
ment or explanation of them or what, if any- 
thing, they had accomplished, had been made. 

The first day there were frequeit references 
by marketers from the floor to an A. P I. code, 
questions on the status of the tentative draft, 
without any heading, which was in circulation, 
and so on. The reply was that you are here to 
work out a code under the President’s orders. 

Well the thing got too hot to hold onto, at 
least as to that end of the poker, so the second 
morning Chairman Arnott of the general ses- 
sion was given the unhappy task of breaking the 
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news officially. He did a good job of it but still 
it was something that should have been told the 
meeting the first morning. There was no A. P. I. 
code just a tentative draft from these prelimi- 
nary sessions on which the A. P. I. had not 
passed. 

First one marketing organization head after 
another got up and wanted to know what they 
were there for, and if there was a slate why not 
have come out with it, etc. 

The delegates of the meeting were not treated 
fairly the first day. They had not been treated 
fairly before the first day because the industry 
should have been apprised of these first pre- 
liminary meetings. 

There should have been reasonable publicity 
of these earlier meetings and much good might 


have been done if some of the smaller mar- 
keters’ representatives had been called into 
those conferences, because they were large 


enough so that a few more or less in attendance 
would not have made any difference. 

We have complained in these pages a num- 
ber of times about the lack of information from 
the Institute’s board meetings and we have com- 
plained much more in private. We and a lot of 
others know what is going on and that without 
any trouble, but, while realizing you can’t hold 
all an industry’s meetings out in the Public 
Square, there is a better compromise than at 
present, between past policy and what should be 
done. 

The meetings at Chicago were all open and 
that was a good thing. That was so voted by the 
delegates. Some of the committee meetings 
might have been a bit more private so far as 
getting results are concerned, but if the commit- 
tee members could stand it, the visitors could. 
In fact the committee meetings looked very 
much like the general meetings. 

When you want “open covenants openly ar- 
rived at’? you must do just that. Here is an in- 
dustry of tens of thousands of people to deal 
with and lead and that is different from a pure- 
lv private commercial transaction. 


K FOUND some small refiners who thought 
if pipelines could only be divorced from oil 
companies their crude troubles would be at an 
end. Then, they said, they could go to the pipe- 
line companies and buy their crude. We told 
them the divorced pipeline companies would no 
more have crude oil in their ownership than they 
would have watches. The divorced lines would 
only have transportation to sell. If there 
room you could buy a seat in their street 
One refiner tried to get the final meeting to 
resolve that all pipeline and crude oil companies 
today be required to sell him crude. There was 
some talk about it but finally his second with- 
drew and the resolution died. 

We once were strong for doing things to the 
pipe lines and at one time had a hand in getting 
them put under interstate control. But we have 
grown older and now can’t see where divorce- 
ment of pipe lines would do any good. They 
are in law just as much as common carriers 
now, as they ever could be if put under separate 
ownership. 


Was 
Car. 
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UR guess is that Washington is going to 

tell the industry to simplify its code to a 
few fundamentals, that it will pass over the price 
fixing recommendation and probably will put 
final decision of the much discussed ‘‘lease and 
agency’ problem over for a while; then ask the 
industry to go back to its desk and see if it can't 
raise some wages in the next week or two and 
cut down the hours of work so as to get more 
people on the payroll. And if the industry does 
these things, as we believe it can, it perhaps 
need never return to Washington. 

HERE is muck to be said on both sides of 

the “lease and agency” question. If we 
never had had ‘‘lease and agency’’ just what 
type of a dealer would we have today? Might 
he not be a better type, doing a larger volume 
of business on a narrower margin with less price 
cutting? Might we not have much fewer mil- 
lions invested in marketing equipment? 

These are fair questions. Also this one is 
tair: was not the mad rush for gallonage regard- 
less of profit primarily responsible for “lease 
and agency’? We all agree, I guess, that this 
rush is what gave us unhealthy and unwarranted 
price structures. 

Why can’t the industry send this question to 
a special commission, while waiting for Wash- 
ington to get around to its consideration, and let 
this commission be composed largely of open- 
minded men, men outside the oil industry who 
are accustomed to studying facts and figures on 
just such questions as these. 

This is a question of facts. The theory of 
“lease and agency’ may be sound as a general 
principle but has it brought the oil industry the 
most profits at the lowest possible cost? There 
should be facts in existence today on which this 
question can be decided. 

We are not strong for a lot of college profes 
and economists and experts running 
one’s business but often they can be a very fair 
and useful jury. 

There is, of course, the question of its legality, 
that is the “lease and agency,’’ but, if it is not 
sound business, if it has not helped the oil in- 
dustry, the industry does not want it no matter 
how legal it may be. 

The oil industry never has had its marketing 
practices studied from an outside view point 
and now should be a good time to do it, start 
ing with just this very question. 


sors sales 


LL of which, for the moment, brings us 
down to the tail end of three very hot days. 
Right out the window here is the beautiful blue 
of Lake Michigan, with a cooling breeze com- 
ing up and a lot of big white yachts loafing at 
anchor, inviting excursion from business. 
Chicago’s artists, as dusk comes are gather- 
ing up their paintings and drawings and easels 
and beach umbrellas and other traps from the 
plaza at Congress street where they have been 
holding an artists’ mart. Let us hope they made 
some sales and are departing, in their gaily col- 
ored smocks and berets, with enough to buy a 
zood meal and a cold bottle of beer. So, after 
having one of the same—thank you—-we 
depart to catch our train. 


Too 








Marketers Deadlock 


(Continued from page 12) 


that such restrictions were con- 
sidered by the gathering at 
Chicago, if it took all summer. 
He had his share of supporters 
in the conference also. 

When Messrs. Glasgow and 
Majewski found their storming 
and oratory would not budge 
the quiet Mr. Blazer from his 
position, they veered somewhat 
from their course of entire 
elimination of the lease and 
agency. Astute Roy B. Jones, 
Panhandle Refining Co., repre- 
senting the Texas Petroleum 
Marketers Association, presid- 
ing at the full committee con- 
ference, and smoking a pipe but 
saying little, took advantage of 
this opportunity to name the 
three as a committee to redraft 
the now famous Rule 8, apply- 
ing to lease and agency. 

These three labored many 
hours, produced a draft of Rule 
§, argued for itand it was adopt- 


ed by the conference without 
much further discussion. This 


rule, published elsewhere in this 
issue as a part of the complete 


code, provides it is an unfair 
trade practice for an oil com- 
pany to contract in any way 
with a dealer or station owner 


or operator to sell its products 
exclusively. This would knock 
out the so called 100 per cent 
agreement, which was perhaps 
the main issue of the independ- 
ents led by Messrs. Glasgow and 
Majewski. 


ULE 8 goes on to say this pro- 

vision need not apply to sta- 
tions owned in fee by oil com- 
panies; to station sites held un- 
der which were not im- 
proved with buildings or facili- 
ties - for handling petroleum 
products before being 
and to stations under lease for 
five years or more, where the 
rental is not based on volume of 
products sold and where the 
lease is non-cancellable. 


lease 


leased 


The rule goes on to say that 
the above considerations are 
not to be construed as forbid- 
ding an oil company from mak- 
ing a lease and agency agree- 
ment, where the agent pays the 
same rent for the premises as 
the oil company plus a return 
on the investment made by the 
oil company, and also where the 
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return to the agent does not 
exceed the compensation, if fig- 
ured on a gallonage basis, al- 
lowed generally to. retailers 
buying on the open tank wagon 
schedule. 


This Rule 8 also provides that 
existing agreements which con- 
stitute unfair trade practices, as 
above defined, should be termi- 
nated as ‘‘promptly as practic- 
able in keeping with the spirit 
of the rule.’’ Note that the 
word used is “should,” not 
“shall.” 


While the above rule would 
not entirely forbid an oil com- 
pany making lease and agency 
agreements, it would no doubt 
greatly restrict the benefit to 
the oil company in many in- 
stances. 


RIDAY evening, while the 

conference itself was wrest- 
ling with this and other rules in 
the code, other movements were 
under way. W. R. Boyd, Jr., ex- 
ecutive vice-president of the in- 
stitute, always a diplomat of 
high degree, set about to see if 
some compromise could not be 
effected so that one code would 
be the outcome of the confer- 
ence, with disagreement in 
views registered on what rules 
were necessary. There had been 
talk of two codes, a rump con- 
ference, if the effort was made 
to force the views of the majors 
on the association representa 
tives. 

Mr. Boyd explained, private- 
ly, and before the conference 
the position of the institute as 
being that of the leading asso- 


ciation in the industry having 
initiated the move to. bring 
about a code, but not having 


drawn or endorsed any code at 
all. 


When the conference 
called to order the following 
morning, Mr. Jones moved the 
adoption of the code as gone 
over by the conference commit- 
tee consisting of one representa- 
tive from each association pres- 
ent. Mr. Boyd then moved to 
the front and introduced what 
he called an ‘‘agreement to ad- 
just differences at the confer- 

’” This included labor pro- 


Was 


ence. 
visions, as set forth in the Re- 
covery Act, two paragraphs for 
the protection of refiners, and 
the various rules in the Chicago 


marketers code where there was 
agreement with the tentative 
draft of the code submitted by 
the major interests at the start 
of the conference. Provision 
was made in Mr. Boyd’s plan 
for the inclusion in Rule 8 of 
both the draft in the original 
code and the draft prepared by 
the committee of three at the 
Chicago conference. 


Rule 8, as contained in the 
original draft, provided that 
lease and agency agreements 
might be made, that they need 
not be made a matter of public 
record, but that equipment 
could not be loaned or leased 
except under the very limiting 
restrictions set forth in Rule 2. 
There was some debate, for one 
thing on the point, in a dual 
presentation, as to which read- 
ing of Rule 8 should go on the 
right hand side and which on 
the left hand side of the page. 
Messrs. Boyd, Glasgow and Ma- 
jewski withdrew to the door- 
way for another hasty confer- 
ence and the house felt progress 
was being made. 


Then Mr. Glasgow took the 
floor and moved that the code, 
as approved by the general con- 
ference committee to that point 
be adopted, with the dual pre- 
sentation of Rule 8, and also 
provided that further rules 
might be added to the code; but 
the door was shut to reconsid- 
eration of rules already adopt- 


ed. This was passed by ac- 
clamation, with but few scat- 


tered noes. 


HUS the oil marketing indus- 
try, unless something which 
is not now anticipated inter- 
venes, passes on to Washington, 
the knotty question as to condi- 


tions under which lease and 
agency agreements may be 
made, at least for the term of 


the Recovery Act. 


With this much off its chest, 
the further business of the con- 
ference moved forward quickly. 
Additional rules were added 
stating that refiners shall have 
fair and equitable consideration 
in the allocation of crude, and 
providing that the output of pe- 
troleum products by refiners 
may be restricted if necessary 
to bring supply and demand in- 
to balance. Another rule set 
forth that oil production, refin- 
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ing and marketing must be car- 
ried on upon a profitable basis 
and that “no one or more of 
said branches shall obtain or re- 
ceive excessive or disproportion- 
ate gain or profit therefrom to 
the exclusion of any other 
branch of this industry.” 

The price-fixing rule, No. 34, 
was introduced by Mr. Majew- 
ski. It refers to the similar 
provision in the producers’ code 
and gives the President authori- 
ty to fix minimum and maxi- 
mum prices for motor fuel and 
other products, for various lo- 
calities in relation to base re- 
finery or shipping points, as the 
Emergency National Committee 
should decide; and also to es- 
tablish margins for various 
classes of wholesale and retail 
trade. 

This resolution had consider- 
able support, some of the inde- 
pendents seeing the possibility 
otherwise of being caught be- 
tween refinery prices, based on 
higher crude, and relatively 
lower retail prices as set by the 
larger companies. 

Three resolutions separate 
from the rules in the code were 
adopted. First was the licens- 
ing provision, almost identical 
in wording with that adopted 
by the producers a week ago 
and asking the President to call 
a hearing to determine if the 
licensing of individual firms is 
not necessary to carry out the 
provisions of the Recovery Act. 

A resolution on _ imports, 
again similar to that in the pro- 
ducers’ code, asks the President 
to limit imports to an amount 
not exceeding average daily im- 
ports during the last six months 
of 19382. The third calls for 
the inclusion of natural gaso- 
line in any estimates to be made 


of the total available supply of 
motor fuel products. 

The conference adopted, with 
some amendments, a schedule 
of maximum credit terms as 
worked out earlier by credit 
managers for some of the oil 


companies and labeled Appen- 
dix ‘‘B’’ to the code. This is 
provided for in Rule 21, which 
sets forth that the granting of 
a longer term of credit, or a 
larger rate of discount, than 
provided in the schedule “shall 
constitute an unfair method of 
competition.” 

Rule 1 of the code, which for- 
bids the leasing or loaning of 
equipment in connection with 
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the sale or distribution of pe- 
troleum products, provides that, 
where an account changes 
hands, loaned or installed 
equipment may be sold by the 
company losing the account to 
the company taking it on; but 


on terms carefully set forth in 
a schedule for various types of 
equipment. This is known as 
Appendix ‘“‘A”’ to the code and 
becomes effective, of course, on- 
ly as Rule 1, to which it per- 
tains is finally adopted. 


List of Marketing Associations 


Represented at Chicago 


CHICAGO, June 24 
ELOW is the official list of 
the associations participat- 
ing in the marketing confer- 
ence at Chicago, June 22 to 24. 
American Petroleum Institute, New 
York. (Present but not voting). 
Buffalo Civic League Gas Assoc., 
Buffalo. 
Burning 
Chieago. 
California 
Angeles. 
California, Oil and Gas Assoc., Los 
Angeles. 


Oil Distributors Assoc., 


Natural Gas Assoc., Los 


Chicago Public Garage Operators 
Assoce., Chicago. 

Chicago Service Station Operators 
Assoc., Chicago. 


Colorado Jobbers Assoc., Denver. 
Connecticut Valley Independent 
Marketers Assoe., New Britain, Conn. 


Dade County Florida Dealers Assoc., 
Miami. 

Detroit Lubricating Oil Men’s Assoc., 
Detroit. 

Dixie Distributors of Nine States, 
Ann Arbor, Mich. 

Eastern Independent Oil Marketers 


Assoc., Newark, N. J. 

Essex County Oil Dealers Assoc., 
Newark, N. J. 

Certified Burning Oil Distributors, 


St. Louis. 


Georgia Independent Oil Men’s 
Assoc., Macon, Ga. 
Illinois Petroleum Marketers Assoc., 


Chicago. 
Iowa Petroleum Assoc., Des Moines. 
Independent Oil Dealers Assoc., of 
Raleigh, N. C. 
Independent Oil Dealers Assoc., 0! 
Monroe County, N. Y., Rochester. 


the Carolinas, 


Independent Oil Dealers Assoc., of 
New Jersey, Newark, N. J 

Independent Oil \ien’s Assoc., ol 
New England, Quincy, Mass. 

Independent Petroleum  Assoc., 
America, Tulsa. 

Independent Trackage Assoc., of 
America, Chicago. 

Independent Trackside <Assoc., of 


Chieago, Chicago. 
Independent Wholesalers Assoc., of 
Philadelphia, Philadelphia. 
Indiana Petroleum Assoc., 
apolis. 
Kansas Oil Men’s Assoc., Wichita. 
The Kendoilers, Bradford, Pa. 
Kentucky Petroleum Marketers 


Indian- 


Assoc., Louisville. 

Louisiana Arkansas Refiners Assoc., 
Eldorado, Arkansas. 

Lubricating Oil Wholesalers Assoc., 
Chicago. 


Massachusetts Retail Assoc., Dor- 
chester, Mass. 
Merchants and Manufacturers 


Assoc., of Washington, D. C., 
Jobbers Div.) 

Merchants and Manufacturers 
Assoc., of Washington, D. C., (Serv- 
ice Station Div.) 

Michigan Independent 


(Fuel oil 


Gasoline 


Dealers Assoc., Detroit. 

Michigan Oil Men's Assoc., Jackson, 
Mich. 

Missouri Oil Men’s Assoc., Kansas 
City. 

Motor Equipment Wholesalers 
Assoc., Chicago. 

National Independent Oil Assoc., 
Philadelphia. 

National Petroleum Assoe., Penn- 


sylvania refinery Division, Oil City Pa. 
Natural Gasoline <Assoc., Tulsa. 
Nebraska Petroleum Marketers, 
Lincoln, Neb. 
New Jersey 
Newark, N. J. 
Northeastern 
Retail Dealers 
re. 
Northwest Petroleum 
neapolis, Minn. 
Ohio Petroleum 
Columbus, Ohio. 


Oil Trades’ Assoc., 


Pennsylvania Gasoline 
Assoe., Stroudsburg, 


Assoec., Min- 


Marketers Assoc., 


Oklahoma Petroleum Marketers 
Assoe., Enid, Okla. 

Palm Beach Florida Dealers Assoe., 
Palm Beach. 

Pennsylvania Grade Crud¢ Oil 
Assoc., Warren, Pa. 

R. I. Marketers Assoc., Providence, 
R. I. 

South Dakota Independent Oil 
Men’s Assoc., Madison, S. Dak 

Tennessee Oil Men’s Assoc., Nash- 
ville. 

Texas Petroleum Marketers Assoce., 
Wichita Falls. 

Virginia-Carolinas Assoe., Char- 
lotte, N. C. 

West Virginia Marketers Assoc., 
Ashland, Ky. 

Western Petroleum Refiners Assoc., 
Tulsa. 

Wholesale Petroleum Marketers 
Assoe., Chicago. 

Wisconsin Petroleum Assoc., Mil- 


waukee. 








Marketers, Refiners Elect Members 


To Emergency Committee 


CHICAGO, June 24 
EPRESENTATIVES of mar- 
R icvers associations meeting 
at Chicago June 22 to con- 
sider a code of marketing prac- 
tices under the terms of the Re- 
covery Act, adopted the same 
provisions for an administrative 
organization within the industry 
as did the producers a week ear- 
lier. 

Thus an Emergency National 
Committee is to be set up, to be 
the planning and coordinating 
agency for the industry during 
the period it functions under the 
act. It may make rules and reg- 
ulations under the code, investi- 
gate alleged violations, make 
torecasts of demand and so on. 

As planned by the producers, 
the emergency committee was 
to consist of 52 members, 26 pro- 
ducers and 26 marketers, with a 
chairman who might or might 
not be a member of the commit- 
tee, The general committee 
was to have an executive com- 
mittee consisting of 8 members 
and the general chairman. The 
producers elected their 26 mem- 
bers at their conference last 
week. 

In submitting the general ad- 
ministrative plan to the market- 
ers here, W. R. Boyd, Jr., execu- 
tive vice-president of the Amer- 
ican Petroleum Institute, an- 
nounced that 13 of the 26 mar- 
keters’ representatives had al- 
ready been selected, on the basis 
of company representation, fol- 
lowing the same method of elec- 
tion as the producers used. 

In his plan provision was 
made for the selection of the 13 
additional, representatives of 
marketing on the basis of one of 
the natural gasoline interests, 6 
to the refining interests and 6 
to the representatives of mar- 
keting organizations present at 
the Chicago conference, distri- 
buted as far as possible to repre- 
sent the geographical market- 
ing areas of the country. 

It was also provided that no 
company should have more than 
one representative on the emer- 
gency committee and that the 
“company” should include all 
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subsidiary and affiliate inter- 
ests. 

The representatives of the in- 
dependent marketing associa- 
tions present at Chicago be- 
lieved the 6 members original- 
ly assigned to them in the sched- 
ule did not proportionately rep- 
resent their interests. So they 
were given 8 by a vote of the 
conference, and the 8 duly 
elected. The entire membership 
of the refiners and marketers 
portion of the Emergency Na- 
tional Committee thus becomes 
28, the individuals selected be- 
ing as follows: 

The 13 members selected by com- 
panies; E. G. Seubert, Standard Oil 
Co. (Indiana); C. E. Arnott, Socony- 
Vacuum Oil Corp.; H. M. Dawes, 
Pure Oil Co.; W. M. Irish, Atlantic 
Refining Co.; W. T. Holliday Stand- 
ard Oi] Co. (Ohio): W. E. Smith, 
Standard Oil (Kentucky); W. G. 
Skelly, Skelly Oil Co.; E. B. Reeser, 
Barnsdall Oil Co.; J. H. Vickers, Vick- 
Petroleum Co.; L. P. St. Clair, 
Union Oil Co. of California; Jacob 
Krance, Mid-Continent Petroleum Co.; 
Paul G. Blazer, Ashland Refining Co.; 
D. J. Moran, Continental Oil Co. 

Natural Gasoline interests, Ray EF. 
Miller, secretary, Natural Gasoline As- 
sociation of America. 


Co. 


ers 


Refiners, eastern Appalachian re- 
gion, H. A. Logan, Union Refining Co., 
Warren Pa. 

Refiners, Oklahoma, Howard Ben- 
nette, president, Western Petroleum 
Refiners Association. 

Refiners, Kansas, A. L. Derby, presi- 
dent, Derby Oil Co., Wichita. 

Refiners, Texas, Roy B. Jones, presi- 
dent, Panhandle Refining Co., Wichita 
Falls. 


Refiners, Arkansas-Louisiana, Col. 
T. H. Barton, president, Lion Oil & 
Refining Co. of El Dorado. 

Refiners, California, W. J. Reid, 
president, Hancock Oil Co., Long 
Beach. 

Representing the marketing inter- 
ests: W. D. Hudson, president, Ten- 
nessee Oil Men’s Association, Nash- 
ville; E. V. Weber, president, Ohio 
Petroleum Marketers Association, 


Cincinnati; Paul S. Williams, Indiana 
Independent Oil Men's Association; 
Tom Glasgow, Virginia Carolinas As- 


sociation, Charlotte, N. C.; B. L. Ma- 
jewski, Illinois Petroleum Marketers 
Association, Chicago; F. H. Rolapp, 


Sunset Pacifie Oil Co., Los Angeles; 
E. FE. Hadlick, president, Northwest 
Petroleum Association, Minneapolis; 


H. E. Koch, 
Defense League, 
Buffalo, 

Below are the 26 producer 
representatives on the Emer- 
gency National Committee elect- 
ed at the producers’ conference 
in Chicago June 16 and 17. 


secretary, Buffalo Civic 
(Gasoline decision) 


Representatives by Companies 
president, Amerada 
Petroleum Corp.; Frank S. Coates, 
vice-president, Cities Service com- 
panies; H. F. Sinclair, chairman exec- 
utive committee, Consolidated Oil 
Corp.; J. Frank Drake, president, 
Gulf Oil Corp.; George S. Hill, presi- 
dent, Houston Oil Co.; O. D. Donnell, 
president, Ohio Oil Co.; J. C. van Eck, 
president, Shell Union Petroleum Co.; 
J. Howard Pew, president, Sun Oil 
Co.; K. R. Kingsbury, president, 
Standard Oil Co.; California; Walter 
C. Teagle, president, Standard Oil Co., 
New Jersey; W. F. Humphreys, presi- 


A. Jacobsen, 


dent, Tidewater Associated Oil Co.; 
C. B. Ames, chairman, The Texas 
Corp.; Frank Phillips, president, 


Phillips Petroleum Co. 
Representatives by Districts 


California: Ralph B. Lloyd, Oil 
Producers Sales Agency, Los Angeles, 


director of the American Petroleum 
Institute. 
Neal Anderson, Long Beach, pro- 


ducer, former state umpire. 

Rocky Mountain District (Montana, 
Wyoming, New Mexico, Colorado); 
Clarence B. Richardson, Consolidated 
Royalty Oil Co., Casper. 

Kansas: William LL. Ainsworth 
Wichita. 

Oklahoma: Wirt Franklin, Okla- 
homa City, institute director. W. W. 
Warner, Nowata, president of Okla- 
homa Stripper Well Association. 

Texas: Charles F. Roeser, president 
Texas Oil & Gas Conservation Associ- 
ation, Fort Worth, institute director. 

John S. Kilgore, Attorney Wichita 
Falls. 

H. L. Hunt, Tyler. 


Arkansas-Louisiana: J. R. Craw- 
ford, Shreveport. 

East Central District (Michigan, 
Illinois, Indiana, Kentucky): William 


Bell, Robinson, III. 

Jastern District (New York, Penn- 
sylvania, West Virginia, Ohio): Ralph 
T. Zook, Sloan & Zook Companies, 
Bradford, Pa. 


A. FE. Faine, New Straitsville, Ohio 


Penn Proration Lifted 


BRADFORD, Pa.—Proration 
is to be lifted from the fields 
producing Pennsylvania grade 
crude oil July 1, because of the 
recently greatly increased de- 
mand for the oil. Proration has 
been in force in various parts 
of the Pennsylvania Grade field 
for most of the last three years. 
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Oil Man to Act on Industry Plaints 
Under Recovery Act 


By A. E. Heiss 
N. P. N. Washington Bureau 


WASHINGTON June 27 


PETROLEUM industry 

man is to be brought into 

the National Recovery Ad- 

ministration to help Admini- 

strator Hugh S. Johnson. Who 

the man will be General John- 

son and his advisers are keep- 
ing behind close-shut lips. 

“Will you bring in anybody 

to work particularly with you in 


connection with oil,’ the ad- 
ministrator was asked at his 


press conference June 23. 

“T will have to do that sooner 
or later,’ he said. But beyond 
that point he would not go. Nor 
would any of his advisers. 

Without saying so, General 
Johnson indicated that he had 
heard of discussions as to who 
was to be the boss of the pe- 
troleum industry. 

“T want to avoid any czaristic 


appearances,” he said before 
saying any thing about an oil 


man to help him. “It is indus- 
trial self-government that I am 
interested in.’’ 

“Let me make a little speech,”’ 
said he, after saying he was to 
add an oil man to his staff. ‘“My 
thought about this thing is—it’s 
a little bit different than the 
War Industries Board (which at 
times was regarded as definite- 
ly ezaristic.), in that industry at 
that time we had a continuous 
problem because we were trying 
to keep the industries producing 
stuff... This is being organized 
as you would organize a_ busi- 
ness. I want to avoid any czaris- 
tic appearance; the President 
calls this act industrial self- 
government, 

“The first move of an industry 
is to bring in a code. I am trying 
to develop the technique of this 
new thing. Therefore I have 
certain deputy administrators, 
just a few at first. A man will 
come in and deal in a prelimin- 
ary way with the problem of the 
industry up to the point of a 
hearing. I am going to conduct 
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these hearings myself. It will be 
a new procedure—nothing quite 
like it has ever been seen be- 
fore. I don’t know how it will 
turn out but I have definite 
ideas as to how it is to be carried 
on. After a hearing and the code 
has been approved it becomes a 
sort of ‘law merchant’ for that 
industry. 

“Then complaints will start to 
come in and will have to be 
treated. As the deputies become 
adept in treating with this busi- 
ness we will have other men 
come in. The deputy going on 
to another industry will have to 
leave behind him a small or- 
ganization to receive com- 
plaints. To what extent it will 
grow in administration is a mat- 
ter of what will actually happen. 
There will be no administrators 
of an industry, as such, in the 
early stages.’’ 

That “little speech” was in- 
terpreted as meaning that while 
such a man was to be brought in 


the bringing in would not be 
done until after the organiza- 


tion was put together and func- 
tioning, and then to deal with 
complaints; not be a czar for the 
industry. 


unsaid not being as 
petroleum conscious as, for 
instance, Tulsa, thought only of 
Walter C. Teagle, Henry L. Do- 
herty, Wirt Franklin or Russell 
B. Brown in connection with the 
aid General Johnson might be 
thinking of calling. But Mr. 
Teagle is on the administrator’s 
general staff and the other men 
mentioned, it was suggested, 
were not likely to look with 
favor upon a place in the John- 
son administration subordinate 
to assistant and deputy admini- 


strators, although it was ac- 
knowledged that Johnson had 
not indicated the size of the 


office the petroleum man might 
be called upon to fill. 
Almost obviously in line with 


his determination to avoid czar- 
istic appearances, General John- 
son said he did not expect to in- 
voke the licensing power if he 
could avoid it. While the bill 
that is now the law was under 
consideration it was said time 
and again that the licensing 
power was a rod in the cupboard 
to be used on the recalcitrants. 
But the general has expressed 
the opinion that, if the power is 
invoked, it will have to be used 
throughout an industry, and not 
applied only to the bad ones be- 
cause there is nothing in the 
statute authorizing it to be ap- 
plied to only a part. 

On the question of what con- 
stitutes unfair competition as 
defined by a code the National 
Recovery Administration has 
the knowledge and experience 
otf Chairman March of the Fed- 
eral Trade Commission. 

All industry, by reason of the 
passage of the National Indus- 
trial Recovery Act, is in politics, 
regardless of its likes or dis- 
likes. That fact was made pat- 
ent when there was a little flare 
up over the part labor should 
play in the formulation of the 
codes of fair competition. It 
raised a question of who is go- 
ing to write codes, industry 
alone, or industry and labor to- 
gether? 

“The employees present no- 
thing here,’ said Gen. Johnson 
on May 20 in the course of a talk 
with newspaper men. “The 
codes are presented for the in- 
dustry by the employers. If they 
do not come in they cannot get 
the benefits of the code.’’ 

That declaration was made in 
answer to an inquiry which was 
“If, in a certain industry where 
few men are employed, they or- 
ganized to take advantage of 
this act, and presented a code, 


9? 


what would you do? 

Instantly came the answer 
that the employes were to pre- 
sent nothing; that the National 
Recovery Administration dealt 
with employers as the framers 
of codes of fair competition. 


Atlantic Purchasing Agent Dies 


PHILADELPHIA — Matthew 
KF. Roberts, veteran purchasing 
agent for Atlantic Refining Co. 
and affiliates, died here June 19. 
He died while playing a round 
of golf at the Merion Cricket 
Club. 








Elliott Busy Circulating Oil Code 
Petition Among Independents 


LOS ANGELES, June 23. 

HE Independent Petroleum 

Association of California, un- 

der the leadership of John B. 
Elliott, is circulating a petition 
among California independent 
producers which he proposes to 
submit to President Roosevelt in 
connection with adoption of any 
oil industry code under the In- 
dustrial Recovery Act. 

Mr. Elliott, who managed 
the campaign of McAdoo, Roose- 
velt and Garner in California, 
was one of the insurgents at the 
recent conferences and hearings 
at Washington. 

The petition which he is cir- 
culating incorporates the follow- 
ing principles as necessary to in- 
crease employment, restore the 
domestic markets and aid the 
oil industry generally: 

1. To prevent the importation 
of petroleum oil or products pro- 
duced in foreign countries not 
maintaining the standards of 
living and wage conditions de- 
sired in the United States; which 
importations have the _ inevit- 
able effect of decreasing domes- 
tic production and increasing 
unemployment in this country. 

2. To prevent the excessive 
withdrawal of oil from existing 
above-ground storage, which 
withdrawal tends to decrease 
employment. 

3. To employ more men to do 


existing work, limiting the 
working hours of each man’s 


week and at the same time pay 
a fair wage to all. 

4. To permit reasonable com- 
petition; to eliminate ruinous 
competitive practices and at the 
same time protect the public 
against unfair high prices on pe- 
troleum oil or its products, and 
standing firmly against monopo- 
lies. 

5. To take the stand that 
whatever voluntary curtailment 
of oil production there may be 
shall provide for unrestricted 
production from smaller wells 
through a_= stated minimum, 
and curtailment of all other pro- 
duction solely on a per well 
basis excluding cubical content 
or acreage theory. 
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The petition concludes with 
authorization to give the Inde- 
pendent Petroleum Association 
of California, organized in 1930, 
permission to speak through its 
representatives for the signers 
in presentation of a code that 
will embrace the principles of 
the Industrial Recovery Act of 
tos0. 


Elliott Named Member 
Of Planning Body 


By Telegraph 

WASHINGTON, June 27.— 
John B. Elliott, Los Angeles, 
has been appointed a member 
of the advisory and long range 
economic planning committee 
of the National Recovery Ad- 
ministration. He was selected 
by the advisory committee of 
which Walter C. Teagle, is a 
member. 

Mr. Elliott was one of the 
leading opponents of special oil 
control legislation proposed in 


the recent special session of 
Congress. He succeeded in op- 


posing all efforts at special con- 
trol through the medium of the 
Independent Petroleum Asso- 
ciation Opposed to Monopoly. 
This organization supported the 
pipeline control measures which 
were incorporated in the Na- 
tional Industrial Recovery Act. 

Mr. Elliott managed _ the 
Roosevelt-Garner campaign in 
California last year and knows 
politics. He is a producer in 
California. Some years ago he 
was attached to the Washing- 
ton bureau of the Associated 
Press. 


‘“Hot”’ 
TULSA—Suit involving 300,- 
000 barrels of oil allegedly pro- 
duced in violation of proration 


Oil Suit Brought 


orders in the Oklahoma City 
field has been filed against 
Mark Kleeden, who figured 


prominently as a witness in the 
state senate investigation of 
proration last winter. The ac- 
tion was brought by Lieut. Gov. 


Robert Burns as attorney for 
the Southwestern States Oil & 
Gas Corp., Denver. It is alleged’ 
that Kleeden and _ associates 
paid taxes to the state on 300,- 
000 barrels more than was ac- 
counted for to the shareholders 
of the wells operated by the de- 
fendants. 


Ohio Marketers to Talk 
New Code June 29 


COLUMBUS, O., June 27.— 
Discussion of the proposed code 
of fair competition drafted by 
the marketing division of our 
industry at Chicago, will be 
held at an extraordinary con- 
vention of the Ohio Petroleum 
Marketers Association June 29 
and 30 in the Deshler-Wallick 
hotel Columbus. All Ohio mar- 
keters, whether members of the 
association or not, have been 
urged to attend by Robert A. 
Warfel, executive secretary. 

There will be special discus- 
sions of lease and agency agree- 
ments, fixed prices, supply re- 
strictions, contracts, premiums, 
profits, equipment loans, re- 
pairs, price posting, credits and 
government licensing. 

The first session opens at 10 
a. m. June 29. All marketers 
may participate in the discus- 
sions but only qualified mem- 
bers of the association will be 
permitted to vote any moves. 


Oil Equipment Makers 
Busy With Codes 


CLEVELAND, June 26- 
Manufacturers of marketing 
equipment have split themselves 
into numerous groups for the 
consideration of codes of busi- 
ness practice under the National 
Industrial Recovery Act. So far 
reporting are groups represent- 
ing pumps, air compressors, car 
lifts, greasing equipment and 
steel barrels. 

At this time only the codes of 
the pump and steel barrel asso- 
ciations are complete, but the 
details of these agreements are 
being held pending approval of 
the adopted codes at Washing- 
ton. Meetings of the other 
groups are either in session or 
are scheduled for this week. 
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Stillman, McQueen Retire 
From Imperial Oil 


TORONTO, June 24.—C. O. 
Stillman, president and A. M. 
McQueen, vice president, of Im- 
perial Oil Ltd., subsidiary of 
Standard Oil Co. (N. J.) are re- 
tiring June 30. Their succes- 
sors will be selected at a meet- 
ing of Imperial’s board of direc- 
tors that day. 


Both men have had many 
years’ service in the oil indus- 
try in Canada. Their retire- 
ment is in line with the general 
policy of the older men giving 
way to the younger in indus- 
trial management. 


Mr. Stillman has had an ac- 
tive career of 52 years in the 
oil industry. He rose from a 
position in a refinery yard to the 
presidency of the largest operat- 
ing oil company in Canada and 
one of the largest in South 
America. He built Imperial’s 
first refinery at Sarnia, Ont., in 
1897 and followed this with the 
construction of six others which 
give the company a chain across 
the dominion. The Sarnia 
plant is still the company’s 
largest. 


Mr. Stillman was appointed a 
director of the company in 
1899. He gained a vice-presi- 
dency in 1911. In 1919 he suc- 
ceeded the late Hon. W. J. 
Hanna, K. C., as president. Un- 
der Mr. Stillman’s direction Im- 
perial had a large growth, not 
only in Canada, but also in 
South American producing 
fields. 


Mr. McQueen was practical- 
ly brought up in the oil busi- 
ness and his experience is prin- 
cipally in production of petro- 
leum. The explorations for oil 
in western Canada covering a 
territory from the boundary to 
near the Arctic circle, together 
with the developments of the 
enormous oil fields of the In- 
ternational Petroleum Co. in 
Peru and Colombia, have been 
under Mr. McQueen’s super- 
vision for many years. He is 
an expert on the geology and 
general conditions of the Tur- 
ner Valley, Alberta, and of the 
South American fields, and has 
intimate knowledge of the 
search for large commercial pe- 
troleum fields in Canada. 
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Schedule of Oil Credit Terms 
Proposed in the Code 











CHICAGO, June 24 

ELOW is the schedule of 
maximum credit terms and 
discounts for the marketing of 
petroleum products as adopted 
at the Chicago marketing con- 


ference. It is known 
pendix “B” to Rule 21 of the 
tentative code. If adopted it 
becomes an unfair trade prac- 
tice for the oil company to offer 
longer terms: 


as Ap- 


Credit Terms: 


(1) Gasoline and Kerosine Sales: 


In tank car and barge shipments.... 


In tank wagon deliveries......... 


Service station deliveries 


One per cent 10 days 
from date of shipment 
net 30 days. 

One per cent on sight 
draft payments. 
_Load-to-load, or net 
15th proximo. No cash 
discount. 

.Cash or Coupons only. 


Coupon books, in denominations of not less 


than ten dollars, 


may be sold at face value, 


without discount, for cash, or on credit pay- 


able net 15th proximo. 


(2) Gas Oil and Fuel Oil Sales: 


In tank car or barge shipments, 


or deliveries to ships’ bunkers 


In tank wagon deliveries: 
To resellers......... 


To consumers 


One per cent 10 days 
from date of shipment 
net 30 days. 

One per cent on sight 
draft payments. 

..Load-to-load — or net 
15th proximo. 

Net 15th proximo. 


(3) Lubricating Oil and Grease Sales: 
In tank car and drum ear ship- 


ments: 


Unbranded oils and greases. 


Branded oils and greases 


L. C. L. Shipments: 
All oils and greases.... 


One per cent 10 days 
from date of shipment 
net 30 days, or 30-60-90 
day trade acceptance. 

One per cent 10 days 
from date of shipment 
net 30 days, or 
30-60-90 day trade ac- 
ceptance 


cent 10 
or 


net 10th proximo. 


One per days 


Truck and tank wagon deliveries: 


All oils and greases........ 


Service Station Deliveries.... 


.One per cent 10 days- 
Net 10th proximo. 
Cash or Coupons only. 
Net 10th proximo. 











Letters to 





the Editor 





Lear Editor: 

Below are a few comments on 
the meeting held at Chicago last 
week. At this meeting a ‘‘Code 
of Fair Competition” for the pe- 
troleum industry was adopted. 
I spent two months for Gov. 
White acting for the oil pro- 
ducers of Ohio at Washington, 
during which time representa- 
tives from all the producing 
states tried to get special leg- 
islation for the oil industry. 
This failed in part, so we now, 
like other industries come un- 
der the National Industrial Re- 
covery Act. During these two 
months I donated my time and 
with the exception of a few do- 
nations from personal friends, 
I paid all my expenses 

At the meeting held in Chi- 
cago last week a ‘‘Code of Fair 
Competition” for the oil indus- 
try was adopted by various com- 
mittees. At this meeting the 
“Ohio Delegation” was picked 
by a few men without a meeting 
of the Independent oil produc- 
ers of Ohio, although I insisted 
on such a meeting being called 
prior to the Chicago meeting. 
The ‘‘Delegation from Ohio” did 
not represent the Independent 
oil producers of Ohio. Mr. 
Faine who has done a fine job 
as statistician for the “Ohio 
Penn-Grade Association,” but to 
whom or to his son has been 
about $250 per month and ex- 
penses for this work, was placed 
on “The Emergency National 
Committee.’’ Mr. Faine or his 
son is also drawing about $3800 
per month and expenses from 
“The Independent Gas Pro- 
ducers’ Association of Ohio” to 
which fund the large Utilities 
Companies donate the majority 
of the money. 

It is not fair to the Ohio pro- 
ducers that a man not having 
any oil or gas interests to speak 
of should be placed on ‘‘The 
Emergency National Commit- 
tee,’’ on which committee he 
may have to decide on many 
problems’ affecting the Inde- 
pendent producers. It is my 
opinion and that of many other 


oil men I have talked to since 
the Chicago meeting, that the 
person picked for this job 


should be selected at a general 
meeting of the oil men from all 
parts of Ohio, and should be an 
Independent oil man with con- 
siderable experience and finan- 
cial interest in the industry. 


The oil industry of Ohio 
should have an independent 
oil producer that knows the 
fundamentals of the oil business 
and not a man that might only 
get his knowledge from statis- 
tical reports made up by men 
that really know the oil busi- 
ness, or in other words “Second 
Hand Knowledge.’ Any oil or 
gas producer can get this infor- 
mation without paying about 
$10,000 per year for reprinting 
it, we would be better off to 
give this money to our pumpers. 
It is not likely that many prob- 
lems will come up that were not 
covered by the recommenda- 
tions of the ‘“‘Committee of Fif- 
teen’? in March, but Ohio and 
West Virginia, will have to see 
that Bradford does not decide 
on a code for this area that will 
take the market demand from 
our states. 


If the Ohio producers want a 
general meeting on this matter, 
they should demand it now or 
hereafter abide by what is done 
by Mr. Faine. It is up to Mr. 
Faine to step out of this position 
to which he was appointed by 
two men and let the Ohio pro- 
ducers select their own man. 

Very truly yours, 
I. C. Grimm, 
W oodsfield, Ohio 





Daily Average Production, Im- 
portant Districts, American 
Petroleum Institute Figures 


Week Ended 


June 24 June 17 


Barrels Barrels 
Okla. City 214,150 120,600 
Total Okla. 530,650 106,850 
East Texas 565,250 789,759 
Total Texas 1,117,050 1,341,950 
California 482,500 479,500 
East of 
Rockies 2,031,100 2,132,360 
Total U. S. 2,513,600 2,611,850 
Crude Imports 49,570 59,430 
Total New 
Supply 2,063,170 2,672,286 











Canada Output Down 11.1 Per 
Cent in April 

TORONTO. — Production of 
crude in Canada in April was 
84,974 barrels compared with 
87,218 in March and 95,585 in 
April, 1932. In the first four 
month of 1933, production was 
328,057 barrels, or 13.9 per cent 
less than in the corresponding 
period in 1932. 

Production in Alberta was 
74,645 barrels, 69,447 barrels 
of which was crude ‘naphtha, 
20,126 barrels of light crude 
from the Turner Valley Field, 
2942 barrels of light crude from 
the Red Coulee, and 224 barrels 
of heavy crude from the Wain- 
wright field. 


Texas Independent Plants 
To Draft Own Code 


TULSA, June 24.—The Texas 
Independent Refiners’ Associa- 
tion was formed at Dallas June 
23, when representatives of 70 
refiners in that state answered 
a call to meet to organize an 
association to submit a code to 
the President under the Recov- 
ery Act. 

F. W. Burford, Burford Oil 
Co., Dallas, was elected presi- 
dent of the new organization 
and E. W. Moutray, Moutray 
Oil Co., Aberline; R. G. Coca- 
nower, Olney Oil and Refining 
Co., Wichita Falls: D. W. 
Hovey, Republic Oil Refining 
Co., Houston; and Dan Danci- 
ger, Danciger Refineries, Fort 
Worth, vice presidents. J. B. 
Gambrell, Dallas, was elected 
executive secretary and C. R. 
Starnes, Texas Oil Products Co., 
Gladewater, was elected treas- 
urer. 

In addition to the above of- 
ficers the board of directors con- 
sists of H. B. May, Arrow Pro- 
ducing & Refining Co., Overton; 
D. G. Gray, Waggoner Oil Re- 
fining Co., Electra: G. L. Row- 
sey, Taylor Refining Co., Ty- 
ler; C. M. MeNutt, McNutt Oil 
& Refining Co., El Paso; and C. 
A. Middleton, Kent-Middleton 
Oil Co., Corsicana. 


The work of drafting a code 
has already been undertaken by 
the board of directors and it is 
expected that it will be ready 
for submission to the members 
of the association at a meet- 
ing next week. 
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A. A. A. and U. S. Prove Alky-Gas 
Less Efficient Than Gasoline 


WASHINGTON, June 26 


DDING alcohol to gasoline 

spoils both. A mixture of 

90 per cent of gasoline 
and 10 per cent of alcohol pro- 
duces a motor fuel that is 4.94 
per cent less efficient than regu- 
lar gasoline, without regard to 
the fact that the mixture is 
more expensive than gasoline 
alone. 

That is the substance of the 
findings with respect to the 
road test of the blended fuel 
made on June 9 by the Ameri- 


can Automobile Association 
contest board and the U. S. 


Bureau of Standards. 

Laboratory tests by the Bu- 
reau. of Standards showed 
greater fuel consumption when 
the blend was used than when 
regular gasoline was fed to the 
motor engine. The laboratory 
test also showed that a richer 
mixture was required for ac- 
celeration with the blend than 
with the regular gasoline. 

This showing in favor 
regular gasoline was not 
great as earlier road tests made 
by the A. A. A. contest board. 
Whether the fact that the day 
on which the latest test was 
made was the hottest June 9 
ever recorded in the national 
capital area had anything to do 
with a result indicating that the 
blend was not as poor a fuel as 
the first test indicated, can not 
be determined. Tests by the 
same cars over the same road on 
a cooler day have not been run. 

The earlier test, by the con- 
test board alone, the result of 
which was announced by the 
A. A. A. April 27, showed the 
10 per cent blend to have been 
6.5 per cent less efficient than 
regular gasoline. 

Calculations by the A, A. A. 
based on that test and an 
sumed cost of alcohol of 30 cents 
a gallon, the product of 25- 
cents-a-bushel corn, showed an 
added cost of the inferior fuel tq 
the owners of motor vehicles in 
the United States of $609,900,- 
(00 a year. The inferior fuel, 
it was figured, would cost 3 
cents a gallon more than regu- 
lar gasoline, with alcohol sell- 
ing at 30 cents a gallon. But the 


of 


as 


as- 
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sort of alcohol used in the lat- 
est test could not be readily ob- 
tainable at such a low price. Be- 
sides, if the plans of the Roose- 
velt administration bear fruit 
acceptable in its eyes, corn will 
be selling at about 80 cents a 


bushel ere long, meaning that 
aleohol diluted gasoline for 
motor vehicles would have 7 


cents plus a gallon added on ac- 
count of the diluent. 

Representative E. M. Dirksen 
of Illinois, whose’ skepticism 
about the first A. A. A. test 
caused this later one to be run, 
is believed to have based his ad- 
vocacy of blended fuel upon the 
belief that the blend was better 
than regular gasoline. 

Therefore, unless the political 
pressure of the distilling inter- 
ests in his district plus that of 
the professional farmers is too 
strong, he is expected to drop 
his sponsorship of alcohol-gaso- 
line blend bills in Congress. 

The laboratory tests showed 
that 4.5 per cent more of the 
blended fuel was needed to pro- 
duce the same results as the 
regular gasoline. But the blend 
did improve the anti-knock 
quality of the fuel. However, 
the improvement, according to 
an A. A. A. announcement, was 
only one fourth to one third of 
that obtained from the highest 
test premium fuels on the mar- 
ket today. 


Farish Sees Golden Rule 
In Era of New Deal 


HOUSTON, June 24.—The 
New Deal is ushering in an era 
in which the Golden Rule is to 
be adopted literally in business 
and in the every day affairs of 
industrial life. 

This was the theme of what 
might be termed a farewell ad- 


dress made by W. S. Farish, 
chairman of the board of the 
Standard Oil Co. (N. J.) at a 


testimonial dinner given in his 
honor the night of June 21 in 
Houston. The dinner was given 
by “Texans and Houstonians’”’ 
who had known and worked 
with Mr. Farish during his presi- 


dency of the Humble Oil & Re- 
fining Co. 

Departing from the usual 
trend of addresses on such oc- 
casions which ordinarily are re- 
capitulations of cordial relation- 
ships of the past, Mr. Farish 
chose to look into the future. He 


outlined his conception of the 
great social and_ industrial 
changes that must result from 


current national legislative poli- 
cles, 

While admitting that planned 
production would probably 
raise corporate taxes and place 
certain limitations on earning 
power, Mr. Farish indicated that 
it would also result in greater 
security and stability. He point- 
ed out the principal difficulties 
as he saw them, warning against 
the professional politician and 
the greedy minority if success 
is to be attained. Industry was 
likened to an army which is now 
to become a group in which all 
engaged in it are conscripts in 
an offensive against unemploy- 
ment and maldistribution. 

In conclusion Mr. Farish said: 
“Regretfully I am leaving you 
to take up the place that has 
been assigned to me in this 
struggle. In a sense I am going 
forward to the firing line. | 
leave you confident and filled 
with hope; not that all objec- 
tives will be gained, but that, 
nevertheless, much good will be 
accomplished. Millions of men 
will be put to work, our govern- 
ment and our best institutions 
will survive, and the average 
man will enjoy a bigger oppor- 
tunity and a better chance for 
true happiness than he has ever 
had before.” 


HENDERSON, Tex.—O. L: 
Bodenhamer, of El Dorado. 


Ark., national commander of 
the American Legion in 1929- 
30, died June 19 from burns 


sustained in a fire on properties 
operated by him in the East 
Texas field. Gas which had ae- 
cumulated from the wells on his 
property was ignited when Bo- 
denhamer lighted a cigaret. He 
was 43 years old. 


TULSA—I. A. O’Shaugnessy, 
president of the Globe Oil & Re- 
fining Co., is making an exten- 
sive tour of company properties 


and producing areas of the 
Southwest, accompanied by 


Kr. L. Jehle, 
the company. 


vice-president of 








CODE of MARKETING PRACTICES 


Adopted by Conference of Representatives of Marketing 
Associations at Chicago, June 22-24, Under the Provis- 
ions of the National Industrial Recovery Act 


RULE 1 


EFINERS, distributors, job- 
bers or wholesalers shall 
not hereafter sell, lease, 

loan or otherwise furnish to 
consumers of petroleum prod- 
ucts or to anyone engaged in the 
sale of petroleum products at 
retail, or to consumers, any 
pumps, tanks, air compressors, 
greasing equipment or guns, 
lubsters or other equipment or 
accessories (excepting only 
pump globes and the usual ad- 
vertising signs) for the storage, 
display, vending, delivering or 
consumption of petroleum prod- 
ucts, except as otherwise pro- 
vided in paragraph 3 of this 
rule. 

If equipment of the kind, type 
or description hereinbefore 
mentioned now in operation be- 
comes damaged, destroyed or 
worn out, it will not be replaced 
by any refiner, distributor, job- 
ber or wholesaler. 

The equipment of the kind, 
type or description, hereinbe- 
fore mentioned, furnished, 
loaned or leased before June 15, 
1933, by any refiner, distributor, 
jobber or wholesaler to or in- 
stalled with any retailer or con- 
sumer is not to be sold, loaned, 
leased or furnished in any way 
to any dealer or consumer, ex- 
cept that such equipment may 
be loaned, leased or licensed to 
the retailer or consumer at such 
location by any new supplier 
subsequently acquiring title 
thereto. 

If the retailer or consumer 
discontinues buying petroleum 
products from the refiner, dis- 
tributor, jobber or wholesaler 
who has loaned or installed such 
equipment and commences or is 
about to commence buying pe- 
troleum products from another 
refiner, distributor, jobber or 
wholesaler, such loaned, leased 
or installed equipment shall be 
sold by the refiner, distributor, 
jobber or wholesaler who has 
made the loan, to such other re- 
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finer, distributor, jobber or 
wholesaler for the depreciated 
value thereof, fixed in the sched- 
ule hereto attached marked Ap- 
pendix ‘‘A’’. 

Underground equipment now 
installed may be sold at any 
time to the service station owner 
for the depreciated value there- 
of at the time, as fixed in said 
Appendix ‘‘A’’. 

This rule does not apply to 
the sale of equipment by the 
manufacturer thereof where 
such sale is not conditioned up- 
on the purchase or use of petro- 
leum products. 


RULE 2 


Refiners, distributors, jobbers 
or wholesalers shall not con- 
struct, repair, lease, loan or fur- 
nish driveways, buildings, cano- 
pies, air compressors, grease 
lifts or pits, grease equipment, 
grease guns, air towers, light 
poles, flood lights, material for 
driveways, buildings or cano- 
pies, or any other equipment of 
any character whatsoever in 
connection with service stations 
or the storage, display or sale 
or consumption of petroleum 
products (excepting only pump 
globes and the usual advertising 
signs) for or to anyone engaged 
in the sale or delivery of petro- 
leum products to consumers or 
for or to consumers. 

Nothing contained in Rules 1 
and 2 of this Code shall prohibit 
a refiner, distributor, jobber or 
wholesaler from installing at or 
furnishing or equipping with 
any of the devices mentioned in 
Rules 1 and 2, any station or 
place where petroleum products 
are sold to consumers, which 
station or place is owned in fee 
by such refiner, distributor, job- 
ber or wholesaler, or held by 
such refiner, distributor, jobber, 
or wholesaler under a valid and 
binding lease, and at the time 
the lease was executed the 
leased premises were not im- 
proved with any building or 


other facility or equipment for 
the sale or storage of petroleum 
products, or held by such refin- 
er, distributor, jobber, or whole- 
saler under a valid and binding 
lease for a period of at least five 
years, which lease provides for 
a substantial rental not deter- 
mined by the volume of petro- 
leum products sold at the prem- 
ises and which does not contain 
any provision permitting either 
party thereto to cancel or term- 
inate it or the term thereby 
granted before the expiration of 
five years from the beginning 
of such term. 


RULE 3 


Refiners, distributors, jobbers 
or wholesalers shall not make 
any repairs to anv equipment of 
any kind owned by retailers or 
consumers: and shall not make 
any repairs to any equipment 
now loaned or leased to or in- 
stalled with retailers or con- 
sumers which necessitate the re- 
moval from the premises of the 
equipment in order to effect the 
repair. 

Refiners, distributors, jobbers 
or wholesalers may make any 
ordinary repairs to any equip- 
ment now loaned or leased or 
otherwise furnished to retailers 
or consumers, provided such re- 
pairs can be made without the 
removal of such equipment from 
the premises. 


RULE 8 (A) 


Refiners, distributors, jobbers 
or wholsalers shall not do any 
painting, nor furnish any paint 
free, or sell any paint for or to 
retailers or for or to consumers, 
except pumps through which the 
products of the refiner, distribu- 
tor, jobber or wholesaler are 
sold and except usual advertis- 
ing signs. Any new supplier 
shall assume the obligation of 
painting out colors identifying 
previous suppliers of the retail- 
ers or of anyone selling petro- 
leum products to consumers or 
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consumers with some color other 
than that customarily used to 
identify places through which 
the products of the refiner, dis- 
tributor, jobber or wholesaler 
doing the painting are sold or 
dispensed. 

Before any refiner, distribu- 
tor, jobber or wholesaler paints 
over any sign or colors of an- 
other refiner, distributor, jobber 
or wholesaler it shall communi- 
cate with the refiner, distributor, 
jobber or wholesaler whose 
signs or colors are involved, in- 
quiring whether such _ refiner, 
distributor, jobber or whole- 
saler has any written contract 
which would be violated by the 
proposed painting. Any refiner, 
distributor, jobber or whole- 
saler to whom such inquiry is 
presented shall respond thereto, 
within ten days from date of no- 
tice, giving the information re 
quested and, if the proposed 
painting would violate any con 
tract which it holds, shall offer 
to submit the contract for in 
spection at its office. If the pro- 
posed painting would violate the 
contract so submitted, the paint- 
ing shall not be done. 

Refiners, distributors, jobbers 
or wholesalers may sell paint di- 
rect to any other refiner, dis- 
tributor, jobber or wholesaler. 


RULE 4 


No refiner, distributor, job- 
ber or wholesaler or other per- 
son engaged in the sale of pe- 
troleum products shall know- 
ingly induce, attempt to induce 
or assist a party to break a then 
existing written contract for the 
sale of petroleum products or a 
then existing lease of the prem- 
ises used for the sale of petro- 
leum products between that 
party and another. 

No refiner, distributor, job- 
ber, wholesaler, retailer or other 
person engaged in the sale of 
petroleum products shall sell or 
deliver any naphtha, gasoline, 
motor fuel, automotive lubricat- 
ing oil, grease, kerosine or heat- 
ing oil to anyone knowing that 
such sale or delivery will violate 
or prevent the performance of a 
then existing written contract 
between the person to whom the 
sale or delivery is made and an- 
other, 

No contracts in violation of 
this code are protected unde) 
this rule. 

RULE 5 
When any pump, tank or 
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other device for the storage, dis- 
play, consumption, handling, or 
sale of naphtha, gasoline, motor 
fuel, lubricating oil, grease, 
kerosine bears the name, trade- 
mark, or trade-name of any per- 
son, firm, association or corpor- 
ation engaged in the manufac- 
ture or sale of any such com- 
modity, no other person, firm, 
association or corporation shall 
deliver into or deliver for sale 
from such pump, tank or other 
device, or any tank or other 
container connected therewith, 
any naphtha, gasoline, motor 
fuel, or lubricating oil, other 
than that manufactured, sold, 
or distributed by the person. 
firm, association or corporation 
whose name, trademark = or 
trade name is so affixed and no 
person, firm, association or cor- 
poration shall in any way know- 
ingly be a party to the substitu- 
tion of one grade or brand of 
naphtha, gasoline, motor fuel, 
or lubricating oil, for another. 


RULE 6 


Lotteries, prizes, wheels of 
fortune or other games of 
chance shall not be used in con- 
nection with the sale of petro- 
leum products. 

RULE 7 

Refiners, distributors, job- 
bers, wholesalers, retailers and 
others engaged in the sale of 
petroleum products’ shall not 
sell any such refined petroleum 
products below cost of manu- 
facturing or importation into 
the state where offered for sale, 
plus reasonable expenses in the 
cost of marketing as observed 
under prudent management. 
fixed taxes and inspection fee by 
the Federal or States govern- 
ment, or any political sub-divi- 
sion thereof, and a reasonable 
profit to cover wages for man- 
agement. 

RULE 8 


(This is the reading of Rule 
8 adopted at the Chicago con- 
ference, which appears on the 
left-hand side of the page in 
the dual presentation of this 
rule ordered by the conference 
——Editor) 

It is hereby declared as un- 
fair trade practice for any re- 
finer, distributor, wholesaler or 
jobber to contract or in anv 
way, orally or in writing, di- 
rectly or indirectly whether by 
Lease and Agency, Lease and 


License or any other manner 
enter into any agreement with 
any dealer, service station oper- 
ator, or vendor of petroleum 
products, which agreement pro- 
vides for or purports to provide 
for the exclusive sale or distri- 
bution of the products of said 
refiner, distributor, wholesaler 
or jobber; 

Provided this provision shall 
not apply 

(a) where the dealer, service 
station operator or vendor of 
petroleum products occupies a 
station or place of business 
which is owned in fee by such 
refiner, distributor, wholesaler 
or jobber, 

(b) or where held by such re- 
finer, distributor, wholesaler or 
jobber under a valid and bind- 
ing lease, and where the prem- 
ises at the time the lease was 
executed were not improved 
with any building or other fa- 
cilities or equipment for the 
sale or storage of petroleum 
products, or 

(c) held by such refiner, dis- 
tributor, wholesaler or jobber 
under a valid and binding lease 
for a period of at least five years 
where the lease provides for a 
substantial rental not deter- 
mined by the volume of petro- 
leum products sold at the prem- 
ises and where the lease does 
not contain any provision per- 
mitting either party thereto to 
cancel or terminate it or the 
term thereby granted before 
the expiration of five years from 
the beginning of such term. 

Nothing in this rule shall be 
construed as preventing any re- 
finer, distributor, wholesaler or 
jobber from making a bona fide 
lease as above set forth and 
subleasing said site and _ im- 
provement to anyone at the 
same rent paid by the sub-les- 
sor plus a fair return of the in- 
vestment put thereon by the 
sub-lessee and provided further 
that the compensation allowed 
the sub-lessee and /or operator 
shall not exceed the compensa- 
tion, if on a gallonage basis, al- 
lowed generally to retailers not 
operating under contractual ob- 
ligations. 

All such leases and subleases 
shall be recorded before becom- 
ing valid. 

All existing contracts or sales 
agreements which constitute 
unfair trade praetices as herein 
defined, should be terminated 
as promptly as practicable in 
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keeping with the spirit of the 
rule. 

(This is the reading of Rule 
8 as it appeared in the code pre- 
sented for discussion at the be- 
ginning of the Chicago confer- 
ence, with minor changes. It 
appears on the right-hand side 
of the page.—Editor) 

Refiners, distributors, jobbers 
or wholesalers may acquire for 
any period by lease, sublease or 
by assignments thereof service 
or filling stations or sites for 
same and any service or filling 
station or site therefor so ac- 
quired may be leased, subleased 
or licensed by such refiner, dis- 
tributor, jobber or wholesaler 
to the owner or lessor thereof 
or to any other person to be op- 
erated as a filling station for 
the distribution of the products 
manufactured or sold by such 
refiner, distributor, jobber or 
wholesaler, or such refiner, dis- 
tributor, jobber or wholesaler 
may employ the owner or lessor 
thereof or any other person as 
the agent of such refiner, dis- 
tributor, jobber or wholesaler 
for the sale of petroleum prod- 
ucts thereat. Nothing herein con- 
tained shall require anyone ac- 
quiring such lease, sublease or 
assignment of lease to record or 
file it in any public record. 
Nothing herein contained shall 
modify or limit the provisions 
or effect of Rule 2 hereof or per- 
mit the installation at any place 


leased, as herein provided, of 

any equipment prohibited by 
Rules 1 or 2 hereof. 
RULE 9 

Refiners, distributors, job 

bers or wholesalers’ shall not 


loan money to retailers or oth- 
ers engaged in the sale of pe- 
troleum products, or to consum- 
ers, for any purpose whatsoever 
and shall not extend any credit 
to any retailer or to anyone en- 
gaged in selling petroleum prod- 
ucts to consumers except for 
merchandise sold for resale. Re- 
finers, distributors, jobbers, or 
wholesalers shall not pay for, 
or reimburse to, any retailer or 
consumer, either directly or in- 
directly, any property tax, priv 
ilege tax, license fee or tax, in- 
spection fee or tax, chain store 
tax or any other charge, tax or 
impost levied or assessed by 
any taxing authority upon any 
retailer or consumer in connec- 
tion with the operation of any 
place or facility for the sale of 
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petroleum products, nor _ ad- 
vance money for the same. 
RULE 10 
Refiners, distributors, job- 
bers or wholesalers shall not 


lend, lease or otherwise furnish 
any equipment of any character 
whatsoever except trade- 
marked pump globes and other 
usual advertising devices to 
anyone purchasing or receiving 
petroleum products by tank 
car, tank barge, truck train or 
pipe line or to anyone selling 
petroleum products for re-sale, 
or consumption. 
RULE 11 

Refiners, distributors, job- 
bers or wholesalers shall not 
pay rentals or otherwise pay for 
the privilege of displaying ad- 
vertising on premises where 
naphtha, gasoline, motor fuel, 
lubricating oil, grease, kerosine 
or heating oil are sold. 

RULE 12 

Refiners, distributors, 
bers or wholesalers may own 
service or filling stations or 
sites for same and may fully 
equip such stations or sites and 
may lease, operate or license 
such stations or grant a license 
to anyone to operate such sta- 
tions for the distribution of pe- 
troleum products manufactured 
or sold by such refiner, distribu- 
tor, jobber or wholesaler, or 
such refiner, distributor, jobber 
or wholesaler may employ 
anyone as agent of such refiner, 
distributor, jobber or wholesal- 
er for the sale of petroleum 
products thereat. 


RULE 13 


Gasoline shall not be sold or 
delivered from tank wagons or 
trucks to motor vehicles except 
in emergency cases. 


RULE 14 


Refiners, distributors, job- 
bers, wholesalers, retailers and 
others engaged in the sale of 
petroleum products shall not 
give away oil, premiums, trad- 
ing stamps, free goods, or other 
things of value, or grant any 
special inducement in connec- 
tion with the sale of petroleum 
products. 


job- 


RULE 15 
All refiners, distributors, job- 
bers and wholesalers shall con- 
spicuously post at each point 
from which they make deliver- 
ies, and at places there readily 
accessible during business hours 


to the public, all prices for 
which naphtha, gasoline, motor 
fuel, lubricating oil, grease, ker- 
osine and heating oils are sold. 

With the exception of sales 
made directly by refiners, all 
such prices shall remain in ef- 
fect for at least twenty-four 
(24) hours after they become 
effective. Refiners must post 
for twenty-four (24) hours the 
prices for all sales made the 
previous day. The posting shall 
include the following: the prices 
for all classes, types, methods 
and quantities of deliveries, ex- 
cept those under previously ex- 
ecuted contracts, being made 
from the place where the price 
is posted, a schedule of all dis- 
counts offered and the terms 
thereof and a statement of all 
terms as to freight rates and de- 
liveries. 

If different prices are offered 
to different classes of buyers, 
such prices shall be separately 
posted. The posted prices shall 
include, among _ others, the 
prices for spot sales. When 
prices are posted for deliveries 
in tank wagons or tank trucks, 
the posting shall describe the 
area to which the prices apply. 
All sales shall be made at the 
posted prices applicable there- 
to and no departure shall be 
made from the prices, schedule 
or discounts or from the terms 
posted applicable to any such 
sale. 

All retailers, and others who 
sell to consumers, shall conspic- 
uously post at the place from 
which delivery is made, and at 
places there readily accessible 
during business hours to the 
public, one price at which each 
brand, grade or quality of 
naphtha, gasoline, motor fuel, 
lubricating oil, grease, kerosine 
and heating oil are sold. All re- 
tailers, and others who sell to 
consumers, unless’ prevented 
therefrom by applicable law. 
shall separately post in the 
same manner all tax they are 
required to pay or collect be- 
cause of the sale of naphtha. 
gasoline, motor fuel, lubricating 
oil, grease, kerosine or heating 
oil. All prices posted shall re- 
main in effect for at least twen- 
tv-four (24) hours after thev 
are posted. All sales shall be 
made at the posted price ap- 
plicable to the brand, grade or 
quality of the commodity sold. 

Coupon books or other scrip 
of any nature, if used, shall be 
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sold and redeemed at their tace 
value without any discount. 
No one shall make any devi- 
ation from his posted price by 
means of rebates, allowances, 
concessions, benefits, scrip 
books, quantity discounts, dis- 
counts to buyers of a class or 
by any plan, device or scheme 
whereby any buyer obtains any 
naphtha, gasoline, motor fuel, 
lubricating oil, grease, kerosine 
or heating oil at a net cost low- 
er thau che applicable posted 


price. 
The provisions of all previ- 
ously executed then existing 


contracts regarding price will 
be available for inspection up- 


on the direct request of any 
competitor. 

On a change in the _ posted 
price no adjustments, allow- 


ances, credits or refunds shall 
be given to any buyer on deliv- 
eries already made. 

Abnormal deliveries in anti- 
cipation of price advance and 
acceptances of orders for sub- 
sequent deliveries at prices ef- 
fective before advances, are 
prohibited. 

RULE 16 


No one shall make any deliyv- 
ery of naphtha, gasoline, motor 
fuel, kerosine, range oil or 
heating oil at any refinery, ter- 
minal or bulk plant to a re-sel- 
ler, into any wagon, truck, 
tank wagon or tank = truck 
owned or operated by or for 
such re-seller. The term ‘‘re- 
seller,’’ as herein used, shall be 
construed to include any agent 
selling such commodities on a 
commission basis. Deliveries 
may be made in exchange for 
similar commodities received or 
to be received by the person 
making the deliveries from the 
person to or for whom the de- 
livery is made. 

Nothing in this rule contained 
shall apply to deliveries made to 
bona fide jobbers either in their 
own vehicles, or for their ac- 
count, from refineries, termi- 
nals or bulk plants. 

(Rules 17, referring to sale 
and redemption of coupon books 
at face value only, and 18, al- 
lowing no allowances to buyers 
on deliveries already made, on 
a change in the posted prices, 
were voted out, as being prop- 
erly covered in other rules 
Editor.) 





RULE 19 
The provisions of this Code 
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relating to transactions of re- 
finers, distributors, jobbers or 
wholesalers with retailers and 
others selling or consigning pe- 
troleum products to consumers 
shall apply to all such accounts, 
all lease and agency accounts, 
all lease and license accounts 
and all accounts of any descrip- 
tion under which refiners, dis- 
tributors, jobbers or wholesal- 
ers sell their products or cause 
their products to be sold to con- 
sumers or to retailers, or to oth- 
ers selling petroleum products 
to consumers. 
RULE 20 

Refiners, distributors, job- 
bers, wholesalers and retailers 
shall permit any duly author- 
ized employe, agent or repre- 
sentative of the Commission 
delegated under the National 
Recovery Act to make any in- 
spection or examination of 
books, records, contracts, 
plants, or stocks of merchan- 
dise, to determine if there has 
been any failure to comply 
with the provisions of this Code 
or any failure of the refiner, 
distributor, wholesaler or re- 
tailer or by any other person, 
firm or corporation to pay any 
tax required to be paid because 
of the receipt, sale, or use of 


any naphtha, gasoline, motor 
fuel, lubricating oil, greases, 


kerosine, range oil, heating oil 
or any other petroleum product. 
RULE 2 


The schedule of credit at- 
tached hereto marked ‘‘Appen- 
dix B”’ is hereby adopted by the 
petroleum industry as a_ uni- 
form basis of credit to be appli- 
cable to all deliveries made 
after the effective date of this 


code. The granting of a longer 
term of credit or a larger rate 


of discount by any refiner, dis- 
tributor, jobber, wholesaler or 
retailer than that allowed by 
this schedule shall constitute an 
unfair method of competition. 
Contracts made prior to June 
15, 1933, are excepted from the 
provisions of this rule. 
RULE 
The broadcasting or publish- 
ing, in any manner, of a claim, 
representation or implication 
which might be reasonably con 
strued to lead to a false or in- 
correct conclusion in regard to 
the goods, prices, or service of 
the advertiser, or in regard to 
the goods, prices, or service of 


oo 


a competitor, or which lays 
claim to a policy or continuing 
practice of generally undersell- 
ing competitors, is an unfair 
and uneconomic practice and is 
prohibited. 
RULE 23 
distributors, 
wholesalers, or 
not render any 
service in connection with 
sale of heating oils and fuel 
oils, nor shall any refiner, dis- 
tributor, jobber, wholesaler or 
retailer grant a commission of 
any kind to any person other 
than a regular employee of 
such refiner, distributor, jobber, 
wholesaler or retailer in con- 
nection with such sales. This 
rule is not to be construed to 
prohibit advisory service. 
Refiners, distributors, job 
bers, wholesalers or retailers 
shall not sell to consumers of 
heating oils and fuel oils for de- 
livery by tank wagon or tank 
truck on a contractual basis for 


Refiners, 
bers, 
shall 


job 

retailers 
burner 

the 


a period exceeding twelve 
months. 
RULE 2: 
In all sales of petroleum 


products for re-sale, refiners, 
distributors, jobbers or whole- 
salers may, by contract, require 
purchasers to sell at prices 
therein designated for such re- 
sale; and may further require 
that if such products are there 
after sold by such purchaser for 
re-sale that the original pur 
chaser shall incorporate a sim 
ilar provision in the contract 
with its purchaser for re-sale. 

Any purchaser who agrees to 
sell any refined petroleum prod 
ucts at the prices designated 
therefor by the refiner, distrib- 
utor, jobber or wholesaler, from 
whom purchased, shall make all 
sales thereof at prices not 
than those so designated. 

(Rule 25 in the original draft 
provided that oil companies 
may enter into agreements, un- 
der the terms of the Recovery 
Act, with the approval of the 
President. This was voted out 
at the Chicago conference as 
unnecessary.—Editor) 

RULE 26 

This Code shall not apply to 
contracts actually made prior to 
June 15, 1933 until July 1, 1934, 
whereupon it shall apply to all 


less 





such contracts as soon as any 
cancellation or termination 
thereof can be legally accom- 


plished. 
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This Code shall apply to all 
contracts made after June 15, 
1933, and shall apply to all re- 
newals or extensions made after 
June 15, 1938, of contracts 
made prior to June 15, 1933. 

The provisions of this code 
shall not apply to transactions 
between subsidiary or affiliated 
companies. Companies shall be 
considered to be affiliated when 
one owns the majority of the 
outstanding capital stock of the 
other and when the majority of 
the outstanding capital stock of 
each is held by the same indi- 
vidual, corporation or associa- 
tion. The parent companies or 
companies owning the majority 
of stock in other companies 
shall be responsible for the ob- 
servance by such subsidiary or 
affiliated company of the provi- 
sions of the rules of this Code. 

The provisions of this Code 
shall not apply in respect to 
sales made in the United States 
for export to foreign countries; 
and shall not apply to contracts 
termed by this Code as unfair 
trade practice. . 

(Rule 27 in the original draft 
provided that sales contracts 
should not be written giving the 
buyer the benefit of both seller’s 
current price and a guarantee 
against an advance in_ prices. 
This was considered to be cov- 
ered by the rule on credit terms. 
—KEditor) 

RULE 28 

A violation of any of the 
rules of this Code shall consti- 
tute an unfair method of com- 
petition. 

In the event any rule of this 
Code should be disapproved or 
held invalid, such action shall in 
no way affect any other rule 
hereof. 

RULE 29 

The output of petroleum prod- 
ucts by refiners may be restrict- 
ed when this may appear to be 
necessary for the purpose of ob- 
taining a proper balance in sup- 
ply and demand or to carry out 
the purposes of this Code and 
the National Industrial Recov- 
ery Act. 

RULE 30 

In the administration of this 
Code, refiners having  inade- 
quate supplies of crude petro- 
leum shall be given fair and 
equitable consideration in allo- 
cations of crude. 

RULE 31 
as there firms 


Inasmuch are 


and corporations in the petro- 
leum industry who severally or 
through firms and corporations 
owned or controlled, constitute 
and comprise a complete or in- 
tegrated unit in such industry or 
produce and refine petroleum 
and market the products manu- 
factured therefrom, it is there- 
fore the declared policy of this 
industry that the busines there- 
of shall be so conducted that the 
several branches of this indus- 
try, viz: producing of petroleum, 
refining, and marketing of re- 
fined products may be carried 
on upon a profitable basis and 
that no one or more of said 
branches shall obtain or receive 
excessive or disproportionate 
gain or profit therefrom to the 
exclusion of any other branch of 
this industry. 
RULE 32 

The unauthorized use by any 
person, firm or corporation of 
trade mark, trade slogan, insig- 
nia oremblem of any trade asso- 
ciation in the petroleum indus- 
try, or the assertion or claim, by 
advertisement or otherwise, by 
any person, firm or corporation 
that he or it is a member of any 
such association when in fact 
not a member thereof, shall be 
an unfair trade practice. 

RULE 33 

In order that the declared 
policy of “The National Indus- 
trial Recovery Act’’ shall be ef- 
fectuated: 

(a) Employees’ of. refiners 
and sellers of petroleum prod- 
ucts shall have the right to or- 
ganize and bargain collectively 
through representatives of their 
own choosing, and shall be free 
from the interference, restraint, 
or coercion of employers of 
labor, or their agents, in the de- 
signation of such’ representa- 
tives or in self-organization or 
in other concerted activities for 
the purpose of collective’ bar- 
gaining or other mutual aid or 
protection; 

(b) No such employee and no 
one seeking employment shall 
be required as a condition of 
employment to join any com- 
pany union or to refrain from 
joining, organizing, or assisting 
a labor organization of his own 
choosing; 

(c) Refiners and 
petroleum products shall com- 
ply with the maximum hours of 
labor, minimum rates of pay, 
and other conditions of employ- 


sellers of 


ment, approved or prescribed by 
the President. 
RULE 34 

What is true of selling crude 
petroleum below the cost of 
production is also true of sell- 
ing the refined products thereof 
below cost; and the President is 
requested, upon the recommen- 
dation of the Emergency Na- 
tional Committee, to establish 
from time to time minimum and 
maximum prices for motor fuel 
and any other products of petro- 
leum, the prices of which the 
Committee decides should be 
fixed for the different localities 
of the United States in relation 
to such base points a the Com- 
mittee may indicate, and the 
President is also requested, 
upon the recommendation of the 
Mmergency National Committee, 


to establish such margins be- 
tween delivered cargo or tank 


car prices on the one hand and 
tank wagon and consumer prices 
on the other hand as may seem 
just and equitable. 


2 States Rule Tractor Fuel 
ls Taxable Product 


TULSA, June 
ings have been 
cently by state 
ring to ‘‘tractor fuel. 

The state treasurer of Wyom- 
ing has announced his depart- 
ment will enforce collection of 
the state gasoline tax on all 
products sold or used for the 
purpose of operating motor ve- 
hicles, except the product com- 
monly known as kerosine. The 
statement, in part, reads, es 
In other words, it makes no dif- 
ference whether the product is 
known by the name of ‘motor 
fuel’ or ‘tractor fuel,’ or some 
other name, if it is not kerosine, 
and can be used for the operat- 
ing of motor vehicles, it is what 
is defined in the statute as gaso- 
line and is subject to the gaso- 
line tax.” 

The state oil inspector in 
Kansas, at the requests of refin- 
ers who are manufacturing and 
selling ‘‘tractor fuel,’’ has ruled 
that: 

“All liquid fuels, by whatever 
name known, having a gravity 
of 40 degrees Baume, or above, 


Two rul- 
announced re- 
officials refer- 


” 


99 
“ao. 


ee 


at 60 degrees F., are hereby 
classified as Motor Vehicle 
Fuels.”’ 
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Inter-Company Equipment Deal Prices 


Fixed at Code Conference 


CHICAGO, June 24. 
OTHING is left for the 
imagination in the pro- 


posed schedule of prices to 
be used as a basis of purchase 
and sale of equipment between 
oil companies as set up at the 
recent marketer’s meeting in 
(hicago. The schedule is part 
of the code adopted at that 
meeting and is an outgrowth of 
the agreement not to lease or 
loan equipment in the future. 
As shown in the accompany- 
ing schedule, more or less arbi- 
trary maximum prices have been 


set up as a basis from which to 
work. In discussing these fig- 
ures an explanatory note in the 
schedule reads as_ follows; 
“Where flat prices are shown 
herein as a basis for sale or pur- 
chase of respective equipment, 
these flat prices are based on a 
value as of July 1, 1933 and 
therefore are subject to depre- 
ciation at the rate of one per 
cent per month thereafter or 
fraction thereof, which depreci- 
ation shall be deducted from 
such flat price.” 

Regarding minimum prices a 


note explains that,—‘‘Where 
flat prices are shown or where 
the purchase or sales price is ar- 
rived at by a depreciated basis, 
in no case shall the net sale or 
purchase price of the equipment 
itself be less than an amount 
equal to the depreciation for one 
year.”’ 

The choice of the arbitrary 
figures in some cases was based 


on the known obsolescence of 
the equipment while in others 
the current quotations were 


considered and a fair estimate 
of value as of the date chosen 
was made for equipment. in 
place. Other means of arriving 
at values are up as shown 
Where dispute may arise over 
prices and values the rules pro- 
vide for the choice of a disinter 
ested arbitrator whose 
shall be final. The 

schedule follows: 


set 


decision 
complete 


Proposed Schedule of Equipment Prices to be Used as a Basis of Purchase 


Blind Gasoline Pumps 


All makes of Blind Pumps in 
cluding Duplex and all sizes 1 to 

Db) SAHORS CAPAOCIEY <2 <c.5..cccscescccasesss $20 

Visible Pumps 
5-gallon dry or wet hose Visible 
10 or 15 gallon Dry Hose Vis- 

BEINGS egowcurcsasdrcnararai dean tatsasnudaveeseueeaenee de $20 
Dual Bowl Visible—all types.... $20 
5-gallon blind pumps with 5 or 

10-gallon Visible attachment........ $20 
Remote Control Visible ........... aD 
Biv Etit. Viste cscdsticccctcuvecscecnss $20 
10 and 15-gallon Visible Wet 

EROSG- OP TAOM: ccnsccccvesccecsvoccccvadene $40 
10 or 15-gallon Visible Wet 

Hose electric power operated ...... $50 

Electric Meter Pumps 
Electric Flow Meter Pumps, 

with or without air separator .... $45 
Eleetrie Displacement Meter 

Pumps, without air separator .... $70 
Eleetric Displacement Meter 

Pumps, with air separator .......... $85 
On any of the above pumps 


furnished in Twin type the price 
shall be double that of the single 
unit. 

It is to be expected that the 
majority of companies. will 
agree to the prices as set up for 
electric meter pumps. However, 
a jobber or smaller company 
may choose to buy or sell at the 
price set up as_ before men- 
tioned, or may choose to buy or 
sell at the invoiced cost of the 
respective electric pump equip- 
ment, plus freight, less depreci- 
ation and obsolescence of 15% 
per annum from date of invoice 
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or Sale Between Oil Companies 


at date of purchase. Deprecia- 
tion to be computed on a month- 
ly basis. 

The jobber or smaller com- 
pany shall elect to deal on either 
one of the aforementioned bases 
with all suppliers. Having se- 
lected the basis on which he pre- 
fers to deal he shall be required 
to use that basis when selling or 
buying or vice versa. The major 
oil company will deal with the 
jobber or the smaller company 
on whichever basis the jobber or 


smaller company elects. 
Gasoline Buggies or Wheel 
Tanks 
Any capacity. identified by Un 
derwriters Label ; $50 
Same as above, not identified 


by Underwriters ...... Spe ee eee my 1! 
Skid Tanks With Pumps 


Skid tanks used for gasoline, 
kerosine or distillate, up to 
gallon capacity, equipped 


RIE UWE cocvacesnxcnsinesccveenss ere ame i 


550- 


with 


Combination Gasoline or 
Kerosine Underground 
Tanks With Pumps 

100 to 200-gallon capacity, with 
1 gal. or rotary pump 


9° 
» 


Miscellaneous Pump Equipment 

Hydraulic Systems, Drop Cyl- 
inder Jobs, Remote Control Sys- 
tems, and any other special type 
of equipment including airport 
equipment and equipment used 
to serve marine trade, etce., 
shall be considered special 


equipment. Purchase or sale 
price shall be arrived at by 
joint appraisal on the premises. 
Underground Tanks 
Underground Tanks shall be 
bought or sold at prices shown 
below, which include all instal 
lation costs, labor, materials, 
freight, etc., up to and including 
the installation of the pump it 
self (Value of pump not includ 
ed) on the following basis: 
280-gallon tank ........ $ 35 
550-gallon 
1000-gallon 


2000-gallon 


tank ov 
tank a 
tank . Loo 


These prices are for tanks of 
any specification, galvanized or 
black steel as now installed. 

Capacities of tanks shown 
above are normal sizes and may 
vary 10% more or 

For each additional pump in 
stalled on one tank add $10.00 
for installation cost. 

Where the original installa 
tion of the tank and piping in- 
volved the removal and replac- 
ing of concrete, an allowance of 
25 cents per square foot with a 
maximum allowance’ of 60 
square feet for each tank and 60 
square feet for pipe trench shall 
be added to price of the respec- 
tive size tank. 

Where tanks are installed un 
der unusual conditions due to 
ordinances or regulatory restric- 
tion which resulted in excessive 


less. 
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costs the purchase or sale will be 
based on the actual cost of such 
installation less 10% per annum 
depreciation on equipment and 
material used plus actual labor 
cost. 

Odd size tanks not covered 
the above classification 
shall be bought and sold at a 
price interpolated between 
those specified. 

Underground tanks and any 
part of the underground instal- 
lation in connection therewith, 
may be repaired or replaced by 
the owner thereof, if replaced 
the new tank shall be of the 
same capacity as original and 
the original removed from the 
premises or made unfit for use. 


by 


Automobile Lifts, Racks 
and Pits 

Automobile lifts of plunger 
type will be bought or sold at 
the invoice price date of seller’s 
purchase, plus freight, less 15% 
per annum depreciation from 
date of invoice, plus a flat in- 
stallation charge of $40.00, 
plus an allowance for concrete, 
if any, installed by owner of 
lift, up to a maximum of 400 
square feet, based on 20 cents 
per square foot. 

Portable — steel 
lifts, grease and wash racks 
will be bought or sold on in- 
voice price date of seller’s pur- 
chase, plus freight, less 25% 
for depreciation and _ obsoles- 
cence per annum from date of 
invoice. No allowance for in- 
stallation cost. 

Pits and non-portable racks 
will be bought or sold on a basis 
of joint appraisal on the prem- 
ises at time of exchange. 


automobile 


Compressors 

All air compressors will be 
bought or sold on a basis of in- 
voice price date of seller’s pur- 
chase, plus freight, less 25% 
per annum depreciation and ob- 
solescence from date of invoice. 
No installation cost considered. 
Kerosine Equipment 

Kerosine equipment shall be 
bought or sold at the following 
prices for the respective sizes 
and classes: 

60 to 65-gallon square kerosine 


tank equipped with pump ........... $12 
RD A208 BORO os sscciccsescccscccseanns 15 


ROO 10 BGO FILO. ccdksvessesstsseses . 25 
200 to 220 Ditto 


Round Portable Kerosine 
Tanks, equipped with pump 
60 to 120 gallon capacity 6 


Rectangular Kerosine 
Tanks, equipped with pump 


60 to 65 gallon capacity ........ 12 
Cellar Kerosine Outfits, 
Equipped with stand pipe and 
pumps 

60 to 120 gallon capacity in- 
REN ony sopcesleceRarmenv oe vepoagaceeeoencs wen 40 ea 

250 to 270 gallon capacity in- 
SUARINSIE” . wince sensapacscaaees pees eusse ease neh aies 70 ea 


50 to 120 gallon miscellaneous 
faucet tanks and tin pump tanks 


bo 


Lubricating Oil Equipment 
50 gallon round lubricating oil 
PRR ibcihanitucassciscererees terse eseuaten ees 
60 gallon square lubricating oil 


ow 


GTN sai aris css vaunseause peuwicnerebssdeteubebends 3 
15 gallon rectangular lubricat- 

BERR 1 BAM isoscssnnessecvedentercexewasves 3 
30 gallon rectangular lubriecat- 

WRU ET SANE evan kids edsweacdewetewsediedae 7 
60 gallon rectangular lubricat- 

[aC a) | iia Se ae ore 9 


60 gallon 2-compartment lubri- 


COTA ON AARC. ciccvscnccsivcucescctdeixes 10 
90 gallon 38-compartment lubri- 
CBtine Ol) COIBK cscciwircsiccessisscscscevecs 15 
Any of the above lubricating 
oil equipment equipped with 
meter add $1.50 to the above 
prices. 
E quart O12 DOCEIES. .......«00 0.10 ea. 


Tray for 1-quart oil bottles 0.25 

1 quart barrel pumps ........ 1 

Miscellaneous lubricating 
equipment such as air systems, 
built-in installations, under- 
ground’ installations, miscel- 
laneous’ portable equipment, 
ete., not specifically mentioned 
in the above lubricating oil 
equipment shall be considered 
special and the purchase or sale 
price shall be arrived at by 
joint appraisal on the premises. 


Grease Equipment 


25 |b. grease bucket or kit 
WHtMOUT) WELOP -.sdisciacecsvscscsnccsaesseecs 3 

Same as above with meter .... 7 

100 Ib. grease outfit without 
I ise cntcccenncsvens settee Sc eee 3 


> 


Same as above with meter ...... 

No charge for dolly in con- 
nection with the 100 lb. grease 
outfit. 

Miscellaneous grease equip- 
ment such as built in installa- 
tions, portable equipment, pow- 
er guns, special portable guns, 
hand guns, grease gun boards, 
ete., not specifically mentioned 
in the above grease equipment 
shall be considered special and 
the purchase or sale price shall 
be arrived at by joint appraisal 
on the premises. ? 

Where grease boards _ fur- 
nished by supplier carry trade 
mark advertising which cannot 
be readily effaced by any prac- 
tical means, supplier shall re- 
move from the premises. 


Miscellaneous Equipment 

Air and water standards, 
flood lights and lamp posts or 
any equipment not specifically 
mentioned herein will be 
bought or sold on a basis of 
joint appraisal on the premises 
at the time of exchange. 

Sign posts will be considered 
as property of oil company and 
shall be removed. 

All signs owned by oil com- 
pany may be bought or sold by 
joint appraisal. 

Depreciation on Flat Prices 

Where flat prices are shown 


herein as a basis for sale or 
purchase of the respective 
equipment—these flat prices 


are based on a value as of July 
Ist, 1933 and therefore are sub- 
ject to depreciation at the rate 
of 1% per month thereafter or 
fraction thereof, which depre- 
ciation shall be deducted from 
such flat prices. 
Minimum Prices 

Where flat prices are shown 
or where the purchase or sales 
price is arrived at by a depre- 
ciated basis in no case shall the 
net sale or purchase price of 
the equipment itself be less 
than an amount equal to the de- 
preciation for one year. 
Arbitration 

In case any dispute arrives 
over prices and values of all the 
respective equipment herein 
mentioned which do not defi- 
nitely state a price, the sup- 
pliers involved shall choose an 
arbitrator who shall be a dis- 
interested representative from 
some other oil company in the 
immediate vicinity, to whom 
the suppliers shall present their 
case. The decision of the arbi- 
trator chosen shall be final. 





Dr. Brown Suggests Corn-Coal 
Fuel 

ANN ARBOR, Mich.—Dr. G. 
G. Brown, University of Michi- 
gan, recently stated, according 
to a bulletin of the American 
Petroleum Institute, that it 
would be cheaper to use corn 
for heating fuel than to manu- 
facture corn alcohol for motor 
fuel. Burned on the cob, he said, 
a bushel of corn has 600,000 
B.t.u.s while alcohol has only 
200,000 units. Dr. Brown sug- 
gested adding one bushel of 
corn to each ton of bituminous 
coal, thus eliminating the corn 
surplus without the enormous 
expense involved in building 
distilleries. 
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Mid-Continent Crude Price Increase 
Halts ‘’Strike’’ of Producers 


By Lawrence E. Smith 
N. P. N. Staff Writer 


TULSA, June 24 

OUBLING of the price for 
D crude oil, which became 
effective in Oklahoma June 

17, has had the effect of bring- 


ing out a greater quantity of 
crude. For several weeks the 


producers’ “‘strike’’ against the 
25-cent price had compelled 
several large buyers either to 
draw heavily on Oklahoma and 
Kansas storage or to turn to 
East Texas. 

To help along the obtaining 
of crude by those who want it, 
the corporation commission in 
an order from the bench, on 
June 20 granted increases’ in 
allowable production after lis- 
tening to the arguments of pe- 
titioners. Chief among those 
who wanted more oil was the 
Carter Oil Co., producing and 


purchasing subsidiary of the 
Standard Oil Co. of New Jer- 
sey. 


No great flood of oil has ap- 
peared but the Oklahoma City 
situation has loosened appreci- 
ably. There is still some with- 
holding for a further price ad- 
vance. Runs continue to fall 
below allowed production and 
probably will continue to do so, 
but the prospect of a battle ov- 
er “back allowables”’ is causing 
some producers to try to clean 
up as much of this as they can 
before July 1. This is oil that 
could have been produced but 
wasn’t because of the low price. 
Certain producers who _ took 
their allowables currently con- 
tend that the opportunity to sell 
existed and that the commis- 
sion has no right to inject the 
price question into the situa- 
tion by carrying forward allow- 
ables thus accumulated, later 
on cutting down current allow- 
ables of those who did sell. Ar- 
zgument on this point promises 
to be vigorous in coming weeks. 

Increased allowables for the 
state by the commission on 
June 20 amounted to 77,091 
barrels daily for the last 190 
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days of June and the daily in- 
crease of 43,791 barrels on wells 
in the Wilcox sand zone of Ok- 
lahoma City was made retroac- 
tive to June 1. Greater Seminole 
area pools were increased 30,- 
300 barrels daily, bringing the 
total to 140,000 barrels daily 
for the last 10 days of June and 
the Tatums field, Carter coun- 
ty, was increased 3000 barrels 
to total of 8500 daily. 

The field situation is this: 
Since issuance of the order 
granting the increase, bringing 
allowable production of the 
Wilcox zone to 150,000 per day, 
retroactive to June 1, allowed 
production for the field for June 
became 8,404,551 barrels. This 
takes into account the deduc- 
tions for overproduction on 
wells that had exceeded their 
allowable, and accumulated un- 


derages, or back allowables. 
There had been produced to 
June 20 a total of 3,291,693 


barrels in this month, leaving 
total allowable that can legally 
be produced over the last 11 
davs of 5,112,858 barrels, or 
464,805 barrels daily. 
Production will, of 
fall far short of that amount, 
but an appreciable increase, 
both in production and runs, is 
occurring. For the week ended 
June 20, production averaged 
152.386 barrels and runs 141,- 


course, 


957. The runs were distributed 
as follows: 
Barrels 
Company Daily 
CHAMP:  .....ccesecsevecses 3,449 
GSsTRETTRCHINGHDD <capcndeedacasscdcreuseseusex 9,965 
PR RN iiccciccSencdtenuisadadiseadesssacades 36,443 
Independent (Phillips) .......... 28,736 
WNC  g casccdicaiwccetenacicdsvaxsscnces 3,095 
Ocate (Mid-Continent ) ee 190 
Oklahoma (So. of N. J.) ..... 4,417 
Petroiotne PF. Ea. o.cciccccsccenese sakes 4,015 
LO | RRR ee Pe ee reer rer 4,083 
SSRI G RON raise Sn ice cc dencaasnsieadsinc<keai 20,539 
PRONE. WOUNEY « ctcsascacanrdacocaxesccccsexs . 1,184 
CONOUNR Oa. So visa setasecdacccatcnxenxs 2,098 
Ol ge: Ce , 674 
BIGGER Gol GR. cccccesccccccccsccsas- 804 
Sterling Refining. ...........s0..<... 22,266 
The high runs of the Ster- 


ling company, which operates a 
refinery in the field, originated 
mainly from one well. This com- 
pany filed a petition in the 
state supreme court asking that 
it be allowed to take 5000 bar- 
rels per day from its own prop- 
erties, as the “‘strike’’ was pre- 
venting it from getting enough 
oil to operate its plant. Peremp 
tory relief was denied by the 
court and the Sterling was told 
to file a brief. Some mix-up 
occurred on the commission 
and the company, under the im 
pression that it had been given 
permission by the commission 
to take more than its permitted 
amount ran one of its wells un 
til Umpire Giles shut it in. 
Under the revision of alloca- 
tion, the separate zones of Ok 
lahoma City were given the fol 
lowing allotments for June: 
Wilcox sand, 5,955,524 barrels: 
Simpson, 2,424,565; Fault line. 
12,462 and Siliceous lime, 12,- 


000. Allowable on all but the 
Wilcox are as originally fixed 
late in May, the Wilcox was 
boosted on June 20. 


During the hearing, James A. 
Veasey, vice-president and gen- 
eral counsel of the Carter Oil, 
renewed the company’s request 
for higher allowable production 
from prorated pools. Two weeks 
earlier the company had filed 
formal petition. On June 20 it 
set up the amounts it wished to 
buy, recited its needs and of 
fered to buy the stipulated 
amounts from June 20 to Au- 
gust 1. 

It offered to take 25,000 bar- 
rels daily from what are Known 
as the Class B pools, all located 
in the Greater Seminole district. 
This was an increase of 10,000 
barrels daily. It again nominat 
ed to buy 25,000 barrels” per 
day in the Oklahoma City pool 
and increased its nominations 
in the Tatums pool by 3500 bar 
rels daily, bringing it to 6000. 
The commission, in setting the 
Tatums allowable at 8500 bar- 
rels, took into account the re 
quest of Rock Island Refining 
Co. for an additional 1900 bar- 
rels daily. 


Carter company said it needs 
68,500 barrels daily and that it 
can supply only about one- 
fourth of that amount from its 
own properties. It has contracts 
for delivery of oil through the 
affiliated Oklahoma and Ajax 
pipeline companies to refineries 


31 








in Canada, Ohio, West Virginia 
and Kentucky, and for 3500 
barrels daily to the Standard 
Oil Co. of Louisiana. Carter 
drew on storage, according to 
its petition, an average of 6420 
barrels daily in April, 18,000 
barrels daily in May and for the 


first 20 days of June its aver- 
age withdrawals were 29,500 
barrels. It needs working 


stocks of at least 2,415,000 bar- 
rels, it told the commission, 
but the heavy drafts occasioned 
by inability to get fresh oil in 
Oklahoma had brought its stor- 
age stocks to 1,438,895 barrels 
as of June 19. That means only 
48 days supply at the June rate 
of runs from storage. 

The vexing question of “back 
allowables,’’ which has caused 


ly thereafter it attempted to 
start all over, by cancelling all 
back allowables and requiring 
that new applications be filed. 


It laid down the rule that it 
would recognize only oil al- 
lowed but unproduced because 
of lack of market and that 
which was withheld from pro- 
duction when and because the 
price was 10 cents. <A consid- 
erable quantity that was held 
in the sand when the Sunday 
shutdown policy was followed 
by some companies last year 
will thus be cancelled. 

Reported production for the 
week ended June 21 averaged 
566,983 barrels daily from 10,- 


163 wells, but as movements 
for the same period averaged 


considerable confusion at Ok- °%29,164 barrels, it is sstrongly 
lahoma City, continues to be a Suspected that some producers 
problem in the East Texas field are up to their old tricks of 
and is held responsible by the forgetting to tell the commis- 
railroad commission for most sion all about their actions. A 
of the production in excess of better guide to actual produc- 
the allowable set in the order tion is the figures on receipts of 
which became effective at 7. Oil from leases. Beginning with 
a.m. June 14. Applications to the 24-hour period ended the 
produce 4,072,433 barrels of morning after the new order 
this deferred allowable had bccame effective, the record was 
been made to the commission 8 follows: 
Tank Car Runs to 

Date Total Receipts Movements Local Plants 
June 15 913,349 79.800 79.000 

16 $44,412 97,250 79,000 

17 751,848 114,250 80,160 

1S 778.3) 102,380 RO 500 

19 £24392 7 97,453 79,250 

20 140,412 196,871 81,000 

21 769.345 103,200 81,000 

29 727 208 116,200 $1,000 
and 1,675,046 barrels had been Runs to local refineries are 
covered by permits as of June’ cstimated. 
16. The discrepancy between the 


The commission was allowing 
this to be produced at the rate 
of 50 barrels per well daily 
when, on June 21, it ordered it 


cut to 25 barrels. Immediate- 





column labelled total receipts 
and the total previously given 
for total shipments from the 


field is accounted for by with- 
from field storage. 


drawals 


Ratable Taking for Gas 
Killed by Court 


HOUSTON, June 23.—Re- 
fusal of a three-judge federal 
court to sustain the Railroad 
Commission of Texas in its ef- 
fort to enforce ratable pur- 
chases of Panhandle gas_ pro- 
duction is expected to result in 
the issuance of numerous per- 
mits for extraction of natural 
gas gasoline from Amarillo dis- 
trict gas. The commission has 
a number of applications pend- 
ing for the right to construct 
natural gas gasoline recovery 
plants to be supplied from gas 
wells now lacking a market out- 
let. 


The commission until recent- 
ty declined to permit use of nat- 
ural gas for the single purpose 
of extracting gasoline due to 
the general practice of ‘‘wast- 
ing’’ the residue. In some cases 
residue gas has been used for 
repressuring oil wells. 


Decision against the railroad 


commission enforcing ratable 
purchases of gas was filed in 
United States District Court, 
Austin division, June 22. It 
held specifically that the com- 
mission was without power to 
curtail Panhandle gas produc- 


tion to market demand and that 
its regulatory powers extended 
only to the prevention of waste. 


The commission had under- 
taken to restrict production of 
the Texoma Natural Gas Co., 
the Cities Service Co., and the 
Yanadian Gas Co., in order to 
give a market to smaller gas 
producers without an estab- 
lished outlet of their own. 


\ replica of the ‘tworld’s 
first refinery,’’ built by 
T. N. Barnsdall on the 
Parker Farm, near Oil 
Creek Pa., in 1860. It 
was built by the elder 
Barnsdall and W. H. Ab- 
bott, to refine the then 
newly discovered crude 
“rock oil’ nearby. The 
plant is now located in 
yard of the refinery of 
Barnsdall Refineries, Inc.. 
at Barnsdall, Oklahoma 


ee es & 
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EXHAUST GAS ANALYSIS 


is mixed with air in the cor- 

rect proportions for com- 
plete combustion, and burnt un- 
der ideal conditions, the _ per- 
centage of carbon dioxide found 
in the combustion products is 
the maximum whioh can be ob- 
tained from that fuel. This max- 
imum percentage of carbon di- 
oxide yielded by complete com- 
bustion of hydrocarbons in air 
is directly proportional to the 
percentage of carbon in the hy- 
drocarbon, and can be calculat- 
ed by means of the relation 

100 pc 
pCco, = —_—_—_——_ (1) 
1134—6.56 pC 

If a fuel of unknown carbon 
content is burnt in air under 
ideal conditions, and if it is pos- 
sible to determine the maximum 
percentage of carbon dioxide ob- 
tainable, the percentage of car- 
bon in the fuel can be calculat- 
ed from the equation 

1134 pCco, 
pCc= (2) 
100+ 6.56 pCO, 

An exact determination of 
the maximum percentage of car- 
bon dioxide obtainable on com- 
bustion of an unknown hydro- 
carbon in air is not an easy mat- 
ter, and usually involves a num- 
ber cf combustions with pro- 
portions of fuel and air so va- 
ried that there is first an excess 
of fuel and then an excess of 
air. When the percentages of 
carbon dioxide obtained in this 
manner are plotted against the 
air-fuel ratios at which they 
were obtained, the maximum 
percentage of carbon dioxide 
can be obtained from the graph. 

This procedure would be ex- 
tremely tedious, because of the 
number of determinations nec- 
essary, and the additional deter- 
minations of the weights of air 
and fuel involved in each com- 
bustion. Another objection to 
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As a Method of Determining 
Carbon Content of Gasoline 


By Clarke C. Minter 


this method is that the mixtures 
would have to be ignited in a 
bomb, since rapid burning in a 
combustion furnace is not pos- 
sible. 


Probably the most conveni- 
ent and effective method of 
burning a hydrocarbon in air is 
to employ the hydrocarbon as 
fuel for running an _ internal 
combustion engine. The inter- 
nal combustion engine is not as 
accurate as the bomb for such 
combustions, because the mix- 
ture in the engine is far from 
being a homogeneous one. 
Thus, it is always possible to ob- 
tain oxygen in the exhaust gases 
when a single-cylinder engine 
is running on a rich mixture; 
and carbon monoxide appears 
in the exhaust when the mix- 
ture contains air in excess. 


The non-homogeneity of the 
engine charge has been dis- 
cussed by the present writer’; 
and further by Meyer? who com- 
pares the composition of the 
products of combustion of hex- 
ane-air mixtures in a bomb and 
in an engine. Meyer's experi- 
ments show that, while the max- 
imum percentage of carbon di- 
oxide occurs at the theoretical 
air-fuel ratio when combustion 
takes place in the bomb, in the 
engine, on the other hand, the 
maximum percentage of carbon 
dioxide is appreciably lower 
than in the bomb experiments, 
and occurs at an air-fuel ratio 
greater than the _ theoretical 
one. 

In spite of these rather unfa- 


*‘Minter—Jour. Soc. Automotive Eng; 
23, 19, (1928), 

*Meyer—Zevit; Ver., Deutsch, Ing., 73, 
824, (1929). 


vorable indications, it has been 
found possible to employ the ex 
haust gas from a single-cylinder 
engine as a means of determin 
ing, in 20 to 30 minutes, the per 
centage of carbon in volatile hy- 
drocarbons with a very satisfae- 
tory degree of accuracy. 

This method is based on the 
discovery® that the thermal con- 
ductivity of exhaust gas de- 
creases linearly when fuel is in 
excess, and increases linearly 
when the mixture contains air 
in excess, going through a mini- 
mum at an air-fuel ratio near 
that giving complete combus- 
tion. On account of the non- 
homogeneity of the charge it is 
not possible to regard the car- 
bon dioxide at the point of mini- 
mum thermal conductivity as 
the theoretical maximum ob- 
tainable from the fuel. The 
percentage of carbon dioxide at 
the point of minimum thermal 
conductivity can be used, how- 
ever, as an indication of the 
carbon content of the fuel. 


Apparatus and Method 


A single-cylinder engine is 
run under a constant set of con- 
ditions, such as load, speed, ig- 
nition advance and tempera- 
tures. By means of the labora- 
tory vacuum, exhaust gas is 
drawn from a point near the 
exhaust port through a wash- 
bottle containing dilute sulfuric 
acid (about 5%), thence 
through a T-tube directly con- 
nected to a gas analysis appara- 
tus, and finally through a ther- 
mal conductivity cell, in which 
its thermal conductivity can be 
compared with that of air con- 


’Minter—Ind. and Eng., Chem., 17, 687 
(1925). 
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tained in a similar conductivity 
cell. Suitable resistances are 
connected with the two conduc- 
tivity cells to form a Wheat- 
stone Bridge and a millivoltme- 
ter connected across the bridge 
will indicate differences in ther- 


mal conductivity between ex- 
haust gas and air. 
Whenever a sample of ex- 


haust gas is drawn into the gas 
analysis apparatus, a reading is 
taken on the millivoltmeter as 
an indication of the thermal 
conductivity of the exhaust gas. 
This done for both rich and 
lean mixtures, and graphs such 
as those in Fig. 1 are obtained, 
where the difference due to the 
unequal carbon content of the 
fuel is evident. 

In Fig. 1 the ‘‘excess-air”’ 
curve is the conductivity—CO, 
graph obtained when air is in 
excess, using a Pennsylvania 
gasoline of known carbon con- 
tent and pure benzene for dif- 
ferent parts of the curve. It can 
be seen that the points obtained 
with the two fuels fall on the 
same straight line. The other 
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lines in Fig. 1 are obtained 
when fuel is in excess. 

It is evident that the slope of 
the ‘‘exeess-fuel’” curves de- 
creases as the carbon content of 
the fuel increases. The maxi- 
mum percentages of carbon di- 
oxide which can be obtained 
when the fuels are used in a 
single-cylinder engine under 
the conditions of the experiment 
are shown by the points of in- 


tersection of the ‘‘excess-air”’ 
curve and the ‘‘excess-fuel’’ 
curves. These points of inter- 


section are the points of mini- 
mum thermal conductivity re- 
ferred to above. 

If the maximum percentages 
of carbon dioxide obtained frcm 
the intersections of the “‘excess- 
air’’ curve and the ‘‘excess-fuel”’ 
curves are plotted against the 
percentage of carbon in the 
fuel, it would be possible to es- 
timate the percentage of carbon 
in a fuel of unknown carbon 
content if the maximum per- 
centage of carbon dioxide yield- 
ed by the unknown fuel is ob- 
tained by the procedure out- 


lined above. (See Table I.) 


In practice, it is not neces- 
sary to obtain the excess-air 
Curve. In Fig. 1, it will be no- 
ticed that the conductivity— 
CO, graphs obtained with fuel 
in excess intersect at a common 
point. This is rather striking 
and we have found it to be the 
case for a large number of fuels 
from methane to benzene. Since 
the conductivity—-CO, graphs 
for all fuels have a common 
point, and they are all linear, it 
is necessary to determine only 
one other point for each curve 
in order to obtain its slope, 
which varies inversely as the 
percentage of carbon in the fuel. 

The method can be still fur- 
ther simplified, until finally it 
is obvious that only one point 
on the conductivity—CO, graph 
is necessary. An arbitrary con- 
ductivity is chosen, such as that 
indicated by the dotted line in 
Figure 1, and the carbon diox- 
ide determined at that point. 
When fuels of known carbon 
content are employed and the 
carburetor adjusted until the 
exhaust has the proper thermal 
conductivity, a determination of 
the carbon dioxide in the ex- 
haust at that point will supply 





Table 1 


Analytical Data Plotted in Fig. 1 


E.M.F. Per cent 


% on Indi- CO, in 
Fuel Carbon cator Exhaust 
Penn. 
Gasoline 84.6 +0.50 10.3 
0 i 1 
0.20 12.0 
0.67 13.0 
0.80 Loe 
1.00 13.7 
75% Penn. 86.6 +0.50 10.3 
25° Benzene 0 | Oe 
0.50 13.0 
0.80 13.8 
0.90 14.0 
50% Penn. §8&.8 + 0.50 10.4 
50ce Benzene 0 ELD 
0.20 12.5 
0.60 13.6 
0.80 14.2 
1.00 14.8 
25% Penn. 90.5 + 0.50 10.4 
75% Benzene 0 12.0 
0.40 13.3 
0.60 14.0 
0.80 14.6 
0.90 15.0 
1.08 15.5 
Benzene 92.3 + 0.50 10.2 
0 12.2 
0.20 13.6 
0.54 14.1 
0.80 15.1 
—1.00 15.7 
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TIMKEN HAS ESTABLISHED 

DEFINITE MANUFACTURING 

STANDARDS IN REFINERY 
TUBES 


Timken has placed seamless tubes for refinery service on the same 
standardized quality basis as all other Timken products. 


After intensive study of refinery requirements extending over a 
period of years, Timken metallurgists developed special alloys to 
meet practically every condition of refinery operation. 


You can buy refinery tubes on Timken recommendation with the 
assurance of maximum life in the particular phase of service for 
which they are intended. 


At this time cracking equipment is of vital concern to every refiner. 
Whether you are thinking of installing new stills or reconditioning 
old ones it will pay you to specify Timken tubes. 


Timken refinery tube specialists will be glad to discuss your tube 
problems at any convenient time. 


THE TIMKEN STEEL AND TUBE COMPANY, CANTON, OHIO 
Detroit Chicago New York Los Angeles Boston Philadelphia Houston Buffalo Rochester Syracuse 
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data for the construction of a 
graph showing carbon dioxide 
in exhaust against percentage of 
carbon in the fuel. Such a graph 
is shown in Fig. 2, in which the 
results for Penn. gasoline, ben- 
zene, three Penn-Benzene 
blends and several pure hydro- 
carbons are given. 

The purity of the hydrocar- 


bons used in obtaining the 
curve shown in Figure 2 was 


‘ 


checked by the ‘aniline-point”’ 
or freezing-point, and they were 
found to be of “C: P.” grade. 
This curve can, therefore, be 
used for estimating the percent- 
age of carbon in a gasoline of 











unknown carbon content, and 
Table 2 
Data For Fig. 2 
Per cent 
CO. in 
Exhaust 
; Percent at refer 
Fuel Carbon’ ence point 
Penn Gasoline 84.6 L3.3 
75% Penn-25% Benzene 86.6 13.8 
500 Penn-50¢% Benzene 88.8 - 14.2 
25% Penn-75% Benzene 90.5 14.6 
Benzene Ae 15.1 
Toluene ~ pe IRs 14.8 
Xylene 90.5 14.65 
Absolute Ethanol 85.7 13.6 
Cyclohexane 85.7 13.00 
Iso-octane 84.2 Ls. 85 
N-heptane Loe9 eae ess 
Combustible portion same as CH, 
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has been used successfully for 
some time. 

While the method outlined 
above is very simple in prin- 
ciple, it is necessary to exercise 
a certain amount of care in the 
actual operations. In the first 
place it is necessary to employ 
a gas-analysis burette which can 
be read to 0.05 ml. The _ bu- 
rette should be kept free from 
grease at all times, and should 
be allowed to drain for about 
a minute before final readings 
are made. It is necessary that 
the same current flow through 
the conductivity apparatus for 
all measurements, and that the 
conductivity bridge is perfect- 
ly balanced on air before start- 
ing operations. 

It is found to be most conven- 
ient to analyze a fuel of known 
carbon content before an un- 
known fuel is tested. If condi- 
tions are right, then the known 
fuel will always yield the same 
percentage of carbon dioxide 
when the thermal conductivity 
instrument indicates that the 
exhaust gas has the ‘“correct’’ 
conductivity. As a reference 
fuel a straight-run Pennsyl- 
vania gasoline has been used, 
which has a carbon content of 
84.6 per cent. If this Pennsyl- 
vania gasoline is blended with 
pure benzene in various pro- 


portions, it is found that the car- 
bon content determined experi- 
mentally by means of the graph 
in Figure 2, differed in all cases 
from the calculated percentages 
of carbon by only 0.2 to 0.3 per 
cent. It is possible to obtain 
excellent checks day after day 
on the same fuel. 

Although the curves shown 
in Figures 1 and 2 are the ones 
used in this work, they are in- 
tended to be merely character- 
istic. If another type of thermal 
conductivity cell is used, or a 


different amount of current 
flows through the circuit, the 
conductivity—CO, graphs. ob- 





tained would differ from those 
shown in Fig 1, although they 
would be related to one another 
in the same manner as those 
shown in Fig. 1. If an arbitrary 
reference conductivity is chosen 
other than the one shown in 
Fig. 1, the graph of CO, vs. car- 
bon content would not be the 
same as that shown in Figure 2, 
although it would be quite lin- 
ear, and just as useful in deter- 
mining the carbon content of 
an unknown fuel. 

Engine conditions apparent- 
ly have a negligible effect on 
the results, though a slow speed 
and medium load are recom- 
mended in order that less fuel 
be used in the determination. 

There should be no 

















257% PENN 
a 











ebsqiene 
SAME; AS CHa 







PORTION 





— se 
i ___ob a | 


ee | 


knocking in any 
case. 

The percentage 
of hydrogen in the 
fuel has to be cal- 
| culated by differ- 
ence. This means 
; that the per cent 
e error in the calcu- 
lation of the hydro- 
gen will be equal 
to the product of 
the percentage of 
error in the carbon 
| determination and 
the ratio of carbon 
to hydrogen in the 
fuel. 








Electrical Indica- 
tion of Carbon in 
Gasoline 


Instead of ad- 
justing carburetor 
so that the exhaust 
gas has a certain 
conductivity, and 
determining the 
CO, at that point, 
as outlined in the 





FUEL 


above procedure 
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( cntoatitien sets minimum 
anti-knock standards which 
ordinary gasolines must meet 


Dubbs cracked gasoline sets its 
own high anti-knock standard— 
it is in a class by itself 


There is too much ordinary 
gasoline—there never has been 
enough Dubbs cracked gasoline 


Dubbs cracking makes the 
biggest yield of the best anti- 
knock from any charging stock 
at lowest cost—royalty and all 


Dubbs cracking is wise 


Universal Oil Products Co (4 A Dubbs Cracking Process 


Owner and Licensor 





Chicago, Illinois ( LE 
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Fig. 3—Thermal conductivity set-up for determining the carbon content of 
gasolines 


it is just as simple to ad- 
just the carburetor until the ex- 
haust gas contains a certain per- 
centage of CO,, and then meas- 
ure the thermal conductivity of 
the exhaust. The thermal con- 
ductivity can then be taken as 
an indication of the amount of 
carbon in the gasoline. 
Inspection of Fig. 1 
veal that 
bon 
same 


will re- 
fuels of varying car- 
content will not have the 

thermal -onductivity 
when the exhaust contains the 
same percentage of CO,. Tak- 
ing, for example, 13.5 per cent 
CO,, it can be seen from the fig- 
ure that the EMF on the indica- 


sat determination of CO,, and to 
get the indication of carbon in 
the fuel on a scale attached to 
a millivoltmeter. The set-up 
required shown in Fig. 3, con- 
sists of three thermal conduc- 
tivity units, millivoltmeter, etc. 
The operation is as follows: 
Exhaust gas enters the sys- 
tem at E, and flows as indicated 
by the arrows. The gas flowing 
through cell A has been freed 
from CO, by the soda-lime; that 
flowing through C is pure ex- 
haust gas. Cell B contains air. 
R,, R, and R, are suit-resist- 
ances. By means of the switches 
S cells A and C and _ resist- 
ances R, and R, are joined to 
form a wheatstone bridge. 
The carburetor of the engine 
is then adjusted until the ex- 
haust gas contains 13.5 per cent 
CO,, which is indicated on the 








| | | 


| a ne age 





% 895s 86 87 





Pe R CENT. CARBON IN FUEL 





I a 
86 $9 Fo 9) 92 43 








Fig. 


0.9 millivolt for 
Pennsylvania gasoline, while 
the deflection for benzene is 
only about 0.35 millivolt when 
the exhaust contains 13.5 per 
cent CO,,. 

These differences make it pos- 
sible to dispense with the Or- 


tor is about 





eal MARANVILLE, 
- general refining su- 
perintendent for Eason 
Oil Co., Enid, Okla., re- 
ceived his college train- 
ing at Ottawa Univer- 
sity. After the war he 
was employed by Bo- 
lene Ref. Co. at Enid, 
as chemist, until 1923, 
when he was’ made 
process superintendent 
of that company. 

In 1930 he was se- 
lected by the Eason 
company for the _ posi- 
tion he still holds. 
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${—Scale used on millivoltmeter in Figure 3 


scale of the millivoltmeter when 
the pointer reaches a certain 
mark. The switches are then 
thrown so that the cells A and 
B, and the resistances R, and R, 
form another wheatstone bridge 
combination. The pointer of 
the millivoltmeter will then in- 
dicate the per cent carbon on 
a scale, such as shown in Fig. 4. 

The principle of operation of 
the apparatus is very simple. 
The reason the EMF for a giv- 
en percentage of CO, decreases 
as the carbon content of the fu- 
el is increased is that the hy- 
drogen in the exhaust increases, 
for a given CO, content, as the 
carbon in the fuel is increased. 
By removing the CO, with soda- 
lime, and comparing the ther- 
mal conductivity of the CO.- 
free exhaust gas with that of 
air, We are really measuring the 
percentage of hydrogen in the 
exhaust gas. Since the hy- 
drogen in the exhaust gas, for 
a given CO, content, increases 
as carbon in the fuel is in- 
creased, it is a simple matter to 
calibrate the scale of the milli- 
voltmeter in terms of per cent 
carbon in the fuel, rather than 
per cent hydrogen in the _ ex- 
haust gas. 
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5,963,088 Gallons Delivered 
in 424 Months for Less Than 
1% Mills per Gallon 


"hie Sparco Gasoline Co., Inc., Shreveport, 
La., purchased a 2!»-ton International Heavy- 
Duty Truck in June, 1929, and started a cost 
record on its operation August 15, 1929. In the 
4215 months ending February 28, 1933, this 
International travelled 55,351 miles at a cost of 
14-4/5 cents a mile, and delivered 5,563,088 
gallons of gasoline, kerosene, and oil for less than 
115 mills per gallon. The total operating cost 
for the 42!4 months, exclusive of driver’s wages, 
was $8,190.36. 


“Although our International has been fully 
depreciated, it is in first-class condition and should 
give us at least two more years of service,’’ says 
A. D. Tillman, manager of the Sparco company. 
“‘We are well pleased, indeed, with the service 
this truck has given us, and we do not hesitate 
to recommend an Internatignal to any of our 
friends who are looking for real service and low- 
cost operation.” 


Here is a typical member of the modern line of International 

Trucks—the 3-ton Model A-5. This model and the rest of the 

line’ are adding to the reputation of Internationals for economical 
operation 


-_ 


Another International Accomplishment 
— Supported by the Figures 


This is the International Truck which delivers gasoline so economically 
for the Sparco Gasoline Company 


The economy of this truck is typical of the way 
Internationals are serving the oil industry. For 
more information, and a demonstration, see the 
nearest International branch or dealer. Sizes 
range from !5-ton to 7!5-ton—chassis prices as 


low as $360, f.o.b. factory (tax extra). 


INTERNATIONAL 


606 So. Michigan Ave. 


HARVESTER COMPANY 
OF AMERICA 


(Incorporated) Chicago, HI. 


NTERNATIONAL TRUCKS 
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Reo’s Automatic Shift Takes 


6 Pints of EP Lubricant 


CLEVELAND, May 29. 
HE automatic transmission 
which is standard equipment 
on Reo Royale cars and special 
equipment on Reo Flying Cloud 
models, requires an extreme 
pressure transmission lubricant. 
The manufacturer recommends 
90 E.P. lubricant for both win- 
ter and summer except for ex- 
treme temperatures in summer, 
during which time 110 E.P. lub- 
ricant is recommended. 


The unit has a capacity of six 


pints of lubricant. Changing is 
recommended at the end of the 
first 100° miles and every 3000 
miles thereafter. 

The housing of the automatic 
transmission unit has two drain 
plugs and one fill hole, which is 
situated on the left side of the 
transmission case. 

Under average driving the 
unit will require a complete 
change of lubricant three to four 
times a year. This means sale 
of 18 to 24 pints of E.P. lubri- 





A—Clutch thrust bearing; 
B—Wick oiler; C—Venting - 
cap screw, drilled; D—I!Inner 
drum; E—Lock plate, clutch 
adj. ring; F—Multiple disc 
clutch; G—Pressure. plate; 
H — Press. plate’ return 
spring; !— Counterweight; 
J—Oil pick up and passage; 
K—Governor weight (8); 
L—Rear plate for eccentric 
assembly; M—Spacer; N— 
Speedometer drive; O—Oil 
passage in shaft; P—Int. 
gear on spline shaft; Q— 
Main gear; R—Rotating int. 
gear; S—Outer drum; T— 
Clutch adj. ring; U—Drain 
plugs (2); V—Sliding gear; 
W—Countershaft gears; X 
—Main drive gear; Y—Syn- 
chronizing unit; Z—Grease 
retainer. 




















Sectional views of Reo self-shifting transmission 


cant annually for average driv- 
ing and more for many classes 
of users. 


The unit has been driven in 
testing in winter with 600W, 
slightly diluted with kerosine, 
but the manufacturer does not 
recommend use of such an oil 
in service. 

Several lubricants have been 
tried and are recommended. A 
list appended to new cars equip- 
ped with automatic transmis- 
sions, contains these brands: 

Alemite F.W. Winter (Ale- 
mite Corp.); Bataco 90 E.P. 
(Battenfeld Oil & Grease Co.); 
Koolmotor S.A.E. HP gear oil 
(Cities Service Oil Co.); Floyd’s 
FW S.A.E. 90 (F. H. Floyd Co.); 
No. 100 O.K. Gear lubricant 
(Kendall Refining Co.) ; Quaker 
State No. 0 Transmission oil 
(Quaker State Oil Refining 
Co.); Mobiloil 90 EPW (Socony- 
Vacuum group); Sturaco light 
S.A.E. 90 E.P. (D. A. Stuart & 
Co.); Sunoco 90. E.P. (Sun Oil 
Co.); Polarine S.A.E. 90 F.W. 
transmission oil (Standard Oil 
Co. of Indiana); Essolube Gear- 
ol XL (Standard Oil Co. of New 


Jersey); Opaline A-90_ E.P. 
(Sinclair Refining Co.), and 
Veedol E.P.-S.A.E. 90 (Tide 


Water Oil Sales Corp.). 

The shifting mechanism has a 
high pressure fitting, in which 
a fibrous lubricant must be used 
each 10,000 miles. 


The gear shift lever is elimi- 
nated with the automatic trans- 
mission and instead there is a 
control handle at the instrument 
board. The following descrip- 
tion and drawings are given by 
courtesy of Automotive Indus- 
tries. 





California Votes on Tax 
Diversion 


LOS ANGELES, June 22.— 
California voters will determine 
at a special election June 27 


whether gasoline tax funds 
totaling $17,229,076 shall be 
diverted from highway con- 


struction work. 

In a final statement to the 
public J. R. Pemberton, state oil 
umpire, today showed that mo- 
torists now are paying nearly 
26 per cent of their motor fuel 
bill as tax. He estimated that 
the proposed diversion would 
throw 10,000 road workers out 
of a job. 


NATIONAL PETROLEUM NEWS 














ARE YOU HEADED SOMEWHERE 
IN THIS OIL BUSINESS? 


SK YOURSELF where you want to be five years from 
A now. What kind of business will you have then? 
You'll have a bigger, better business in 1938, if you 
start pushing Pennsylvania motor oils now. Cheap oils, 
at any price, build nothing. Only quality motor oils can 
create the public confidence that brings repeat sales 
The demand for quality is growing. The sales record of 
Pennsylvania motor oils proves it. Pennsylvania oils are 
the quality /eaders. By 1929 they did 15% of the nation’s 
motor oil business. In 1932 that proportion 
had doubled! One in every three motor- 
ists now buys Pennsylvania oils. 
The Pennsylvania Grade 
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The Association maintains a research 
laboratory at State College, Pa., where 
scientists are at work night and day — 
upholding the quality leadership of 


Pennsylvania oils. 


Crude Oil Association is adding to this tremendous 
demand with a vigorous advertising campaign. This ad 
vertising features the Association emblem, which is con 
fined to oils meeting its new higher standards. 

The Pennsylvania motor oil you sell under the emblem 
is a quality product, known and wanted by the public. 
That means it will build a sound quality business for 
you, fast. Such oil sells in greater volume, at better protic. 

Plan ahead! Assure the kind of business you want in 
1938 by pushing an emblem-protected Pennsy|- 
4 . vania motor oil—now! 

—= PENNSYLVANIA GRADE CrubDE Ou 
Association, Oz] City, Penna. 
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THE EMBLEM 


The insignia of membership is given promi- 
nence in all Association advertising. The 
public is being informed that this emblem is 
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THE ADVERTISING 
A campaign of full-page advertisements 


for the Association is appearing in Saturday 
Evening Post, Country Gentleman, and 








displayed, together with a permit number, 
wherever a member's product ts sold. 


Made from 
the highest grade crude oil in the world 


Time. The most-demanded oils—Pennsyl- 
vania—are being made still easier to sell. 
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Inspection of Car’s Actual Needs 


Basis for Station Selling 


By F. F. Schuhle* 


INCE service stations have 
S taken on lines of accessories, 

many merchandising lessons 
have been learned. Not so long 
ago, when a new item was 
taken on, station salesmen, in 
a burst of enthusiasm, were 
wont to plague customers with 
sterotyped sales talks. It made 
no difference if the customer 
did not need it—he had a ¢ar, 
therefore he must be a pros- 
pect. Manufacturers’ literature 
indicated that one out of two, 
three or four would buy when 
asked—therefore “‘Ask ’em to 
buy!”’ 

‘Asking ’em to buy”’ is stili 
a great idea but it can become 
Frankenstein unless tempered 
by common sense. Probably no 
one will ever be able to esti- 
mate the number of customers 
lost because station salesmen 
persisted in asking the same 
motorist to buy the same ar- 
ticle three times in one week. 

With the advent of the island 
cabinet there has been a let 
down in ‘asking ’em to buy,” 
the theory being that motorists, 
upon seeing a cabinet item, 
would be reminded of a need. 
Service station operators be- 
lieved the cabinet would prove 
to be a merchandising miracle. 


“It will pay for itself in a 
month” was the widespread be- 
lief. The island cabinet is ex- 


cellent but, until it talks, it will 
never do the merchandising job 
by itself. 

With the exception of a few 
items, motorists will buy only 
if there is a specific need. They 
will not buy simply for the sake 
of buying or because they like 
a certain station salesman. If 
the evidence is at hand, how- 
ever, the chances are in favor 
of a sale. The island cabinet 
and ‘‘asking ’em to buy” then 


*Miniature Lamp Section, General 
Electric Co., Cleveland. 
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become integral parts of the 
merchandising story. 

Instead of lamp bulb or 
spark plug ‘‘week”’ a_ syste- 
matic and habitual inspection 
is required. This inspection 
takes up no extra time—it re- 
quires no tools nor does it give 
the motorist cause for com- 
plaint. It involves only a pair of 
all-seeing eyes. The items in- 
volved in the inspection are 
those which can be seen in the 
island cabinet. 

Let us see how the inspection 
would operate on the average 
customer driving in for gas and 
oil. 

As the car comes to a stop, 
the station salesman can see 
the condition of the tires, the 
wiper blade, the car’s finish 
(for polish or wash), the fend- 
ers (for touch-up black). If it 
is after dark the salesman can 
observe headlights. As he gets 
his order he can observe the in- 
strument light and as he fills 
the tank he can observe the 
stop and tail lights. 

When the salesman checks 
the oil, he may look at the fan 
belt, ignition cable, the radiator 
hose and the mileage on the 
oil filter. 


A® A RESULT of these in- 
spections, no time has been 
lost but a number of items 
have been checked. Now the 
station salesman has a legiti- 
mate excuse to ask the motorist 
to buy. He knows the fan belt 
is oil soaked and frayed, there- 
fore he can point to the physical 
evidence of the need. The fan 
belts on display in an island 
cabinet help clinch the sale. 
Under such conditions no mo- 
torist can take offense. He 
might say he Knows a new fan 
belt is needed and decline to 
buy, but he cannot blame the 


salesman for calling it to his 
attention. 


Obviously, not every car will 
need all the items checked, but 
some cars will need one of the 
group items. Just because it 
happens to be ‘Spark Plug 
Week” should not deter the 
station salesman for uncover- 
ing a fan belt need and making 
a sale. 


If the inspection uncovers no 
need, the motorist will never 
know it has been made. There- 
fore, this is a practise that 
practically eliminates ‘asking 
‘em to buy” without reason. 


Conditions vary, consequent- 
ly in some cases the judicious 
use of “‘cold”’ solicitation, com- 
bined with inspection, might be 
tried. In the case of lamp bulbs, 
for example, a question such as 
““May I check your lights?”’ can 
be employed. Such a question 
falls into the same category as 
“May I check your oil?” In 
such instances an offer is made 
for a service—to be accepted or 


declined, depending upon the 
need and hurry of the car 
owner. 

HERE the necessary 


equipment is available 
and the car is left in the station 
for a half hour or more, a more 
thorough inspection can be 
made if the station salesman 
has time. This inspection would 
involve testing spark plugs, 
brakes, wheel alignment, bat- 
tery, lights, ete. The result of 
such a check might be noted on 
a printed form placed on the 
wheel. The motorist claiming 
his car could be made to realize 
that an inspection for his safety 
has been made. Any defects 
which have been found can be 
remedied then and there if the 
station has the equipment. 
Again, a plea for sales is made 
on the basis of evidence re- 
vealed by an honest inspection. 
Since a motorist expects 
quick service when he enters 
the station, it is to the opera- 


tor’s advantage to give that 
type of service. If more mer- 
chandise is to be sold and if 


‘“cold”’ solicitation methods are 
to be avoided the solution must 
lie in an inspection which takes 
up no extra time but which will 
reveal needs that result in 
sales. 
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How To Increase Gasoline Sales 


Through Suggested Tours 


UMMER weekends, holidays, 

and vacations offer market- 

ers an opportunity to in- 
crease gasoline sales through 
advertising to motorists. to 
drive sightseeing. 

While such merchandising 
ideas are primarily to increase 
gasoline consumption they will 
have their effect also on sales 
of motor oil, lubrication servy- 
ice, and accessories. 

Various trips can be suggest- 
ed; short drives for an after- 
noon, day or week-end, or trips 


By E. L. Barringer 
N. P. N. Staff Writer 


requiring several days or an 
entire vacation period. 

Marketers have used this 
merchandising idea to increase 
sales, and have found that a 
well organized, aggressive plan 
produces more than satisfactory 
results. 

One marketer who has been 
active for many years in pro- 
moting tourist travel in his 
trade territory points to a gaso- 
line volume three times more 
than he could expect normally. 
Various factors account for 


























such a record, but this market- 
er believes that much of his suc- 
cess can be credited to this ef- 
fort to “sell” his territory to the 
tourist. 


This marketer operates in a 
territory rich in scenic beauty 
and historical significance, but 
practically every part of the 
country has some points of in- 
terest to local as well as outside 
motorists. In fact some places 
suitable for a suggested Sunday 
or week-end trip may be so 
familiar that the average mo- 
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torist overlooks 


them. 


completely 


In developing a sales promo- 
tion program of suggested 
tours, the first step is to organ- 
ize the necessary information 
about a trade territory. Best re- 
sults are obtained by the mar- 
keter collecting this informa- 
tion himself on a personal tour. 


LL places of probable inter- 

est to tourists in the trade 
territory can be listed and clas- 
sified as to their chief point of 
attraction. Some may be histor- 
ical interest, others may be 
scenic places, some may be pure- 
ly for pleasure such as picnic 
grounds, amusement resorts or 
recreational parks. There is also 
the seasonal element, such as 
orchards in blossom, the harvest 
season, or a particularly attrac- 
tive spot in winter, 


After listing all possible points 
of interest, detailed and accur- 
ate information can be obtained 
by a personal visit, and brows- 
ing around a territory-may pro- 
duce points that were over- 
looked in the original listing. 


The information given should 
be in accurate detail. This in- 
cludes accurate mileage prefer- 
ably from some central point, 
what roads to follow, road con- 
ditions and especially dirt roads 
in rainy weather, what facili- 


ties are offered such as camp 
grounds, picnic groves, water, 
and restaurant and hotel ac- 


comodations, 


After compiling all the neces- 
sary information, including 
the principal points as to why it 
would be worth while to visit 
such places, the marketer has 
two general channels to follow 
in presenting this data to the 
motorist. 

If the places are of more than 
local interest it probably will 
be desirable to advertise beyond 
the marketer’s trade territory. 
If the places are of local inter- 
est only, the problem is to reach 
motorists in the home com- 
munity. 


To promote touring from be- 
yond the local trade territory is 
not as big or as expensive a 
task as might seem on first con- 
sideration. Publicity channels 
can be employed, and through 
the cooperation of the local 
marketer, the territory can be 


{\ 


brought to the attention of mo- 
torists miles away. 

The experience of one mar- 
keter will illustrate the point. 
His trade territory consists of a 
little more than a large size 
county. Yet within that terri- 
tory are the bulk of the state 
parks, with many places of 
scenic beauty both winter and 
summer, and the whole country- 
side is rich in Indian lore. 

For many years this market- 
er has promoted touring into 
his territory from far beyond 
the limits of his marketing out- 
lets. There are advantages in 
visiting his territory in every 
season of the year. 

His chief channel of publicity 
is through articles in the fea- 
ture sections of Sunday editions 


of newspapers and in nature 
magazines of general circula- 


tion. He is prepared to provide 
photographs and details to any 
writer that cares to attempt an 
article on the territory. 

This marketer also prepares 
a map of the section at his own 
expense. This shows the roads, 
various places of interest, shows 
a number of representative 
photographs, and carries a 
small advertisement for his 
service stations. These are dis- 
tributed from the stations, or 
are mailed to interested tour- 
ists. 

The marketer also takes an 
interest in the development of 
the parks, and assists in getting 
appropriations for their main- 
tenance and for road improve- 
ments. 


UCH sales promotional work 

is of real benefit in huilding 
local sales. The marketer’s ef- 
forts are not confined to his own 
business, since he believes he 
will get his share of the gaso- 
line sales and the main prob- 
lem is to get more automobiles 
into the territory. These mo- 
torists buy more than gasoline 
and oil. They patronize the 
local restaurants, hotels, and 
business houses, and these mer- 
chants appreciate the oil mar- 
keter’s sales promotion efforts. 
Outside publicity can be ob- 
tained by the marketer without 
any expense if his territory has 
places of state or national in- 
terest. Practically every news- 
paper reporter is looking for a 
place to sell an article, and 


editors of feature sections of 
newspapers are looking for 
copy that has local interest. By 
working with the reporters the 
marketer can suggest articles, 
the reporter gets his reward 
through the sale of a story to 


some newspaper or magazine, 
and the marketer will have 


more tourists as potential gaso- 
line and oil customers. 

With such a program of em- 
phasizing tourist points of inter- 
est under way the marketer’s 
chief concern is to have his re- 
tail outlets so attractive and 
well manned that they will get 
their share of this business. 
Maps of the local territory can 
be available for passing out to 
customers, station employes can 
know the various points of in- 
terest and supply additional in- 
formation, and rest rooms can 
be clean. 


HE points of purely local in- 

terest can be given publicity 
through different channels. The 
main problem is to present the 
various places so attractively 
that the family will want to get 
off the front porch Sunday 
afternoon, or take a trip over 
the week-end. 


To reach the local motorist 
some marketers have issued a 
booklet on a number of suggest- 
ed tours and others have issued 
a folder every week or so with 
one suggested trip. 


The booklet is a one time 
mailing piece, usually issued 
in the early part of the season. 
It contains suggested trips of 
various lengths to meet the 
needs of an afternoon drive, a 
day or week-end trip or a tour 
requiring several days. A page, 
or a spread, can be used for 
each trip. There will be a 
small road map, usually start- 
ing from some central point in 
the city, with highway num- 
bers or names, and the various 
towns through which the mo- 
torist will pass. A picture or 
two of the place will be pub- 
lished, with a short description 
of the value of making the trip 
and what to see. 

The folder, or letter or blot- 
ter, issued every week or so is a 
one-trip suggestion. The mail- 
ing piece includes the same in- 
formation as in the general 
booklet—the map, photographs 

(Continued on page 72) 
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JOHNSON OIL REFINING CO. 


178 West Adams Street 


CHICAGO 
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INVESTIGATE THIS 
‘PROVED SALES PLAN 


that SOLD 


MILLIONS 


or GALLONS OUT OF EVERY 
OF 10 


GASOLENE & PROSPECTS 


DURING THE PAST YEAR 





Find out about this most unusual resale age... gets mew customers... succeeds 
plan ever offered in the petroleum indus- where others fail. 
try ...a plan that has sold millions of This is no ordinary plan...it’s brand new 
gallons of gasolene to hundreds of new ...never offered before. You can share in 
customers during the worst year of «RC its proved success. Don’t waste time 
the depression. wy SY ...Start getting new customers...new 
It’s a proved plan... it has sold 6 So Y profits at once. Write, telephone or 
out of every 10 prospects to whom it wire for details to the Cities Service 





has been shown. It increases gallon- g¢oncFTatwavs Oil Marketing Company nearest you. 











For further information write, wire or telephone:— 


CITIES SERVICE OIL CO. (MICH.) CITIES SERVICE OIL CO., LTD EMPIRE OIL & REFINING CO 
Adrian, Mich. Toronto, Canada Tulsa, Okla | 

CITIES SERVICE OIL CO. (OHIO) CITIES SERVICE REFINING CO. LOUISIANA OIL REFINING CORP 
Cleveland, Ohi Boston, Mass Shreveport, La 
CITIES SERVICE OIL CO. (WIS.) CREW LEVICK CO A. R. NEWCOMBE OIL CO | 
Milwaukee, Wis. Philadelphia, Pa. Kingston, N. Y. | 


CITIES SERVICE OIL CO. (DELAWARE) Tulsa, Okla. 








CITIES SERVICE OIL AND GASOLENE 
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Refinery - Tank Wagon Markets 














Higher Price Trend Continues To Hold 
Sway In All Areas 


CLEVELAND, June 26 
HE tide of rising prices continued 
to hold sway in oil markets last 
week. Refinery prices for nearly 
all commodities, retail gasoline prices, 
crude prices in many areas—all made 
substantial gains. At levels reached 
late last week, refinery prices of many 
commodities were double the all time 
lows prevailing earlier in the year. 
The area covered by higher retail 
gasoline prices was even larger than 
in the previous week. There were ad- 


vances of 0.5 to 1.5 cents a gallon in 


the territories of Standards of Ken- 
tucky, Ohio, Louisiana, Indiana, Ne- 
braska, California, Continental Oil 
Co. and Magnolia Petroleum Co. In 


many of these territories, last week’s 
advances were the first since the ris- 
ing trend of prices set in. 


Open market buying of gasoline in 


refinery markets slowed down some- 
what following the rush to get in tax- 
free shipments. Movement under con- 
tracts, however, continued exception- 
ally heavy. Contract prices, partic- 
ularly in the middle west, continued 
to be much more favorable to jobbers 
than open market quotations. In ad- 
dition to this the belief was general- 
ly that both wholesale and retail mar- 
kets would be substantially higher by 
mid-summer and buyers were anxious 
to keep their storage filled as much as 
possible in anticipation of the rise. 
Mid-Continent tank car for 
gasoline advanced 0.5 to cent 
with high octane gasoline tending still 
higher at the end of the week. East- 
ern seaboard prices advanced 0.25 to 
cent and there were similar ad- 
vances in tank ear quotations in west- 


prices 


0.625 


0.5 


ern Vennsylvania and along the west 
coast. 

Increased activity developed in lu- 
bricating oil markets toward the end 
of the week. Bright stocks particular- 
ly were in good demand and _ there 
were l-cent advances in these oils in 
Pennsylvania and the Mid-Continent. 

Burning oils worked slightly higher 
in most refinery areas. It appeared to 
be pretty much of a seller’s market in 
wax in all districts. Prices advanced 
0.125 to 0.875 cent a pound with buy- 


ers bidding up prices to obtain sup- 
plies. 
Cargo prices for most oils showed 


substantial gains at the Gulf. LEast- 
ern buyers sought large quantities of 
gasoline and orders were placed at 
rising prices. Export quotations ad- 
vanced in sympathy with the higher 
trend of domestic prices. 





Retail Advance Boosts Chicago Gasoline Again 


Staff Special 


CHICAGO, June 24 


ANK ear gasoline prices advanced 
Lic to 0.5 cents for the third con- 
week in the Chicago market 
June 24 were at levels al- 
higher than at the be- 
month. 


secutive 
and prices 
most 2 cents 
ginning of the 

The same factors which had_ influ- 
enced the higher market trend in the 
previous two weeks also affected it dur- 


ing the past week. Retail gasoline 
prices in the Standard of Indiana ter 
ritory were advanced 1 cent a gallon 
June 21: the crude situation in the 
southwest remained tight; traders in- 
clined toward the possibility that gov- 
ernment control of the oil business 
would bring higher prices; and gaso- 


line consumption held at a satisfactory 
level, 

The tank 
the week in 
reported well pegged at levels they at- 
tained earlier in the week and no large 
amount of price shading apparent. Quo- 
tations and sales of U. S. Motor, 59 oc- 
tane number and below, generally were 
at 4 to 4.125 cents by June 24, com- 


gasoline market ended 
position, with prices 


car 
zood 
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pared to a spread of 3.5 to 3.75 cents 


as the week began. Traders reported 
that while small lots of gasoline were 
available: at 4 cents or higher there 
was no quantity available at under 
that figure and refiners still were not 
willing to sell much for deferred ship 
ment, 

The retail price advanced by Stand 
ard of Indiana had a steadying influ- 
ence on the market, especially in view 
of the company’s statement that the 
advance was the result of the firmer 











Summary of Group 3 Quotations for 
U. S. Motor Gasoline 
In Effect June 26, 19338 
59 Octane 60-64 65 Octane 
and Octane and 
Below No. Above 
Okla. 4.00-4.125 4.625-4.75 4.875-5.00 
Kans. 4.00-4.125 1.75 
N. Tex. 4.00-4.125 1.875-5.00 
W. Tex. 1.00-4.125 $.875-5.00 
I. Tex 4.00 41.625 4.875 
La.-Ark. 4.00-4.125 4.625-4.75 4.875-5.00 
Prices are those quoted on the basis 


of f.o.b. Group 3 by refiners in the dis 


tricts designated. 





market. 
trade’s in 


material 
the 
terest during the week centered around 
the meeting at Hotel, 
called the purpose drafting a 
code for the oil industry under the 
National Recovery Act. References to 
sovernmental control and 
were of particular interest in 


their possible effect on the wholesalers’ 


the 
amount of 


situation in raw 


\ great 
the Blackstone 


for of 


fixing 


view of 


price 


future marketing policy 

Reports from middle western gaso 
line distributors mostly were to the 
effect that consumption was holding its 
own as compared with last year, and 


in some quarters it was reported even 


better. This rate of consumption, along 
with the tendency of the jobbers to 
buy on a rising market, kept a steady 
movement of gasoline from refineries to 
their own and outside retail outlets. 
Kerosine and furnace oil prices took 
an upward turn. Demand was reported 
steady but the main reason for the 
higher prices was attributed by trad- 
ers to the lack of good quality prod- 
ucts available for prompt shipment. 


Refiners generally reported their stocks 


of these commodities were low and 
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in some cases they also were in the creasing their takings of gas and fuel while contract shipments remained 


market as buyers. The 0.5-cent retail oils substantially. heavy, most refiners reported. 
advance by Standard of Indiana also Demand for wax remained good and Late in the week the low octane 
contributed materially to the better po- refiners reported they were in good gasoline was more freely offered in 
sition of these oils. shape as to stocks. Prices were steady a few spots as refiners began catching 
Gas oils were in practically the same at unchanged levels. up with orders on which they were 
position marketwise as furnace oils and The demand for naphtha and sol- behind prior to the increase in the 


prices also moved higher. No large vents showed some increase. Prices federal gasoline tax. Some of the 
quantities of material were reported were advanced in all quarters, partly gasoline which had been bought by 
available for prompt. shipment. In- for this reason and partly in sympathy marketers for speculative purposes 
dustrial plants were reported to be in- with the advance in gasoline prices. and which had not been shipped at 
the time of the increase in the tax 
was being offered more generally as it 
drew near or reached destination but 
generally speaking the market was in 


« * 5 an excellent position. 
Mid-Continent Refinery Markets Considerable support was given the 


gasoline market by the advance of 1 
cent in retail prices by the Standard 
Oil Co. of Indiana on June 21. Other 
All Prices Continue Upward Trend Se eS A Oe Sane Se 
territories served by Mid-Continent 

Staff Special erally for virtually all major com- refiners. 








TULSA, June 24 modities. The high octane gasoline was in 

HE Mid-Continent refined oils Gasoline prices advanced 0.5 to a far better position than the low oc- 
Tae continued to show definite 0.625 cent a gallon on all grades and tane. Refiners for the most part said 
improvement in the week of June in all districts. Demand continued their contracts were taking virtually 


19 to 24, with price advances gen- to be fairly good in the open market all their middle and high octane 





Chicago Tank Car Market 
Following prices are in cents per gallon, except fuel such as North, West and' East Texas, Louisiana, 
oil in barrels, in tank car lots, representing majority Arkansas, Indiana, Illinois, Kentucky, etc. Prices do 
of sales to jobbers on Group 3 freight basis, although not include state or federal taxes levied on some 
shipments may originate in other refining districts, products. 
Prices Prices Prices 
June 26 June 19 June 12 
50252, 437 SO MADNTRA 6i5:56.5 KR SRSEE SSR Maan 3.19. Sian 875 Be as whe 
U. S. Motor Gasoline, *by octane numbers: : 
SR INOW os isbn sis ws ia sialna Cee Ree awe A 4.00 — 4.125 S00 = S075 wets 
hoi sign sassials edelénln awe wee exw slam 4.375- 4.50 4.00 3.00 - 3.25 
Pi MANNE RENE os b,c hia ierosin Beier do 4.625— 4.875 4.25 3.25 -— 3.50 
60-62, 400 e.p. gasoline, *by octane numbers: 
SUNG OOO Nicks anew ce Rew SAaw eS Bei mawes 4.00 — 4.125 S75 2275 
Eien tc Bis, saea Seaweed biasewarws 4.50 — 4.625 4.00 3.00 — 3.25 
See NON Sees iia ina bianlisoania cuteinas 4.75 — 4.875 4.25 3.25 — 3.50 
en ne ee 4.25 Saf Peat Te 
68-70, BS0ASOWIE DUGRSOUNE, vipiscissa cash neeees 4.375 3.875 3.00 
Aviation G asoline, one 73 octane number........ 4.625-— 4.875 3.75 — 4.25 3.375- 3.625 
41-43 water UM on can wraialeg sae wat 2.75 — 3.00 2.375-— 2.50 2.375- 2.50 
2-446 water Waite Kerosin’. <n 66 cic saisiewies cvewees 2.875— 3.00 2.50 -— 2.625 2.50 — 2.625 
38-40 prime white Furnace Oil................... 2 ue 2.00 1.625— 1.75 
SOEO ctraw Burin ace WOM seisiks enc i ew encineewwe 23125 1.875-— 2.00 1.50 — 1.625 
Bees MIMU OS ONS oss ascites elds esa cia alsleien’s sacs 1.125- 1.25 £00" = 1175 0.875- 1.00 
Deas IME SENG PAS ON ios cso tloreadie GSview 1.875 Le 1.50 
3 2n36 GtPAW. ZEPO DAE OM. iso's 6.0.5.5 0 60s as eioreeieeewere 2.00 1.875 1.50) =1 275 
28-30 zero fel Ol (Her DBL) 6a sissies ew oe @ewresiers $0. 625-$0.65 $0.60 -—$0.65 $0.60 -—$0.65 
2-30 TEL ON AGED DD: ) isi 5.0 0.d,ossinawsols.s <levele es 0: $0.50 -$0.55 $0.50 -—$0.55 $0.50 -$0.55 
oe 26 fos B (3-0 0) |. $0.35 —$0.40 $0.35 —$0.40 $0.35 -—$0.40 
Veo To Be Cee lt cy OS $0. 275—$0. 30 $0. 275-$0.30 $0. 275-$0.30 
+9 22 zero tue) Oil (HEF ODO) s.0.o.ccew ss sasccionsss en $0. 425—-$0.45 $0. 425-$0.45 $0. 425-$0.45 
TR Ee ee COLE (Ca 0) St ne eee $0.25 -—$0.275 $0.25 -—$0.275 $0.25 -—$0.275 
*Octane numbers are determined by C.F.R. motor method (ASTM D 357-33T). 
Naphtha and Solvent 
(Prices are in cents per gallon, in tank car lots, as quoted by Chicago sellers) 
June 26 June 19 
F.O.B. Group F.O.B. Chicago F. — . Group F.O.B. Chicago 
3 Basis District Basis District 
IGN SOI ONES 6a iis. os ea is SOS a AA we Roa ees 5.00 — 5.75 7.00 — 9.00 4. — 5.25 7.00 - 9.00 
De ie er OUND 6 ss wears ecretasewsisimesrcnmeeen 5.25 - 6.00 7.50 3.00 - 5.50 7.50 
DRE PUMIOM UNO 6665 ed it, we ashe ee Se we 5.50 — 6.25 9.00 $225 = $75 9.00 
PUN TIED ia os ee ae aetna ais ee Se Ate 4.50 - 4.75 6.00 4.25 - 4.50 6.00 
CUE in oe o's bo hie SRK s Rue SI Os ot 5.00 — 5.50 10.00 5.00 — 5.50 10.00 
SANE TOE si. 9 ven eesheeeistkseanacncee esas 7.00-=-7 50 9.50 6.75 — 7.00 9.50 
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grades and they had nothing to offer 
in the open market. And buyers 
could not turn to East Texas for these 
grades due to the fact that only a 
small amount is made there and most 
of it is moving on contract to the Gulf 
for coastwise shipment. 

This situation caused prices for the 
middle and high octane grades to 
draw further away from the price for 
the low octane’ gasoline. Reports 
were heard that buyers were seeking 
a considerable amount of the middle 
octane gasoline, one report stating 
that as much as 500 ears were be- 
ing sought by refiners who needed 
the gasoline to apply on their own or- 
ders. 

Kerosine just about kept pace with 
gasoline in price advances. The 41- 
43 water white grade moved up al 
most 0.5 cent a gallon in the course 
of the week, taking virtually all of 
the advance in retail price announced 
June 21. Buyers were active late in 
the week with little material report- 


.ed available. A majority of refiners 


> 


were asking a minimum of 3 cents for 
kerosine with a low end point, al- 
though one or two refiners who had 
high end point kerosine said thay 
had been unable to share in the new 
business to any appreciable extent. 

Bright stock prices advanced 1 cent 
a gallon following advances of that 
amount by Pennsylvania refiners 
about the middle of the week. Mid- 
Continent refiners said their demand 
for bright stock had increased notice- 
ably in the past few weeks and in- 
quiries for export, particularly, were 
larger. 

Wax prices were advanced slightly 
as demand continued to hold up ex- 
ceptionally well. Stocks were low at 
most Mid-Continent refineries and or- 
ders already booked took most of the 
refiners out of the market for the next 
three or four weeks. 

Furnace oil was extremely scarce 
in all districts. Most of the open 
market buyers were still forced to 
look to East Texas and the supply 
there was not sufficient to fill the 
current demand. Shipments from 
other refineries continued good on 
contracts and little was offered in the 
open market. Prices advanced from 
0.25 to 0.3875 cent a gallon. 

Gas oil demand also showed some 
improvement and prices for the most 
part were advanced. The ordinary gas 


oil was in better demand for cracking 
purposes while the low cold test oil 
was being sought actively for stor- 
age until the increased consumer de- 
mand develops this fall. 

Most grades of fuel oil were quot- 
ed at higher prices with movement 
reported comparatively steady. 

Natural gasoline was searece in Ok- 
lahoma at the end of the week as a 
result of brisk demand with some 
buying by manufacturers who had an 


excellent increase in orders from their 
regular accounts. Prices advanced 
rapidly under the stimulus of new 
buying. 

The situation was not quite as tight 
in Texas but prices for the most part 
were in line with Oklahoma. The 
only material available there, how- 
ever, was in the Panhandle which had 
a freight rate undesirable for most of 
the buyers who had been active in 
Oklahoma. 





California Refinery Market 





Higher Gasoline Prices Generally Steady 


LOS ANGELES, June 22 

ACIFIC coast petroleum markets, 
which were improved by 0.5-cent 
increase in wholesale and retail 
prices on all grades of gasoline showed 
marked ability to maintain the high- 
er schedule in the face of some price 
shading by small independent refiners. 

Although some spot quotations on 
tank ear and tank-trueck-and-trailer- 
movement of gasoline out of Los An- 
geles Basin plants was reported at 
9.75 cents, including all taxes, late 
in the week, most independent sup 
pliers were asking 10.25 to 10.5 cents 
at the rack. The range was from this 
to upward of 12.5 cents on the high- 
er octane products. 

Retail prices in the Los Angeles 
area ranged from 12 and 12.5 cents, 
at some of the stations equipped with 
large underground storage facilities, 
to 13.5 cents on independent products, 
to 13.9 cents on third-grade brands, to 
17.5 cents on first-grade brands, and 
20.5 eents on Ethyl. 

Leaders among the independent re- 
finers expected the cut-price competi- 
tion would be eliminated over the 
weekend and that independent serv- 
ice stations would post minimum prices 
of 13.5 cents. Indications were that 
the recent advance in prices had 
caused a flurry of ‘“‘cutting under the 
canopy” in which regular customers 
were given discounts of 0.5 to 1 cent. 

Demand for California gasoline from 
out-of-state buyers showed a slight 


increase. However, with tank car 








Prices A 


Kerosine (Okla. 41-43; Pa. 47 w.w.) 
Fuel Oil (Okla, 24-26; Pa. 36-40) 


Chicago tank wagon (including 3¢ 








June 27, 1932 


58-60 U. S. Motor (57-65 Octane No. 
Grade 26-70, Natural Gasoline............ 


Pee CORA: JOGO.) seccsdcinceccccasessscuces 


Oklahoma Penna, 
in Okla.) 5.50-5.75 6.75-7.00 
Mier steen ee 2.25 a eae 
3.00-3.25 5.00-5.25 
$0.40-$0.45 3.375-3.50 
ee ree $0.90 $1.97 
co errs) 16.10¢ 
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quotations in the neighborhood of 
1.75 to 5.25 cents active traders were 
still able to buy at lower prices in 
the Mid-Continent. 

A moderate increase in demand for 
fuel oil boosted quotations on that 
commodity. Current prices ranged 
from $0.40 to $0.50 per barrel with 
little available at less than $0.45. Sup- 
pliers in the San Joaquin Valley were 
reported asking $0.50 to $0.55 on 
July and August business. 

Gas and diesel oil quotations were 
practically unchanged at $0.80 to 
$0.90 a barrel, depending on the grav- 
ity. Decreased demand for kerosine- 
distillate in the export trade resulted 
in one supplier offering a 38 gravity 
product at $0.90 a barrel, compared 
to previous quotations of $1.00 to 
$1.05. 

Although contract movement of 
California gasoline to the east coast 
continues above the level of a year 
ago, there is little or no activity in 
the spot market. However, unless 
California crude prices are increased, 
it is anticipated that rising prices on 
the Atlantic seaboard will enable Cali- 
fornia companies to bid for the east- 
ern business with a fair hope of get- 
ting some of it, at a profit. 

Nominal quotations on 65 octane gas- 
oline ranged from 4 cents a gallon up, 
with indications the price would have 
to approximate 3.5 to 3.75 cents to get 
the business now. 


Late Market Changes 

NEW YORK.—June 28 Standard 
Oil Co. of New Jersey will advance 
tank car, tank wagon and service sta- 
tion prices of all grades of gasoline 
0.5 cent through its territory, except 
0.6 cent in Newark and Northern New 
Jersey. Last previous change was a 
0.5 cent advance June 19. 

CHICAGO.—June 27 Standard Oil 
Co. of Indiana advanced Stanolex fuel 
oils Nos. 2, 3, 4 and 5 0.5 cent per 
gallon through territory. On June 21 
it had advanced No. 1 fuel oil the 
same amount. 


§3 








efinery Markets on Light Oils and Lubricants 


Prices given below are in cents per gallon, except where $ is shown in tank car lots, f.o.b. Refinery. They repre- 
sent prices made only to domestic jobbers who resell to the consuming public, except where otherwise noted. 


Tank car prices do not include state or federal taxes levied on some products. 
(These Refinery Prices compiled in the OIL PRICE HANDBOOK for a whole year) 





Prices Prices 


GASOLINE AND NAPHTHA jones 0 ume 19S 12 


CALIFORNIA (3c tax to be added to California gasoline prices if used 


Prices Prices Prices in state.) 
June 26 June 19 June 12 sd ue peonet, 22 Se 5.75 — 8.00 5.25 = 7.50 5.25 = 7.50 
‘ — - . 4-58 U.S. Motor, e.p. 
OKLAHOMA  (F. o. b. Oklahoma refineries) for qutside state chipanent 5.00 - 6.00 5.00 - 6.00 5.00 - 5.75 
50-52, 450 e.p. naphtha... 4.00 1.50 aS 2.625-— 2.75 43-45 Engine Distillate : 
U. 8. Motor Gasoline eS s.r 4.75 = §.75 4.75 = 5.75 4.75 = 5.75 
59 octane and below... 4.00 $.125 75 2.75 2 875 
60-64 octane number... 4.625 75 +. 25 3.25 
65 octane and above... 4.875- 5.00 4.75 3.50 
60-62, 400 E.P. Gasoline. . ; : 
59 octane and below... 4.00 4.25 3.19 = 3.879 2.10 — 26s NATURAL GASOLINE 
60 64 octane number.. 4.625-~- 4.875 4.25 — 4.375 4 4 - eee 
65 octane and above...  4.875- 5.125 4.75 50 - 3.625 ‘ ' 
64-66, 375 E.P.Gasoline.. 4.25 — 4.375 3.875- 4.00. 2. 875- 3.125 OKLAHOMA (fF, o. b. Group 3) 
ee SR ee a caren eneis, 3.00 2.50-2.75 1.25 = 1.375 
Below 73 Octane number 4.625- 4.875 3.75 -— 4.25 3.375-— 3.625 
NORTH TEXAS (F. o. b. Breckenridge) 
WESTERN PENNSYLVANIA Oe | er 3.00 2.50 - 2.75 1.25 - 1.375 
$2.54 Naphtha......<.00c0 ‘.75 5.00 4.00 - 4.25 3.75 -— 4.00 
54-56 Naphtha iilaalavw ahs 5.00 5.25 4.25 - 4.50 4.00 - 4.25 CALIFORNIA (F. o. b. plants in the Los Angeles basin) 
oe ae ‘Giey- But ie 75.85, 375-390 ep, for 
Siete’ enn Fo $.75 - 5.00 unite thon blending... sesavess 4.00 = 4,25 4.00 - 4.25 4.00 - 4.50 
F.o.b Bra dford-W arren 
hetatete ee >.50 5.00 rere e 
64-66 390 e.p. gasoline... 5.50 — 5.75 9<00°= 3.25 4.625— 4.75 | 
68-70 350-360 e.p........ $5.75 — 6.00 5.25 - 5.50 4.75 -— 4.875 
OHIO § (Quotations of §. O. Ohio, Delivered any point in Ohio.) BURNING OILS 
3. Motor Gasoline. ... 6.75 6.25 555 
Boece Any mer te 7.00 ». 50 6.30 WESTERN PENNSYLVANIA 
45 w.w. kerosine......... 4.125- 4.25 4.125- 4,25 4.125- 4.25 
46 w.w. kerosine......... 2.25 — 4.375 &. 20 = 4.375 4.125— 4.375 
KANSAS (fF, o. b. refinery, Kansas destinatioa) 47 w.w. kerosine......... 4.3735— 4.50 £.379> 4.50 4.375- 4.50 
U. S. Motor Gasoline - + on. ee OKLAHOMA (F. o. b. Oklahoma refineries) 
9 oct: » CSRSn aes 75— 4.125  2.875- 3. : 
Be eee ee eee” a Ges |RSS ETS OLS — ats | St oe eee... 3.00. 2.625 2.875 2.375- 2.75 
a ei ek eae. 4.75 — 4.875 4.375— 4.50 $50 = 3.9% 42-44 w.w. kerosine...... 5425 2.875- 3.00 2.625~ 2.875 
-6 ( aa 25 - 4.50 3.875- 4.125 2 = 3.429 : : : 
oe ee ee : . ‘ si KANSAS (F. o. b. refinery Kansas destination) 
eed w.w. kerosine...... 3.125 2.875- 3.00 2.50 — 2.75 
i 3.25 - 5 S m= 
NORTH TEXAS? (F. o. b. Wichita Falls district refineries for un- 42-44 w.w. kerosine..... e 3.00 - 3.125 2.75 — 2.875 
restricted shtpment) . NORTH TEXAS! (F.o. b. Wichita Falls district refineries for uarestricted 
U. S. Motor Gasoline jai eee a aie shipment) 
59 octane and below... 4,125— 4.25 72 75 = 2.875 © : 2 70 ie ea... 
60-64 pond number.. 4.625- 4.75 4.25 3.29 = 3,399 41-43 w.w. kerosine...... 3.00 2.75 2.875 2.50 2.625 
65 octane and above... 4.875— 5.00 £50 — 4.75 3.90 = 3.625 
= a ~" Lo : + : 25 ei ie tg ee . ts NORTH LOUISIANA? (For Louisiana and Arkansas destination) 
68-70 350-360 e.p. gasoline 4.375- 4.50 4.00 — 4.125 3.00 — 3.25 41-43 w.w. kerosine...... 3.00 3.00 2.875=- 3.00 


WEST TEXAS{ (F. 0. b. West Texas refinery for unrestricted shipment) ARKANSAS} (For Louisiana and Arkansas destination) 


U. §S. Motor Gasoline 41-43 w.w. kerosine...... 3.00 3.00 3.00 
59 octane and below... 4.125- 4.25 3 75 ¥ 75 = 2.875 
60-64 octa ber. 4.625-— 4.75 4.25 25 = 3.375 — : 
5 mA sasauaee.. 4.875- 5.00 4.50 - 4.75 3.50 = 3.625 CALIFORNIA (F. o. b. California refineries) 


-n yc 


38-40 w.w. kerosine...... 3.75 — 4.25 3.75 — 4,25 3.50 — 4.25 


EAST TEXAS{ (F. o. b. East Texas retineries for unrestricted shipment) 
U. S. Motor Gasoline 





59 octane and below... 4.00 3.625 y Ae he" 
60-64 octane number.. 4.625 4.125 +25 
65 octane and above... 4.875 4.50 3.50 NEUTR * L OIL 
NORTH LOUISIANA (For Louisiana and Arkansas destination) 
U. S. Motor Gasoline WESTERN PENNSYLVANIA 
59 octane and below. 4.50 4.00— 3.00 Viscous Neutrals (Viscosity at 70° F.) 
60-64 octane number. 4.875 £.375 1 Pe Vis. 
65 octane and above... >. 125 4.625 3.625 200 (180 at 100) No. 3 
color 420-425 flash: 
ee ee ee ee ee | Rae ree 20.25 -20.50 20.25 -—20.50 20.25 -20.5 
ARKANSAS (For Arkansas and Louisiana destination) 10 ‘pour tent. et 19 25 19 50 19 33 -19.50 19.25 ee 
U. S. Motor Gasoline 15 pour big peawas 18.25 -18.50 18.25 -18.50 18.25 -18.50 
59 octane and below. $.50 +.00— 3.00 2S DOUT COEE« 6.o.x0ce asc 17.50 -17 17.50 -17.75 17.50 -17.75 
60-64 octane number. 4.875 £.375 3.375 180 No. 3 oe 410-415 
65 octane and above. 5.225 4.625 3.625 flash: : ; : 5 Ohi F 
Note: Octane cinta shown above in Oklahoma, Kansas, Texas, Louisiana 25 pour test......... . 16.25 -16.50 16.25 -16.50 16.25 -16.50 
aad Arkansas, are determined by C. F. R. motor method. (A. S. T. M. D 150 No. 3 color, 400-405 
387 — 33 T) flash: _ J ' 
, . : Zero pour test........ 17.50 -18.00 17.50 -18.00 17.50 -18.00 
tRefiners generally receive 0.25c to 0.5c per gallon more for gasoline and 10 pour test 17.00 -17.50 17.00 -17.50 17.00 -17.50 
eerosine for local or differential territory shipment. 1S pour cat. eet 15°50 —15.75 15.50 -15.75 15.50 -15.75 
tPrices Nominal. ttOnly one refiner Quoting. *Quotations only. 25 pour test. ....... ae 14.75 -15.00 14.75 -15.00 14.75 -15.00 
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Refinery Markets Wax, Lubricants, Heavy Oil 


Prices given below are in cents per gallon, except where $ is shown in tank car lots, f.o.b. Refinery. They repre- 
sent prices made only to domestic jobbers who resell to the consuming public, except where otherwise noted. 


Tank car prices do not include state or federal taxes levied on some products. 
(For quick reference to Refinery Prices, get the OIL PRICE HANDBOOK, published annually) 








Prices Prices 
June 26 June 19 WAX 
**MID-CONTINENT (F. 0. b. Mid-Continent Refineries) Prices Prices Prices 
0 to 10 15 to 30 0 to 10 15 to 30 June 26 June 19 June 12 
Pour Point Pour Point Pour Point Pour Point WESTERN PENNSYLVANIA (Per pound, F. o. b. New York) 

Vis. Color (Viscosity at 100° F.) 122- 124 white crude scale ie : ; ; 

100—No. 2.. 4.50 $.00 $.50 4.00 Rod re 2.60 — 2.70 2.375= 2.50 2.375- 2.50 

150—No. 3.. 6.50 6.00 650 6.00 124-136 white crade’scale ‘ , se , 

150—No. 4... 6.25 5.75 25 5.75 AM.Pesceeescorecesers 2.65 - 2.7 2.50 - 2.625 0 - 2.625 

80—No. 3.. I Pat 3 Bs, (sea be. 1 1G? *. 

= AE " +50 ah at 7 O00 **OKLAHOMA (Per pound in barrels; in a few instances, per pound in 

180—No. 5. 7°35 os 736 6.75 burlap bags; F. o. b. Oklahoma retineries.) 

200—No. 3.. 8.25 7.50 8.25 7.50 124-126 White Crude 

200—No. 4.. 8.00 7.25 3/00 7.25 Scale, a.m.p..c.esesess 2.25 - 2.50 2.25 - 2.375 2.00 = 2.25 

200—No. 5.. ee Re: 7.00 re 00 

220—No. 3. 9°98 76 9 875 CHICAGO (F. o. b. Chicago district refineries, in cents per pound, in bags, 

320—No. 4... 9°00 <i) 00 3°50 ie “i lots. Melting points are A.S.T.M. method; add 3° F. to convert into 

220—No. 5.. 8.75 8.25 8.75 3.25 A.M.P.) 

240—No. 3.. 10.25 50 10.25 50 122-124 fully refined..... 3.40 - 50 3.40 3.50 3.40 -— 3.50 

240—No. 4.. 10.00 y 25 0.00 25 125-127 fully refined..... 3.65 75 y= 3.75 3.65 = 3.95 

240—No. 5.. 9 75 9.00 75 00 127-129 fully refined..... 3. 80) ) 80 3.90 3.80 -— 3.90 

280—No. 3... 11.25 10.50 11.25 10.50 130-132 fully refined...., 40 — 4.50 $.40 - 4.50 $.40 - 4.50 

280—No. 4.. 10.75 10.25 10.75 10.25 132-134 fully refined... 0 4.65 — 4.75 $.65 — 4.75 $.65 - 4.7 

280—No. 5.. 10.50 10.00 10.50 10.00 135-137 fully refined..... 5.40 - 5.50 5.40 — 5.50 5.40 — 5.50 

Prices Prices Prices 
June 26 June 19 June 12 GAS AND FUEL OIL 
SOUTH TEXAS (F. o. b. South Texas refineries) 

Vis. Color (Viscosity at 100° F., pour test 0) 
200—No. 3 Pale........ 5.50 - 6.00 5.50 — 6.00 5.50 — 6.00 WESTERN PENNSYLVANIA (For outside Pittsburgh district) 
300—No. 3 Pale........ 6.00 — 6.50 6.00 — 6.50 6.00 — 6.50 56-40 fuel Gib... osc cccese 3.25 3.50 3.25 — 3.50 +23 = 3.3 

500—No. 3% Pale...... 7.00 — 7.50 7.00 - 7.50 7.00 - 7.50 : a : 

iw. ta... 8°00 300 3°00 OKLAHOMA  (F. o. b. Oklahoma refineries) 

1200—No. 4 Pale........ 9.00 1.00 9.00 38-40 Straw Furnace Oil.. = 2.125- 2.25 2.00 - 2.25 1.625- 1.375 
200—No. 5% Red Oil.. 5.00 - 5.50 5.00 - 5.50 5.00 - 5.50 32-36 straw gas oil... . 1.50 1.2 1.375 1.00 — 1.125 
300—No. 5% Red Oil.. & &) = 6.00 E ch — 6.00 5.50 — 6.00 32-36 straw gas oil zero. 2«125— 2.25 2.00 — 2.125 1.625= 1.875 
500—No. 6 Red Oil..... 6.50 — 7.00 6.50 — 7.00 6.50 - 7.00 32-36 dark gas oil. tee 1.375- 1.50 1.25 — 1.375 1.00 — 1.125 
750—No. 6 Red Oil..... 7.50 7.50 7.50 32-36 dark gas oil zero... 2.125 _1.875- 2.00 1.625- 1.75 

1200—No. 5-6 Red Oil... 8.50 8.50 8.50 = a a o1 r zero( rerbbk } $0.675-$0.725 $0.65 -$0.70 $0. 625-$0.675 
Note: Red oil prices shown above cover oils with blue cast; one or two refiners ) fe Soe Cell a4 Sm = 245 oe: =. te $0.55 30. 45 -$0.50 

, : , 24-26 fuel oil (per bbl.)... $0.40 -—$0.50 $0. 375—$0. 475 $0. 325-$0.425 

ask 0.5¢ to lc per gallon higher for green cast red oils. 22-26 fuel oil (per bbl.)... $0 375-$0.475 $0, 375-$0. 45 90. 325-S0. hie 
: : 8-22 fuel oil (per bbl.)... $0. 375-—$0.45 $0. 375-$0.45 $0. 325-$0.425 

CALIFORNIA (fF. o. b. California refineries) 16-20 fuel oil (per bbl.)... $0.35 -$0.375 $0.35 -$0.375 $0. 30 -¥0 35 

Vis. Color (Viscosity at 100° F.) 14-16 fuel oil (per bbl.)... $0.35 t$0.325-$0.35 t80.30 -$0.3 

100—No. 3........0.000 10.00 10.00 10.00 KANSAS (F. o. b. refinery oy destination) 

UO 2) oh en 10.00 10.00 10.00 38-40 straw Furnace Oil.. 2.375- 2.50 2.375- 2.50 1.875- 2.125 

3 Wicwateuwes tae 10.00 10.00 10.00 18-22 fuel oil (per bbl.)... $0. 425 $0 475 $0.425-$0.475 $0.40 -$0.45 

a . ewebdamen te 1 Bs a ” ee 10-14 fuel ofl (per bbl.)... =$0.35 -$0.375 $0.35 -$0.375 $0.325-$0.375 
con). ae Serre ee OC y2 3 .00 i _ i ; 

wWeeoWa Sk 12.00 12.00 —_ 12.00 _ NORTH TEXAS (F. o. b. Wichita Falls district refineriés for unrestricted 

SSG NOk 3. cceseasecees 12.50 12.50 12.50 shipment) 

GEER Foc cvecicesees 12.50 12.50 12.50 38-40 straw Furnace Oil.. 2.125- 2.25 2.00 — 2.125 1.625- 1 

OO Serer: 10.00 10.00 10.00 38-40 prime white Furnace 

BOO Naw §. occ ccccccses 10.00 10.00 10.00 3 se ecececccecs 2.375 2. ker 2.25 1.75 1.875 

SION Os wslewacacaes 11.50 11.50 11.50 32-36 gas oil, zero....... 2.125- 2.25 1.875— 2.00 1.75 

WAIN Docc cc cececens 12.00 12.00 12.00 Be 1.50 1.25 — 1.375 1.00 - 25 

é - £ 1.12 

Lo a See 12.00 12.00 12.00 24-26 fuel oil (per bbl.)... $0.425-$0.45 $0.40 ~—$0.45 $0.35 —$0.40 

| > aE : Dla eeraa ale were - Hs 1 12.50 18-22 fuel oil (per bbl.)... $0.35 -$0.40 $0.35 —$0.40 $0.30 —$0.35 
PM Re c6 cue nek ees 2. 5¢ Y oa . 

1 OM Se aaa 13.00 13.00 Le WEST TEXAS (fF. 0. b. West Texas refineries for unrestricted shipment) 

32-36 gas oil, zero 2.00 1.875 1.625 
18-22 fuel oil (per bbl.).. $0.50 $0.50  $0.475-$0.50 
CYLINDER STOCKS NORTH LOUISIANA (For Louisiana and Arkansas destination) 
TMs nciecece sees 1.75 — 1.875 1.75 — 1.875 1.75 — 1.875 
32-36 gas oil, zero....... 2.50 2.45 2.25 
MID-CONTINENT (F. o. b. Mid-Continent refineries) 14-16 fuel oil (per bbl.)... $0.35 -$0.375 $0.35 -$0.375 $0.35 -$0.375 
(Prices represent quotations and Sales) ARKANSAS (For Arkansas and Louisiana destination) 
190-200 Vis. D at 210° 32-36 gas oil 1.75 -1.875 1.78 -1.875 1.75 - 1.875 
, Ci > - om it 22 ae ee Se rere eeseese - 5 i) s 5 5 ‘5 5 

v_Bughe Sto page 21.50 20.50 20.50 32-36 gas oil, zero....... 2.25 — 2.50 2.25 2.25 
Broke ls at 28-30 gas oil, zero. . La 1.7 2.00 1.75 2.00 I 2.00 
oo | 18.75 17.75 ; 20-24 fuel oil (per bbl)... $0.45 -$0.475 $0.45 -—$0.47 $0.45 -$0.475 
10-25 cold test : 18.25 17.25 Ar 9-12 fuel oil (per bbl.)... $0.35 —$0 $0.35 —$0.37 $0.35 -$0.375 
ac) ecid tat... 17.75 16.75 16.75 CALIFORNIA cr o. b. refinery) 

150-160 Vis. E 210° te 14-18 fuel oil (per bbl.).. $0.40 —$0.50 40 $0.50 $0.40 -$0.50 
Bright Stock.......... 17.75 16.75 16.75 14-18 Bunker oil (per bbl.) $0.50 -$0 $0.50 $0.55 $0.50 -$0.55 

600 St. Ref. Olive Green. . #.50 5.50 $.00 - 5.50 4.00 - 5.50 30-34 gas oil (per bbl.).... $0.80 ~$9.99 $0.80 —$9.90 i ) ~$0.90 

600 St. Ref. Dark Green. . 4.00 4.50 3.50 — 4.50 3.50 - 4.50 27 Plus Diesel oil (per bbl.) $0.80 -$9 40) $085 40 $0.8 

630 Steam Refined...... 8.50 7 7.75 

BINGE CHES ccwecunakaws 2.50 -— 2.625 2.50 2.625 2.50 - 2.625 
WESTERN PENNSYLVANIA (A. S. T. M. Tests) 

600 Steam Refined....... 12.25 -12.50 11.50 -11.75 11.50 - 75 PETROLATUMS 

650 Steam Refined....... 14.50 -14.7 7 14.00 13.75 mg 

| On aaa 15.50 -15.75 14.7 15.00 14.75 -15 00 WESTERN PENNSYLVANIA Per pound, in barrels, carload lots, f. o. b 

DC errr 20.50 —20. 75 19 20.00 19.75 -—20.00 Penna. refinery. Ia tank cars 0.625c to 0.75c per pound less.) Quotations are 

600 Warren E........... 16.00 -16.25 15.25 -15.50 15.25 -15.50 from majority of refiners. 

Bright Stock, No. 8 color, ; Snow White 6.25 ) 6 96 ~ 6 50 6.25 6.50 
140-150 vis. at 210°, i 5 00 "0 $00 - $.5 
540-550 flash: wily MICE ee ee eee ees 00_ 50 5 00_ 5 50 ,) 00 - 5 50 

¥0) sour test ; 25 0) -26 <0 i row s Crest White... oc. c sens 4.125- 4.50 4.125- 4.50 4.125— 4.50 

15 — alg sete eeeeeee ro a <9. > “) 50 <4 00 23.50 -—24.00 Light Amber.. ae rer a 2.50 2.25 2.50 2.25 -— 2.50 

3 P | See 23 Of 23 50 21.50 22.00 21.50 -22.00 |e ERO etececers 2.00 — 2.25 2.00 — 2.2 2.00 — 2.25 

CS DOME WME. 6k vcswsccd 22.00 —22.50 20.50 —21.00 20.50 -—21.00 |” eer ene oe 1.875-— 2.00 1.875- 2.00 1.875- 2.00 

ttOnly one refiner quoting. +Prices Nominal. *Quotations only. **Prices represent quotations and sales. 
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Write for 


Recommendations 


THE OIL CONSERVATION 
ENGINEERING CO. 


877 Addison Road, Cleveland, Ohle 
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| Eastern Domestic Markets 





Gasoline Advances In All Districts 


Staff Special 

NEW YORK, June 24 

ASOLINE markets along the At- 
lantic seaboard continued the 
march toward higher price levels 
during the week ended June 24. Tank 
car prices were Jer: cent 


advanced 0.25 
early in the week. Later in the week 


several companies again increased 
their prices—-some 0.25 cent and 
others 0.5 cent. 

In view of stiffer cargo prices re- 
sulting from several large companies 


turning buyers, the tank car marketers 
the ery for a 6 cent gasoline 
While no sales were reported 
was quot- 


took up 
market. 
at that 
ing that price at the close of the week’s 
business. 
Although no 


figure, one company 


additional advances in 


retail prices were announced in the 
eastern territory during the week, an 


attitude of expectancy was to be noted 
in many quarters, All departments of 
the oil business were highly optimistic. 

Demand for gasoline was fairly brisk 


at New York harbor. Sales were re- 
ported at 5.25 cents for low octane 
gasoline and 5.5 eents for the high 
octane. Late in the week prices for 
above 65 octane gasoline were ad- 


vanced to 5.75 
panies. One supplier 
6 cents for high octane and 5.75 cents 
for the lower octane grade, Ina 
instances, sales were made at 5.5 cents 


cents by several com- 


began quoting 


few 


for high octane gasoline for shipment 
up to July 19 but sellers would not 
quote any farther ahead. As a gen- 


eral proposition, suppliers were reluc- 


tant to quote except for prompt ship 
ment, 
The Philadelphia gasoline market 


was steady at 5.5 cents following an 
advance of 0.25 cent early in the week. 
Most of the business consisted of single 
ear orders. 

Jobbers were actively buying in the 
3Jaltimore market for July shipment. 


| Considerable covering of requirements 


| ing 5.75 


was reported at 5.5 cents for high 
octane material. Suppliers were opti- 
mistiec as result of improvement in this 
market. Several suppliers were quot- 
eents for high octane gaso- 
line in anticipation of further advance 
in retail prices. Little low octane gaso- 
line was offered in this market. 

New England markets turned active 
during the week. Suppliers indicated 
increases in volume of sales at 5.5 
cents reports through the 
market that price advances were in the 
offing. Boston and Providence mar- 
kets were quoted at 5.5 cents for high 
octane and 5.25 cents for the lower 
octane grades. The Portland market 
was 0.25 eent higher than Boston. 


av 


as passed 


Bunker oil markets were scheduled 
for an advance but so far the effective 
date had not been announced. It was 
believed by most observers of this mar- 
ket that an advance of 10 cents per 
barrel would be forthcoming within a 
few days. Prices for Grade C at the 
principal ports remained unchanged at 
$0.75 per barrel and diesel oil at $1.65 
per barrel, 

Kerosine and furnace oil were a 
much discussed subject throughout the 
week. Although current consumption 
of these oils was at low ebb, the matter 
of requirements for the next heating 
season was receiving considerable at- 
tention. Cargo lots of this material 
were searce at the Gulf and prices were 
steady to higher. 

Two eastern refiners were buying 
cargoes of high octane gasoline at the 
gulf. Two cargoes were purchased at 
4.75 cents early in the week for coast- 
wise shipment. All reports indicated 
that suppliers at the end of the week 


were asking 5 cents for above 65 oc- 
tane materia! and that demand ex- 


ceeded the supply on hand. 

A dearth of inquiry was noted in the 
export market. Foreign buyers were 
taking a position of watehful waiting 
or purchasing current requirements 
from Roumanian refiners, However, 
American suppliers marked up their 
prices 0.25 to 0.5 cent for all grades 
of export gasoline in sympathy with the 
improvement in the domestic market. 
Rumblings of additional increases in 
crude oil prices persisted and tended 
to bolster the higher prices for refined 
oils, 

Prices for heavy oils shared in frac- 
tional increases in the move toward 
higher levels. Cargo lots of Grade C 
bunker oil were quoted at $0.60 per 
barrel. Gas oils and kerosine were up 
an 0.125 cent over quotations of a 
week ago, Panuco crude was quoted 
at $0.46 per barrel, an advance of 5 
cents. Demand for cased goods contin- 
ued slow at unchanged prices. 

The improvement in the price situa- 
tion extended itself into transportation 
eircles. Chartering of tankers for both 
clean and dirty was active as shippers 
sought to cover against an impending 
increase in rates. One large company 
which has had a number of boats out 
of commission for the past year 
brought three of these boats back into 
service. 


Kendall Has New Distributor 


SAGINAW, Mich.—Saginaw Centrat 
Oil & Gas Service has taken on 
the distribution of Kendall motor oils 
in five counties in this territory. 
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| Pennsylvania Markets 





Bright Stock Active; Prices Up 
1.5 Cents 


CLEVELAND, June 26.—Advanc- 
ing prices were the rule again in the 
western Pennsylvania refinery mar- 
ket the week of June 19 to 24. After 
a short period of backing and filling, 
prices continued to move forward. 

Large-lot buying of bright stock 
was: a feature of last week’s trading. 
A good bit of the trading was inter- 
refinery although exporters also were 
fairly active. Buyers were endeavor- 
ing to cover on future requirements 
but with higher crude prices imminent 
in line with the industrial recovery 
program, refiners were beginning to 
be even more cautious in making com- 
mitments than they had been _pre- 
viously. 

3right stock prices advanced 1.5 
cents a gallon over the week and on 
Saturday one large buyer reported he 
had picked up all 25 pour test stock 
he could find at under 22 cents and 
that he had paid this price and slight- 
ly higher for some material. 

Finished motor oils also were get- 
ting better play. One refiner report- 
ed two 100,000-gallon sales of motor 
oil with buyers showing no resistance 
to the prices asked. Neutral oils as 
such were relatively quiet, due large- 
ly to the fact that they are used less 
at this season. Some buyers, however, 
felt they could see nothing but high- 
er prices next winter and already were 
willing to take in any surplus offer- 
ings in the current market. 

Wax continued unusually tight. 
Most refiners were sold well ahead 
and were not in position to take ad- 
vantage of the fancy prices, as they 
termed them, that buyers were bid- 
ding for current shipments. Quota- 
tions on the small lots available last 
week were about 0.375 cent a pound 
higher. 

Gasoline prices were higher but the 
commodity was not active. Kerosine 
and fuel oil were steady. 





Wax Markets 





Prices Advance 0.125 
to 0.25 Cent 


NEW YORK, June 24—A sellers’ 
market developed in wax at New York 
and New Orleans during the week just 
ended. Scale waxes were advanced 
9.125 cent and the fully refined grades 
were generally advanced 0.25 cent in 
the export markets. Supplies available 
for prompt shipment were scarce. Both 
domestie and foreign inquiry was fair- 
ly brisk. Several large suppliers com- 
mented that wax marketing had not 
looked so bright for several years. 


June 28, 1933 








REPUBLIC 


The Independent Supplier 


for 


The Independent 





REPUBLIC 
PRODUCTS 


Gasoline 
Gas Oil 
Fuel Oil 
Kerosene 
Bunker Oil 


100°%, Penna. 
Motor Oils 


General 
Sales Offices 


Benedum-Trees Bldg. 


Pittsburgh, Pa. 
Division 
Sales Offices 
21 West Street 
New York, N. Y. 
Union Trust Bldg. 
Petersburg, Va. 
2100 Dobler Ave. 
Baltimore, Md. 


60 Jerome Ave. 
Bradford, Pa. 


Terminals 
City Point, Va. 
Baltimore, Md. 


Texas City, Texas 
Carteret, N. J. 


Lubricating 
Plants 


Hopewell, Va. 
Coraopolis, Pa. 
Sand Spring, Okla. 


Refinery 
Texas City, Texas 








HE Republic Oil Co. for many 
years has been a responsible and 
reliable source of supply for the 
Independent Dealer and Distributor. 


With Republic Products many 
dealers and distributors have built 
up ever-expanding satisfying markets 
—either under Republic Brands or 
private brands, made to specifications 
to meet the particular market. 


Republic’s ample facilities guarantee 
consistency of merit and quality in 
every product. 


Your inquiries will receive prompt 
attention—the best available prices 
will be quoted you with the assurance 
of 


QUALITY - PRICE - DELIVERY 


We offer a ‘*‘New Deal’? on 


your requirements 


Cans — 
Drums — 
Tank Cars — 


Cargoes — 


Write today 














THe INDEPENDENT SUPPLIER 


REPUBLIC in fant OIL COMPANY 








For [He INDEPENDENT DEALER 











Tank Wagon, Service Station Markets for Gasoline and Kerosine 
(OIL PRICE HANDBOOK has t.w. and s.s. markets for a whole year, arranged for quick reference) 
fax column includes 1.5c federal tax, state gasoline tax; also city and county taxes as indicated in footnotes 


These Prices in Effect June 26, 1933, as Posted by Principal Marketing Companies 





Latest Changes In Tank 
Wagon Markets 


Motor Gasoline 


s. O. New Jersey—Correction: T.w. 
at Mt. Airy was published erroneous- 
vy at 14.9¢c in June 21 issue, page 47. 
This should have been 14.4¢e, effective 
June 19. 

Ss. O. New York—T.w. and s.s. up 
'5e, thru territory June 27. This ad- 
ance is not reflected in this table 
since prices are those in etfeet Mon 
day, June 26, 


Atlantic Refining—S.s. price at 
Philadelphia should have been pub- 
ished at 15.5e, in June 21 issue, page 


effective June 17. 
thru New 
River, New 
unchanged, 


$7, instead of 16.5c, 


T.w. and 
England, except 
Haven = and 
June 20. 

Twi 
sey, Maryland, 
Carolina, June 


s.s. up 0.5c, 
Fall 


Providence 


c, thru New Jer- 
and North 


up 0.5 
Virginia 
19. 


and s.s. 


T.w. and up 1.5¢c, Georgia and 


Florida, June 21. 


S.S. 


T.w. and s.s. cut 1.8c, Fall River, 
to 14.5¢ and 15.5c, June 13. 

T.w. and s.s. cut 0.3¢e, Providence, 
to 14.7 and 15.7¢c, June 17. 

T.w. and s.s. up 0.5¢ce, New Haven, 
to 15.7e and 16.7c, June 19. 

S. O. Ohio—Correction: T.w. price 


without tax was incorrectly published 
in June 21 and the 0.5¢e in- 
crease in federal tax was not included 
in the tax column. X-70 t.w., without 
tax, should have been 10.5c. T.w. and 
with taxes were correct. 


issue, 


S.S. 


1e, Dips Ohio, 
. 20c, and 
‘including 


T.w. and s.s. up 
June 21, X-70 t.w. to 17c¢, 
Renown Green §&.s. 18.250, 


».5¢@ state and federal taxes. 
S. O. Kentucky—T.w. and s,s. 
thru territory, June 19. 


- 


up 
0 5¢, 
thru territory. 
June 21, 


up le. 
exceptions, 


T.w.. and. ss. 


with some 


Note: 
gasolines in 


Both Crown and Kyso Green 
this issue are advanced 


i1.5e at all points to reflect above two 


changes Some corrections may be 
published in subsequent issues, since 
details by cities were not available at 


time this issue went to press. 


S. O. Indiana—T.w. and s.s. all 
grades, up le, thru territory, June 21. 
Ss. O. Nebraska—T.w. and s.s. up 1c, 


all grades, thru Nebraska, June 21. 


Magnolia Petroleum—tT.w. and s.s. 
up 0.5¢e, thru territory, all grades, ex- 
cept t.w. at Little Rock unchanged, 
June 18. 


Metro gasoline t.w. at 
Little Rock was erroneously published 
at 7.5¢c, without tax, in June 21 issue. 


Correction: 


This t.w. remained 7e in the le gen- 
eral advance June 18, 0.5¢ of which 


was to cover federal tax. 

Continental Gil—Conoeco and third 
grade gasoline changes since June 17 
have been: 

T.w. and s.s. up 0.5¢e, through ter- 
ritory, to cover increase in federal tax 
June 17. 

T.w. and s.s. up 0.5e, through terri- 
tory, June 19. This advance was re- 
ported erroneously as the federal tax 
advance in June 21 issue, page 47. 

T.w. and s.s. up 1c, through Colo- 
rado and Wyoming, June 21. 

T.w. and s.s. up le, through Mon- 
tana, June 22 

T.w. and s.s, up le, through Utah 
and Idaho, June 26. 

S. O. Louisiana—T.w. and s.s. up 


0.5¢, thru territory, June 21. 


Ss. O. California—Standard gasoline 
t.w. and up 0.5¢e, thru territory, 
except Phoenix t.w. unchanged, and 
s.s. cut 0.5¢c, June 20. 


Flight: t.w. and s.s. up 0.5c, thru 
territory, except le advance at Port- 
land, Seattle, and Tacoma, June 20. 


8.8. 


All grades t.w. and s.s. up 1c, thru 
territory, June 26, 
Aviation Gasoline 
Ss. O. Pennsylvania—Up lec, thru 


June 17. 


Ss. O. Ohio—T.w. 
to 2¢e including 


territory, 


up 0.5¢, thru Ohio, 
5.5¢ tax, June 2 


Ss. O. Indiana—Up 1c, thru terri- 
tory, June 21, 

S. O. Louisiana—Up lec, thru terri- 
tory, June 21. 


Continental Oil—See changes listed 
under Motor Gasoline; same changes 
applied on Aviation grade. 

s. O. 


Calitornia—Up le, thru terri 


tory with exception of Phoenix, 
which remained unchanged, June 20. 
Up le, thru territory, June 26. 


Kerosine 


Ss. O. Ohio—Up lc, thru Ohio, to 


11.5¢e, t.w., except Mahoning and 
Trumbull counties unchanged, June 
21. 

S. O. Indiana—Up 0.5c, thru terri 
tory, June 21. 

S. O. Nebraska——-lUp 0.5¢c, thru Ne- 


braska, June 21, 


Continental Oil-—Up 0.5e, through 
4 


Colorado, Vvoming ind Montana 


June 21, 


Fuel Oil 


Ss. O. Ohio—Prices revised thru 
Ohio, on furnace oils making new 
statewide prices: No. 1, 7.50¢; — 2, 
7c; No. 3, 6.50¢ce; and No. 4, 5e, 
w. hose dumps, June 26. 

Ss. O. Indiana—Stanolex fuel oil 
No. 1 t.w. prices up 0.5e, thru terri- 
tory, June 21. 


S.0. NEW JERSEY TERRITORY 


Essolene 


Posted Kero- 
Tank Retail Tax- Posted sine 
Car T.W. es SS. T.W. 
Atlantic City, N. dette 6.2 12.7 4:5°38.2 38.2 
Newark, N. J.. 5.4 11.9 4,517.4 8.5 
Annapolis, Md. §.8 12.3 5.5 38.8 99 
Baltimore, Md 5.3 2.8 5.5 38.3 8 
Cumberland, Md. 6:8 $3.3. -5.5 1.8 Di? 
Washington, D..C..... 5.5 12 5.5 16.5 0 
— Eee 6.9 13.4 6.5 20:9 9.9 
| ah ee eee $5.4 HS 6.5 33:4 16.3 
‘etn ei Wa.ccisas Oct O20 6. Boe PS 
Richmond, Va........ 5.8 12.3 6.5 99.8 10.7 
Roanoke, Va... ....00.- 7 15.5 6.5 21 11 
Charleston, WeVa.... 6.2 12:7 5:5 19.2 98.6 
Parkersburg, W. Va. 5.5 Es 5.5 38.5 10.2 
Wheeling, W. 6.2 412.7 S33 33.2 TZ 
Charlotte, N. alae 7.6 442 7:5 22.6 132.5 
FRCROTY, INe Meesaca ve 1.3 Me 7.5 22.9 32.7 
Mt. Airy, N. C 7.2 144 7.5 22.9 22.8 
Raleigh, N. C 7.4 33.9 7.5 23.4% 432.3 
Salisbury, MiCeccecves bot ‘Cae 2eSeact F226 
Char rleston, ag Se 5.4 1.9 7.5.20.4 16.35 
Columbia, S. C......%. Lch Ted Lie bck, Lave 
Spartanburg, &. C..... 7.6 4. 1 429 £00; 22.5 


Note: Posted retail t.w. prices which are being 
ontinued mostly to satisfy existing contracts based 
yn them, are fixed at lc under posted s.s. prices. 
[.w. prices shown above are exclusive of taxes 

Price basis to dealers: Dealer contracts for 
Essolene are written at 2c over posted tank car 
prices. Lease and license dealers, lc per gal. rental, 
0.5c¢ license. 

Price basis to commercial consumers: on 
Essolene, on t.w. deliveries on yearly basis, over 
posted tank car prices: 1,000 to 74,999 gals., 2.5c; 
nor to 299,999 gals., 1.5c; 300,000 gals. and 

, 3G 
Cash discounts at service stations: on Essolene, 
2c off posted s.s. price, thru territory. 
off t.w. price for 25 gals 

r more, der contract thru territory except New 

Jersey er) Balti more, Md 


ppinsrenggnge Discount: Ic 


Above prices include these iapgeetion fees on both gasoline and kerosine, per gallon, figured on basis of 50 gallons per barrel 


Alabama, 1/40c on gasoline, 1/2¢ on kerosine; Arkansas, 1 /5c 
Foc per gal. in lots of 2 to 10 bbls., 1 /Sc tor 10 to 50 bbls., 

inspection department expenses); Louisiana, 1/32c; Mianesota, 2/25c; Missouri, gasoline, 

1 /4c; North Dakota, 1/20c; Olsla <7 per gal. in lots of more than 50 bbls., 1/5c¢ in lots less than 50 bbls.; 


per gal. ina single barrel; 


2/5c; and Wisconsin, 1/25c. 
lowa, 2/25c; 


Tennsesee, 
Kerosine inspection fees only: 
n lots over 25 bbls. 


8 


Michigan, 


2/25¢ for over 50 


4/5c per gal. for first 2 bbls.; 


3/Sce for next 3; 2/5c for next 5; 


er gal. in a single barrel, 1/20c per gal. in bulk; Florida, 1 /8c; illinois, 3/100c; Indiana, 1/2c 
bls.; Kansas, pico /50c aay be charged to meet 
1.5¢ per bbl., in lots of 10 bbls. or more; } shcenka, 


3/50c; North Carolina, 
South Carolina, 1/8c; South Dakota, 1/10c; 
3/10c for next 15, and 1/Se per gal. 
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Tank W Service Station Markets for Gasoli d Kerosi 
an agon, Jervice otation Markets for Uasoline an erosine 
Tax column includes 1.5c federal tax, state gasoline tax; also city and county taxes as indicated in footnotes 
These Prices in Effect June 26, 1933, as Posted by Principal Marketing Companies 
“~ r 7 Tr r r . e — = 
S. O. NEW YORK S. O. KENTUCKY (Cont'd) Reliance Gasoline (Third Grade 
mrmaly, ne anh > gasoline prices ire ac be N 
, Socony Gasoline Kero- Kyso Green (Third Grade Red Crown, beginning June 1, ‘| 33, 
’ Total sine ae Kero- Dealer discount: 1 gasoline off normal s.s 
° T.W. Tax T.W. S.S. T.W. ev _ Total sine prices: Et 3c; Red Crown 2 Sc; Re ance | 
Geester New York City Tr.W. Tax T.W. S.S. T.W. New Q.D.A. goes int } Tu 30 
Boroughs of Manhat K l 6& 5 17.4 ¥.% 10 TA 
tan, Bronx, Queens & Lous , - 9.5 l¢ lé 10 S; O. L OUISL ANA 
Kings rlw a maa y. 4.5 16.5 17.5 3 Paducah, K 11 y Ei. BPsd ) Essolene 
Borough of  Rich- i i ' Covington, Ky 10.5 6.5 1 17 ab Posted Posted Kero- 
MINE a6) nte ores 04 12 4.5 16.5 17.5 7 Jackson, Miss y) ee 14 *12 Tank Retail Tax- Posted sine 
D Albany, N. Y......... h.t 4:5 36.6 7.1 ) \ burg, M ..5 5 ie ¢ *12 Car T.W. es S.S. T.W 
Buffalo, N. Y. oY, 4.5 317.5 18. } B gham > 73.5 20 20 11 re , \ , 7 oY ( 
4 e » : . I a x £.9 10.9 > 19 10 
1 Rochester, N. Y Bs Pe 4.5 37 18 y S ) 16 l¢ ‘ Alexar ' La $9 1 a 5 1 ; xe ¢ 
Q Syracuse, N. Y. 2.0 4.5 Bas S03 BS ) > 21 21 14 " nee. | il 18.5 *10 
Boston, Mast... ....<82 _ £.9 56.5 37.5 8 ae Ls *10 New.O “ } 10.8 19.3 *11 
Augusta, Me......... Ros 353 55 — 29 ) + fs. 08 Is Babe ‘a 11 > | «10 
Manchester, N. H.....13.2 .2 18.7 19.7 8 ) 7 LS 1S 13 Shreve: 7 3 = 1 > #1] 
3urlington, Vt.. chee sae eee aes 8.5 5 5 17 17 i4 a odatin. ha . 381 19 «11 
New Haven, Conn....12.2 3.5 15.7 16.7 s ( ‘ ( 7 Et Brist I 13.4 > ¢ 13 
Providence, R. | 12 y.5 15.5 16.5 8 ‘ ) 79 ' 
Providence, RK. Pe : , Ky Chatt Te 12.9 8 2? 4 1] 
- Dealer discount: on gasoline 2c off posted t.w 21 J 8 nty, Knox Ter a 332-3 22 12 
price, except 3c in New York City. includin irmingham y R panies Memphis, T 11.6 8.5 21.1 10 
Cash discounts at service stations: on gasoline, give 2c per gal. off s.s. price for cash, to buyers at Nas I 6:5 12.5 $8.3 2 10 
} at some points, at least temporarily, cash discounts stations, in any quantity Etlective Ja 14, 1 33, *Lak Chavies Alesandtia. New 0 —— 
A »f 2c are being given off posted s.8. price 2c per gal. discount off s.s. price for cash at I sville S sfaveste watchae can fea. Sex, etnies ae. Ti 
’ aX O. Kentucky federal a a sad ‘te carl aoe leita PNR. Deis 
‘ ~ “Taxes: in the tax columns are included these weak a teak ag” Sega lg ay yp a teaghey ae 
ATLANTIC REFINING Negi 1p a ae, canes at the following acnt ng, nclude Ic state tax; New Orleans includes 
Atlantic ¥ mate et Gasoline Birmingham, Ic city; Mobile, le city: Montgomery, pea P ee as 1il t.w. gasoline prices, bein 
Pittsburgh, ie . ce 16 ) lc city and le county; Pensacola, lc city. Georgia * ed aenashe dis oe ers cand aces < nena ms arte 
Philadelphia, Pa ane a 12 15.5 ) ind M ssissippit kerosine prices clude le state tax: yn — are fixed it Sie a er post ed Pe pr pte 
Allentown, Pa... oS 42.5: 35 16 9 Montgomery kerosine price includes M4« ty tax ; ae renee aiRiai oo evshenwe oft Ei 
> = e c ' 1 at cl I A es 
u — dik ade aga Le 2 aa 3 94 - G ash dacounte at ‘service stations: on FEsso- 
CFaANtON, Fa... 2 oe 9 NI / ] / lene, 2c per gal. thru territory, effective June 2, 1933 
. —— gag pusees - +5 5) 3 i ue : S. O. INDIAN A Price basis to dealer : prices to uncontrolled 
over, De : > 4 16 . . . ~ale t 2.5 er tat ar price 
o Wilmington, Del 10.5 4.5 15 lo ) Standard Red Crown Gasoline a = a” Me le i t cox ae le aap ik icy mong 
rn 1 5 > % R c 7 ¢ 2 ( ’ 1 - ? Q controle ealers, hiru new iease an license agree 
P Boston, Mass nie 4.5 16 17 - igo, III 10.1 t . 14 , 14 ) ments, get 0.5c additional, or 2c over t.c. price, 
Springfield, Mass 2.6 4.5 B7.5 38.) s 50.5 4.5 5 15 ) effective June 2, 1933 
ster 25 5 17 ‘ x ‘ 4.5 3 3 83 es ; 
he a ry He shee ¥ re 44 He ; , 4 § 4.5 14 14 ; Price basis to commercial consumers: on t. w. 
il a ae 112 nar 147 18 °7 5 “Sa 4 ; - +f + deliveries, on yearly basis, figured over posted tank 
Providenc ‘ Z , 15eet s 10.5 > 15 5 ) ‘ prices: ‘ 9 zals Sa a 
i- Hartford, Conn 2.4 $3.5 35.9 36.9 S 10.3 4.5 14.8 14.8 8.8 af Bo 199 — i 5 digs : 300, om . | oe va — 
New Haven, Conn....12.2 3.5 15.7 16.7 10.5 4.515 15 ORE Scien eet ee a ee 
Atlentic City, N. J....12.7 4.5 87.2% 8.2 ) 0.7 5.5 36.2 16.2 $33.2 ; 
Camden, N. j. 12.2 4.516.7 17.7 9.5 10.5 5.516 16 $13 _ MAGNOLIA PETROLEUM 
e Trenton, N. J... 2.5 4.5 16.8 F278 ) ll 5.5 16.5 16.5 $13.5 = 
Annapolis, Md 2:3 SS 17.8 38:8 —9 11 $515.5 15.5 9.5 ee , — 
Baltimore, Md oR hae Soe Eree leca s i n0:7 4.5 35:2 35.3 1.2 s ss ‘ota , sine 
Y Hagerstown, Md.. 2:8 §.5 18:3 19.5 9 Saginaw, Mich 11 519.5 15.5 9.5 ” r.W. Tax T.W. S.S. T.W. 
Richmond, Va ..12.3 6.5 18.8 19.8 10.7 Marquette, Mich H.S 4.5 15.8 15.8 3.8 Musk gee, Okla 8.5 5.5 14 16.5 6 
Wilmington, N. C.....12 7.5 19.5 20.5 10.4 Green Bay, Wisc 10.7 5.5 16.2 16.2 9.2 Oklahoma ¢ > 5.5 15 15.5 
rO- Brunswick, Ga bcs. 252 22 13 Madison, Wis« 10.4 5.515.9 15.9 8.9 ‘Tulsa, Okla 8.5 f5.5 14 16.5 6 
~ Jacksonville, Fla 18.5 °8.5 20 21 12.5 Milwaukee, Wis« 102-525 35.7 18.7 637 fot lage ac 7 : T5.5 16 z ps : R 
: ” rosse, Wi 3 Ss : 9° Jittle Rock, Ar 9 7 9 ) 
Ww. Dealer discount: on gasoline ‘‘split dealers, - Crosse, Wisc 11 5 16.8 16.8 ? 8 ad , Ark. io 85 : iss 15°5 il 
4 2c off posted t.w. price; to 100% dealers, 2.5c; to Duluth Mia Minn 10 é 4.5 15.4 15.4 9.4 Falta, Tes. 95 $514 16.5 7 ¢ 
¢ authorized dealers (under lease lc per gal.), 2.5c aa linn 1h.2 4.5 15.7 15.7 ».4 Fl Paso. Tex 9S SERS 17.5 g 
= off posted s.s. price. Commercial accounts, under {\ inkato, Minn 10.8 4.5 15.3 15.3 3.3 Rose Wasth: Tes S$ §.s i 16.5 7 
contract for one year, are sold at a discount off the Des Moines, La 10.6 4.5 15.1 15.1 1 Hor shen: Tex 85 5.5 14 16.5 8 
7 posted prices, with due consideration to competition. bag t, La 10 . 4.5 15.1 15.1 rs , San Antonio Tex... .s -§- 9 58 17.5 5 
; *Georgia kerosine prices inglude le state tax. ux City, la 10.2 4.5 14.7 14.7 S./ ‘ : wie : 
| > oa City, Ia 10.6 4.5 15.1 15.1 9.1 Metro Gasoline Third Grade) 
~- St. Louis, Mo 9.2 *4 83.2 33.2 PY | Mashogee, em eB eR 6 
3 S. O. OHIO Kansas City, Mo..... 9.7 #4.5 14.2 14.2 8.2 Oklahoma C ( $66.5 42.5 7 
; . . St. Joseph, oO a Peo 5 3 3 7.8 Isa, O} 7 55.34.35 83.35 , 
Sohio X-70 Gasolin at. Joseph, M 3 14.9 13.8 15.8 7. ru kla... ar a 
.7 ' ee ee ee 4. D 12.6 4.5 17.1 17.1 11.1 Fort Smith, Ark.. $+5.5 13 14 } 
; Ohio etatewide.......11.5 5.5 17 20 11.5 Grand Forks, N. D 12.9 4.5 17.4 17.4 11.4 Little Rock, Ark 7 7.5 14.5 15.5 10 
e Renown Green (Third Grade = t, N. D 12.6 4.5 17.1 17.1 21.1 Texarkana, Ark ) +5 10.5 BS 
: e 5 € 25 11.5 ierre, S. D H.S «65.5 1 17 10 Dallas, Tex ( 5.5 2.5 32.5 5 
"2 Ohio statewide. Se Wl “Dae wilaw, Beeae : cL 17 2 47% 2 “die . ="f = ae 9 
a. *Kerosine in M wy ming and Trumbull counties is = hi ~~ e: c : aes ot oe See, I , aes ) 4 
os 0.5 8 g anc ull counties | W hita, Kans 5.6 4.5 33.3 33.1 7.1 Fort Worth, Tex ¢ 5-9 Baed. Baad 5 
oA 10.5¢. Bartlesville, Okla ) 1.5 Bao Be 8.5 Houston, Tex . 6 5.5 BE.S 32.5 
Ge Discounts: for cash at service stations, 2¢ on Note: Kerosine s.s prices are generally 3c above San Antonio, Tex 4 5.$ 25 33.5 s 
¥ all |_ grades of gasoline, thru Ohio normal t.w. price Dealer discounts: on Mobilgas 2.5c off t.w 
13 To dealers and commercial consumers, off posted Stanolind Gasoline (Third Grade) price at Fort Smith and Texarkana; at Little Rock, 
©: tw. price: on Ethyl and X-70, 2c. On Renown Stanolind prices are lc under Red Crown, thri 4.5c off. On Metro gasoline, Ic per gal. off t.w. 
Pua ~~. 3.5c off posted s.s. price. Kerosine, 2.5c territory, except at following points price thru territory Arkansas kerosine prices, 2¢ 
¥ shy aie : ttseeiite. Oi oe € 8.94 c jiscount off t.w. price 
ng To contract customers an 1 governmental units, B ‘It abies , barn ‘ any oa «| ce 7" = P ‘ f : *In Texark ina, te Texas tax applies; outside 
ed of t.w. price, per month: up to 6,250 gals., a get ) co. “Encl sisal ogres sGee City tae Texarkana, 6c Arkansas tax applies 
es ypen dealers’ price; 6250 to 25,000 gals., 0.5c off 9-5¢- FIncludes tc Beate Sax. a SEa Fost Sah, de Oblihionia tax applies; outside 
es »pen dealers’ price; over 25,000 gals., Ic off open New Q D A. effective July JA, 1933 Wave Seatale. wy Rakavuan ts pl Didi 
, fealers’ price. Commercial discount contracts can- _Discounts to dealers and AAA commissions, ‘“ ee ee eee 
ae eled; prices to be based on posted s.s. price or net ‘OFU ng FY, ON 8.8. ie Ethyl and Red Crown 
4 cash s.s. price, whichever is lower gasoline, 2.5¢; Stanolind 1.5 Rentals on gallonage C ONTINENT AL OIL 
al, Di g ae to rs 0.5« oe tional nd Conoco_ Gasoline 
= sco o consumers (large consumers an Denver, Col 10 S 16 11.5 
S. O. KENTUCKY guesramantch cole Ure merece comme Citaee pea W.5 5.516 18 1 
ver tt t.w. price Eth yl and Red Crown, 2c; Stan “i Seas re ( 12 S 6 © $0 r() 13 
Sc Cc rown Gasoline ; Fs -Chicacn. O Se additional <schesmaha tla Sak ee oe . 
ae Lexington, Ky. 14 § 20.5 20.5 10 j = iets esi ; Casper, W I1.5 3.5 +4 7 
si uisville, Ky 11.5 6.5 18 18 10 1D - ( nne, W 10.5 3.3 16 5 aS 
ak A 14.5 6.521 21 S. O. NEBRASKA Butte, Mont 15.5 6.522 24 17.5 
ne, Covington, K 5 6&5 39 19 11.5 H M t l 6.5 22 4 l 5 
ying NI y 10 7S . 12° Standard Red C rown Gasoline Sale Lake City. Ut 12.5 5.5 18 1) 16 
ickson, S 5 : x 18 *]2 , ne i = - . &./ 2 , - 
ale cksburg. Mis 10.5 7.5 18 18 «12 yy 19.8 5 lf RE, S B I BS.5 6.5 Za 24 ls 
meet ; - 42 +2 1 ss 5.5 373 8.8 ) | 5S 6.5 22 4 
ew Birmingham, Ala 14.5 *8.5 23 23 11 Me( 12 2 Li 18 e Pw : 15 2 22 2h a 
Mobile. Ala.. 10.5 *8.5 19 19 Q N f . It > 16 s l s 8.5 \ j N. M ) 6.5 45.5 18.5 12 
Montgomery, Ala 14.5 *9.5 24 24 *14 ry rt . F Aa oe +: 2 ‘ Vhird Grade Gasoline 
Macon, Ga..... 13.5 223-2) 21 *13 ‘ BREE»: +4 o.J 4 5.5 EM D er, ( 5 5 15 6 il 
Atlanta, Ga 3:5 7.5 21 21 *10 Discounts: Q.D.A., effective June 30, 1933: on Chey W v5 5 15 16 13 
2c Augusta, Ga 3.5 7.5 21 21 9 t.w. deliverie f ga ine, to large industrial users H I Mont 14.5 6.5 21 22 ‘7.5 
et Savannah, Ga iS. 2.2 2) 21 *14 Z ly 1 5 S Lake City, l nS §.5 35 16 16 
a, Jacksonville, Fla 2.5 8.5 21 21 12 OO g 6,000 ga 2 Boise, Id l 6.5 20 21 1s 
c; Miami, Fla 7.5 §.5 2) 21 12 N I R ( 11 1 Relian Abuqu N. M 6.5 * 16.5 12 
Tampa, Fla.. 12.5 8.5 21 21 LO ( R i gent *Not J} thru ta vag 
al, Pensacola, Fla 11.5 *9 21 21 \4 5 Discounts, effect June 1, 1933: to dealers, and 
ws June 28, 1933 59 














Tank Wagon, Service Station Markets for Gasoline and Kerosine 


Tax column includes 1.5c federal tax, state gasoline tax; also city and county taxes as indicated in footnotes 


These Prices in Effect June 26, 1933, as Posted by Principal Marketing Companies 





1 terri- 


price, 
third 


ynoco gasoline, 


and license unts, off s.s. 


except N. Mex.: C 
7 ee 


lease thri 
ry 2.5¢; 





mers and governmental age: cies pay posted 


S. O. CALIFORNIA 


Standard Gasoline 





Kero- 
Total sine 
TW. Tax T.W. SS. TW. 
San Francisco, Cal....12.5 4.5 17 19:5: 42.5 
Los Angeles, Cal......11.5 4.5 16 15.5° 22.5 
te oO ee 13 4.5 17.5 20 14 
Phoenix, Ariz..... 25" 5.49 21.5 +16 
MENG, NOV. 6 <isccen see 15 555: 20.5 23 5.5 
P rtland, Ore ssksae co ee 2259. fbo59 
Se e, Wash.... 3.5" 6.520 2255. 4959 
Spokane, Wash » sake. 6.5 23 25.5 18 
I , Wash a ee ee 22.5. -43.:5 
Flight Gasoline (Third Grade) 
Ca. AGS 2.5.45 16 12.5 
Cal salen Oe ESS eee eso 
é <n 4.5 15.5 16.5 14 
\ 13 ee 19.5 RY 
, Ari 10 6.5 16.5 17.5 Fi6 
, Or 12 6.5 18.5. 19:5 13.5 
; .12 6.5 18.5 19.5 13.5 
Tacoma, Wa ae 6:5 26.5 19:5 2355 
Spokane, Wash zy 6.3 21.5 “22:5 18 
tIncludes 5¢ state tax. 
Discounts: On all gasolines: to 100% dealers, 
ff t.w. e thru territory. 


CANADA 


Prices of Imperial Oil Ltd. 











I Imy Gallon, which is 1.2 U. S. Gallons) 
Imperial " ra Star Gasoline 
t es G ‘22:5 25.) %9,5 
16.5 GS 22.5 25.5. dove 
ioe 7 29 52.5 20.5 
Be 7 26 9.5) Ay. 
23 6 29 33 ZL. 
a 6 31 35 23.5 
23:5 6 29:3 35:3 Bei9 
ere, 6 26 30 19 
ncouver, 19.5 7 26.5 29. 22.9 
Mi yntre a. Ce. sg oe eee l¢ 6 22 25 15 
Se oS a ee eee, 24.5 28.5 20.5 
SURUOK, DNs Bic s iccues 7. 6 23.5: 27.9 20:9 
Aviation Gasoline Pri 
viation Uasoline Frices 
Following are tank wagon prices of 
aviation gasoline in principal marketing 
territories (Stanavo aviation in all terri- 
tories except Magnolia Petroleum and 


Continental Oil Co.). Tax column includes 
1.5c federal tax, and state tax; also munici- 
pal taxes as indicated in footnotes. 





S. O. NEW JERSEY 
Prices in Effect June 26, 1933 

Total 
Ys Tax T.W. 

Newark, N. 9.600500 1.5 1.5 17 

Ba ae yre, Md.. 14.5 5.2 20 
Washington, D. C. 15.8 a 19.3 
Discounts: to dealers and contract consumers, 

2c per gal. off posted t.w. price. 
COLONIAL BEACON on. co. 
New York City....... 16.5 21 
Boston, Mass. . a | 18 22 
S. a PENNSYLVANIA 

Philadelp : 4.5 18.5 

P og ig ‘ 16 5 4.5 21 

A me i: ed 4.5 21 
Ha ire, Pa... 14 4.5 18.5 
Discounts: to dealers and contract consumers 

2c per g ff posted t.w. price. 
S. O. OHIO 

gi ae, C1 a 14. 5.3 20 

Discounts: to airports, 1 to 4c, based on quantity, 


Ss. O. INDIANA 


ER 4.5 17.6 
, Ind is.7 5.5 139.2 
Ras ..14 4.5 18.5 
sc [3.2 5.5 1S. 7 
Minn 3.9 4.5 18.4 
ape oe 7.9 A 
At ee *4.5 ive 
eoeeuk 4.5 20.1 
.. 14.8 a5 20.3 
<42.6 4.5 16.1 

city tax. 





60 


S. O. LOUISIANA 








Total 
aw. Tax WwW 
Little Rock, Ark......19.5 ise 27 
New Orleans, La.. 18.5 7 26 
Shreveport, La aes 6.5 25 
Chattanooga, Tenn 21.5 << 36 
Memobhis, ‘J i 8.5 2 
Dealer and commercial consumer discount: 
2c off posted retail t.w. 
*Includes lc meth tax. 
MAGNOLIA PET waren 
Dalles: Tes... k v0ssews 10.5 16 
CONTINENTAL aia? co. 
Denver, Colo... c<<a% 13.5 5 19 
Cheyenne, Wyo ole. 5 55 20 
Helena, Mont eS 6.5 25 
Salt Lake City, Uta w5.5 55 21 
Albuquerque, N. M....12.5 19 
Boise, Ida ; Pes 5 24.5 
S. O. CALIFORNIA 
Phoenix, Ariz ‘ 15:55 6.5 22 
Los Angeles, Cal re 4.5 19 
San Francisco, Cal reel pets 4.5 20 
Ren , Nev ° nae 1s 5.3 aoe 
Portland, Ore eT 6.5 23 
Seattle, Wash Br | 6.5 23 
Spokane, Wash... 19.8 6 26 
Note: Above prices are in k trucks or iron 
barrels. For deliveries direct airplane fuel 
tanks, 3c per gal. additiona l. 
Naphtha Prices 
Prices in Effect June 26, 1933 
Oleum V.M.&P. Cleaner 
Spirits Naphtha Naphtha 
CNN. 546beenckoos oe 3.7 13 
JS Pern 15.4 16 16.5 
Kansas City.......- +13 14.5 15.3 
Milwaukee.......... 7.9 *19 *19.8 
Minneapolis........ **17.8 **19.3 **20.1 
eee iZ.7 14.2 15 
Sree re 12 15 
NG a nid bicke'e ak ae 8 ine 16 16 
Philadelphia......... “ae 15 


*Includes 4c state tax. fIncludes lc city tax. 


**Includes 3c state tax. 
Petroleum Spirits — 


Tank Cars (F.o.b. cawynies or se ird terminal) 
New York Harb ee : ‘ 9 
Philadeiphi a district R ; ‘ ) 
Providence oe 9 

Tank Wagon or Steel Barrels 
8 Ore 
SE eee eT CTE 15 
ne ee oer 14 
DED COS BTICE) so vi v-cik tices ckccees 13 
SS Pr re errr Orr err re 16 
NS ESE PE PO ee ea rer ene 16 
ee ETC TO Ce 16 
re rer ere rare 12 
ee ee ae rrara se : 13 
NS OCTET LE TCE 17 
RNa sc hos 44 hols aati nea ares we 17 
ONO. ciancks a5 Ge nswewaatne nae’ *14 


Note: 2c off above t.w. prices to large buyers 
in some instances. *4c discount allowed on 200 gal. 
or more in Baltimore only, with le premium for 
steel barrels. 





Fuel Oil 





Following are tank wagon prices of various 
grades of fuel oil at the points shown im various 
territories. Prices are in cents per gallon: 

Prices in Effect June 26, 1933 
No. 1 No. 2 No. 3 No. 4 
S. O. New Jersey 
ee ere 8 6.5 in 
Atlantic City, N. J...... 8 6.5 om 
Baltimore, Md.......02¢ 8 6.50 << 5 
Washington, D. C....... C.25 6.7S .. 6.25 


S. O. New York 
Néw York City. ..ccccce te «©6656 | GS USS 
LS a Sh ere ree 7:3 65S GS 3.5 
Rochester, N. Y........ To. 85 165 5.3 
Boston, Mass.......... 7.5 65 6.5 5.5 
Augusta, Me........... 8 6.5 6.5 5.5 
anchester, N. H....... 8 6.5 Goa 5.5 
Burlineton i pete re 6.5 6.5 aS 
New Haven, Conn...... 72s 65 63 S25 
Providence, R. I........ 715 635 6S $5 
No. 1 No.2 No. 3 No. 4 
Atlantic Refining 
Philadelphia, Pa........ as 6 6 5.5 
Allentown, Pa. ..<sisees 8.5 7 v4 wales 
Wilmington, Del........ 8 6.5 6 
Springfield, Mass....... 7.5 6.5 6.5 
Worcester, Mass........ 7.5 6.5 6.5 
Hartford, Conn......0 5 65 6.6 
S. O. Ohio 
Ohio Statewide......... Le rj 6.5 6.25 
Note: S. O. Ohio prices are for hose dumps; bucket 
dumps are 0.5c per gallon higher. 


S. O. Indiana 
Stanolex Fuel Oil No. 1 

Ree orate oes enced sta eters hare 
Indianapolis, Ind....... ah heararis e122 
Detroit, Mich. ....... ree 8.5 
Madison, Wis...... ere ; 7.9 
Minneapolis, Minn ee aii ‘ 8.4 
DIORE Cil¥, Fess cies soe me eolein : 9.4 
St. Louis, Mo....... 6.7 
Kansas City, Mo. ; pe 

*Includes state tax of 4c. 

Discounts: at Chicago, Indianapolis and Detroit, 


2c off t.w. price for deliveries of 100 gals. 


at other above points, 2c off t.w. price for 
50 gals. and over. 


ind overs 
deliveries 


¢ E. Rennie ie, Drowns 
In Airplane Accident 


TRAVERSE CITY, Mich., June 24. 

Charles E. Rennie, Jr., vice-presi- 
dent of the C. E. Rennie Oil Co., lost 
his life a few days ago in an airplane 
accident on Lake Michigan. 

Mr. and Mrs. Rennie, Jr., on a busi- 
ness trip to Milwaukee, with the pilot 
and mechanic in the plane, encoun- 
tered a heavy fog about 15 miles out 
on Lake Michigan. 

The airplane was damaged in land- 
ing on the water so it could not take 
off. The men improvised a raft of a 
gasoline tank, and left the plane, hop- 
ing to sight a ship. Mrs. Rennie was 





placed on the small raft, with the 
men in the water clinging to its 
sides. 


The pilot was the first to weaken 
and sunk in the water, the mechanic 
was the second to go. Mr. Rennie 
finally was overcome by fatigue and 
the cold water. His wife encouraged 
him, but he could hold on no longer 
and, after giving his papers to his 
wife, let go and sank. 

After being afloat about 30 hours. 
Mrs. Rennie was rescued by a railroad 
ear ferry and taken to Kewauneé,. 
Wis. 

Mr. Rennie is survived by his 
widow, three small children, and his 
parents. The Rennie Oil Co., with 
C. E. Rennie, Sr., as president, mar- 
kets in the upper section of the low- 
er Michigan peninsula, and is one of 
the largest distributors in the state. 
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Mid-Continent Refinery Operations, Week Ended June 93 (By Teletype) 
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North & West North Total Week 
Kansas Oklahoma Cent. Texas Texas La.-Ark. Endea June 23 
Plants Operating..... | 10 23 a3 10 10 76 
Da. Av. Cap. Bbls.... 94,000 162,500 107,400 71,500 60,700 496,100 
Da. Cracking Capacity 53,200 64,600 23,100 26,250 31,700 198,850 
Da. Av. Crude Runs.. 60,275 — 5.9 81,441 + 5.5 42,008 — 7.8 10,007 — 1.0 [57340 an $9 231.079 ? 
Da. Av. Other Oil.... 7,941 + 59.0 4,452 — 38.9 2,278 + 5.4 367 13,670 — 11.9 28,708 + 1 
GASOLINE—Gallons 
Stocks, June 17...... 21,627,000 41,864,000 24,042,000 $094,000 7,426,000 99,053,000 
Prod. 6-17 to 6-23.... 12,196,000 + 23.9 14,018,000 + 2.4 6,840,000 + 13.8 59.000 + 23.1 5,387,000 — 11.6 39,400,000 + 8.2 
Ship. 6-17 to 6-23.... 13,446,000 — 2.3 7,068,000 — 9.3 8,960 000 — 2.9 594,000 — 60.3 5,867,000 — 3.9 $5,935,000 — 8.1 
Stocks, June 23...... 20,377,000 — 6.0 38,814,000 — 6.9 21,922,000 — 8.8 4.459.000 + 8.9 6,946,000 — 6.5 92,518,000 f 
Ratio Sales to Prod... 110.2% 121.8% 131.0% 61.9% 108.9% 116.5% 
KEROSINE—Gallons 
Stocks, June 17...... 8,417,000 5,353,000 1,418,000 seawee 538,000 15,726,000 
Prod. 6-17 to 6-23.... 2,435,000 + 16.2 1,859,000 — 3.3 604,000 + 2.4 72,000 392 000 — 29.6 5,362,000 4 3 ¢ 
Ship. 6-17 to 6-23.... 1,504,000 — 10.0 1,538,000 + 15.3 375,000 + 2.5 39.000 $19,000 — 34.0 3.875.000 — 3.3 
Stocks, June 23.....< 9,348,000 + 11.1 5,674,000 + 6.0 1,647,000 + 16.1 33,000 511,000 — 3.2 17,213,000 +4 § 
Ratio Sales to Prod... 61.8% 82.7% 62.1% 84.6% 106.9% 72.3% 
FURNACE OIL—Gallons 
Stocks, June 17...... 1,042,000 3,633,000 281,000 36.000 $992,000 
Prod. 6-17 to 6-23.... 235,000 + 74.1 805,000 + 20.3 116,000 + 13.7 ery iis #6,000 — 41.0 1,203,000 + 22.1 
Ship. 6-17 to 6-23 407,000 +317.9 397,000 — 10.8 78,000 — 16.1 $0,000 — 60.0 832.000 25.1 
Stocks, June 23...... 870,000 — 16.5 4,132,000 eS27 319,000 + 13.5 42.000 + 26.7 5,363,000 7.4 
Ratio Sales to Prod. 173.1% 38.1% 67.2% 87.0% 69.2 
GAS OIL—Gallons 
Stocks, June 17.. 5,784,000 19,895,000 8,799,000 1,198,000 | 5,931,000 | $1,607,000 
Prod. 6-17 to 6-23.... 106,000 1,068,000 9 aa 309,000 31.9 75.000 +4+-533.3 2,229,000 1 ae 3,575,000 
Ship. 6-17 to 6-23.. $13,000 16.7 $97,000 — 2.7 Paes | 1,617,000 5 2,527,000 | 
Stocks, June 23...... 5,265,000 0 20,466,000 + 3.8 108,000 4 3.5 1,273,000 + 60.3 6.543.000 10.3 $2,655,000 
Ratio Sales to Prod. 16.5% . | 72 70.7 
FUEL OIL—Gallons 
Stocks, June 17.. 16,677,000 $3,122,000 60,122,000 11,357,000 13,651,000 144,929,000 
Prod. 6-17 to 6-23.... 3,510,000 — 15.6 3,335,000 $1.8 3,949,000 1 1,947,000 | 2,761,000 6.4 | 15,502,000 
Ship. 6-17 to 6-23 3,460,000 14.4 $784,000 $2.2 728,000 1.5 1,553,000 21.5 $439,000 +103.5 | 14,964,000 
Stocks, June 23...... | 16,727,000 0.3 | 41,673,000 — 3.4 | 63,343,000 + 5.4 } 11,751,000 11,973,000 12.3 | 145,467,000 + 0.4 
Ratio Sales to Prod. 8.6% 143.4% 18.4% 19.8% | 160.8% 1%. 5! 
Gasoline Produced by Various Methods, Week Ended June 23 
: % 0 % of North & % of West 7% of Louisiana- % of % of 
Kansas Total Oklahoma Total Cent. Texas Total lrexas Total Arkansas Total Total Total 
Straight Rut 6,051,000 $9.6 | $029,000 4 oe 3,023,000 $4 2 820,000 85.5 | 2,428,000 $5 1 20,351,000 51.7 
Gre RR die oh ictus eks 5,331,000 43.7 $, 304,000 0.7 2,944,000 $3.2 14,000 8 2,694,000 0 15,367,000 
Natural 814,000 6.7 1,685,000 12.0 | 873,000 12.¢ $5,000 .7 265,000 $9 | 3,682,000 
otal 12,196,000 | 14,018,000 | 6.840.000 59.000 3.387.000 39. 400.000 





+ or — columns are % change over previous week. 


Gasoline Stocks Down 6,500,000 Gallons; Shipments Down 4,000,000 


Staff Special—By Teletype 600,000 gallons respectively. gallons; furnace oil 400,000 gallons; 





TULSA, June 26 Stocks of these four oils gained in gas oil 1,048,000 gallons and fuel oil 
ASOLINE shipments from _ 76 these amounts:  kerosine, 1,500,000 500,000 gallons. 
4h. 4iha 4 © . 
G Mid-Continent refineries the 
week ended June 23 dropped 4,000,- Summary for the Month 
000 gallons, but were still sufficient- 
ly above production to cause a de- Production and shipments, all reporting retineries, for four weeks ended 
cline of 6,500,000 gallons in stocks. June 23. Change in stocks figured from May 26 
Gasoline production was 3,000,000 GASOLINE Gal 
gallons higher despite slightly lower men . ; Gallons Net cha ne : vm ons 
. ss : be Nt change B SLOCKBicccccee »418,000 
crude runs, as refiners finished intO = production cecccccccccceseeeceeeeeeee 148,782,000 Ratio sales to production.. 64 ba 
motor fuels previously partly run OilS. Shipments. ...-.....cceccecceeeeeeeees 173,588,000 dite 
Shipments of kerosine and furnace Net change in stocks........ 24,806,000 GAS OIL 
oil declined 133,000 and 170,000 gal- Ratio sales to production.. 121.1% Production Pieper waite 18.128.000 
Pitan ; be p oa INE Shipments Pee ee tee 13,894,000 
lons respectively, but Bas oil gained P luction ere 19,568,000 Net change in stocks +- 4,234,000 
: : aa WONERURO@R TONNE » Scnduicxsccadanceoneanuasase 9.568, : Seecseseees 234, 
slightly and fuel oil was up 1,575,- SHIDMEMNtS  occccccvcccsescesessccccecse 16,658,000 Ratio sales to production... 76.6% 
000 gallons. Net change in stocks......... 2.910.000 FUEL OU, 
Production of kerosine gained 200,- Ratio sales to production. 85.6% Production 66,584,000 
» ial . 99 : : R J sitet ache al ala »HLo W~U OF 
000 gallons and furnace oil 220,000 FURNACE OIL CT ee te ee ee 69.444.000 
gallons, while gas and fuel oil out- production ............... aEer 4,170,000 Net change in stocks......... 2 §60.000 
put declined 1,300,000 gallons and = Shipments. ........... 2,689,000 Ratio sales to production 104.3% 
June 28, 1933 51 





Barometer of Mid-Continent Refinery Market—Week Ending June 23 


Charted Course of Prices, Production, Shipments, Stocks of Principal Refined Products, Week by Week, from Reports Made by 
76 Plants to National Petroleum News 
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U.S. Crude Runs and Gasoline Stocks as Reported Weekly by A. P. I. 
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Nation's M Fuel Stocks Cut 262,000 Barrel 
ation s Motor Fuel Stocks Cut ,000 Barrels 
By Telegraph in storage June 24. In-transit and er percentage figure on operations the 
NEW YORK, June 27 terminal stocks totaled 19,673,000 week ended June 17 than as first re- 
TOCKS of gasoline were decreased barrels, and stocks elsewhere 3,.480,- ported. 
262,000 barrels in the United 000 barrels. Daily average production of gaso- 
States in the week ended June 24, Runs of crude oil to stills were in- line by cracking was 9000 barrels less 
according to reports to the American creased 18,000 barrels daily average, than in the week before. 
Petroleum Institute. Stocks at refiner- compared with runs the preceding The gasoline stocks figures by re- 
ies having 92 per cent of the country’s week. Plants were operated at 72.4 fining districts this week include all 
refining capacity, were lowered 136,- per cent of their rated capacity, com- stocks in the districts and not solely 
(00 barrels. Stocks at bulk terminals pared with 71.8 per cent the week be- at refineries. 
and in transit were reduced 111,000 fore. The report a week ago showed Gas and fuel oil stocks rose 590.- 
barrels. Other stocks were cut 15, operations to have been 66.4 per cent 000 barrels. Only the Oklahoma-Kan 
100 barrels. of rated capacity. Ratings have just  sas-Missouri and North Louisiana-Ar- 
Refineries reporting to the A. P. J. been revised and total capacity figure kansas districts reported drafts on 
held 30,164,000 barrels of motor fuel written down accounting for the high- fuel stoeks 
C Refi O i 
urrent Ketinery Uperations 
———_———_—— Stocks ———--_—__— - — Cracked Gasoline Production 
Per Cent Daily Average Crude Per Cent of Reporting (Thousands of Barrels) % of Total Daily Av. Pro- 
Districts Capacity to Stills (Barrels) Capacity Operated Gas & Gas & Capacity duction (Barrels) 
Reporting Week Ended Week Ended Gasoline Gasoline Fuel Oil Fuel Oil Reporting Week Ended 
June 24 Junel7 June 24 June 17 June 24 Juneil7? June24 June 17 June 24 June 17 
st Coast 100. ( $8$8.000 $59,000 X38 5.476 15,7 7,15 7,17¢ 95.0 80,000 81.0 
Appalachian 12. ¢ 57.000 1,000 62.3 1.94 2 05 62 10.0 22,000 26,00 
1., Il.. Ky. 7.3 348 00 338,000 a | 7 464 l¢ 4.004 i778 $7 103,000 105,001 
Okla., Kans., M 81.8 238,000 244.000 64 $528 $.595 3,322 3,331 1.5 54,000 57.00 
Inland Texas 58.3 90,000 95,001 56.8 1,394 1.48 2,248 2,17 8.7 23,000 20.001 
Texas Gulf 8.0 $30,000 445,000 86.4 6.157 5,631 6,487 6,23 17 3 97,000 103,001 
Gulf. 100.0 116,000 113,000 X7 45¢ 1.651 2,051 100 100.0 13,000 11,006 
No. La., Ark 12.6 45,000 48,000 S88 252 247 534 S80 12.8 10,000 OOF 
Rocky Mt... 72.1 45,000 43,000 ied 1,14 1.15 717 686 12.8 11.000 11.006 
Calif 16.9 475,006 438,000 37.8 13,50¢ 13,602 I8 640 I8,537 100. { 54,000 53.008 
92.0 2,362,000 2,344,000 72.4 *71.8 53,317 53.579 126,058 125.465 1 467,000 476,00 
*Total corrected from 66.4%. District figures subject to rei 











Complete Seaboard Markets 


Prices on this page do not include federal tax 
levied on some products 





Eastern Domestic Markets 


(Prices for tank car lots, f. o. b. refinery or seaboard terminal, 
representing majority of sales and quotations to jobbers and /or 





consumers. Florida and S. Carolina inspection tax not included. 
Prices Prices Prices 
June 26 June 19 June 12 
U. S. MOTOR GASOLINE: Below 65 Octane Number 
New York harbor....... §.25 — 5.75 5.00 — 5.25 4.75 — 5.00 
Portland district........ 5.50 5.50 5.00 — 5.25 
Boston district.......... 5.25 = 530 5.25 -— 5.50 4.75 — 5.00 
Providence district 5.25 5.50 5.25 — 5.50 4.75 -— 5.00 
Philadelphia district. .... 5.25 — 5.50 5.00 — 5.25 4.75 ~ 5.00 
Baltimore district....... 5.25 5.50 5.00 — 5.25 4.75 
Norfoll district......... Oe 5.50 5.00 — 5.25 4.75 — 5.00 
Charleston district....... 5.25 - 5.50 5.00 — 5.25 4.75 — 5.00 
Savannah district........ 5.25 5.50 5.00 -— 5.25 4.75 — 5.00 
Jacksonville district...... 25 5.50 5.00 -— 5.25 4.75 - 5.00 
MOTOR GASOLINE: 65 Octane Number and Above 
New York harbor....... 50 -— 6.00 5.25 - 5.50 5.00 — 5.25 
Portland district........ 5.75 S75 5.25 — 5.50 
Boston district.......... §.50 — 5.75 5.50 — 5.75 5.00 — 5.25 
Providence district...... 5.50 — 5.75 5.50 — 5.75 5.00 — 5.25 
Philadelphia district..... 5.50 — 5.75 5.25 — 5.50 5.00 — 5.25 
Baltimore district....... 5.50 — 5.75 5.25 5.00 
Norfolla district......... 5.50 - 5.75 §.25 - 5.50 5.00 — 5.25 
Charleston district....... 5.50 — 5.75 5.25 - 5.50 5.00 = 5.25 
Savannah district........ 5. 50 — 5.75 525 = §. 50 5.00 — 5.25 
Jacksonville district...... 5.50 — 5.75 5.25 = 5.5 5.00 — 5.25 
AVIATION GASOLINE: Sciew 73 rane Number 
New York harbor....... 8.50 — 9.5 8.50 —- 9.50 8.50 -— 9.50 
ee 8.50 -— 9. 30 8.50 - 9.50 8.50 — 9.50 
ee SPER TTT Te 8.50 — 9.50 8.50 - ag eo - 9.50 
EO ee 8.50 - 9.50 8.50 — 9.5 - 9.50 
73 Octane Number and Above (Test basis = F.; 600 R. PM) 
New York harbor...... 11.00 -12.00 11.00 -13.00 11.00 -12.00 
PR MONMIE 5.0% c0vsees 11.00 -12.00 100 -1 500 11.00 -12.00 
eee PT ee 11.00 —12.00 11.00 -—12.00 11.00 -12.00 
Sn et eee 11.00 -12.00 11.00 —12.00 11.00 -12.00 
WATER WHITE KEROSINE 
New York harbor....... 5.00 - 5.25 5.00 — 5.25 5.00 
Philadelphia district..... 5.00 eee: 5.00 — 5.25 5.00 
Baltimore district....... 5.00 5.25 5.00 — 5.25 5.00 
Norfolk district......... 5.00 - 5.25 5.00 — 5.25 5.00 
Charleston district....... 5.00 — 5.25 5.00 — 5.25 5.00 
Boston Gistrict.......000s 5.00 — 5.25 5.00 — 5.25 5.00 
Savannah district........ 5.00 5.25 5.00 — 5.25 5.00 
————— GOtTiCb. sess §.00 — 5.25 5.00 — 5.25 5.00 
ortland district......... 5.25 +. 30 §.25 - 5.50 5.25 
Providence district...... 5.00 5.25 5.00 — 5.25 5.00 
BURNING OILS: 
New York harbor: 
Furnace oil No. 1........ 5.00 5.00 5.00 
Furnace oil No. 2........ 4.00 4.00 4.00 
Distillate oil No. 3....... 4.00 4.00 4.00 
Industrial oil No. 4...... 3.50 3.50 3.50 
Philadelphia district: 
Furnace oil No. 1........ 5.00 5.00 5.00 
Furnace oil No. 2........ 4.00 4.00 4.00 
Distillate oil No. 3....... 3.50 3.50 3.50 
Industrial oil No. 4...... 3.50 3.50 3.30 
Baltimore district: 
Furnace oil No. l........ 5.00 5.00 5.00 
Furnace oil No. 2........ 4.00 4.00 4.00 
Distillate.oil No. 3....... 3.50 3.50 3.50 
Industrial oil No. 4...... 3.50 3.50 $5.50 
Boston district: 
Furnace oil No. l........ 5.00 5.00 5.00 
Furnace oil No. 2........ 4.00 4.00 4.00 
Distillate oil No. 3....... 3.79 A AS 3.75 
Industrial oil No. 4...... 3.50 3.50 3.50 
Prices June 26 
*Bunker Oil Diesel Oil Gas Oil 
Grade C Ships’ Bunkers 28-34 Gravity 
New York Harbor....... $0.75 TH1.65 4.00 
Philadelphia district..... 0.75 1.65 4.00 
Baltimore district....... 0.75 1.65 4.00 
Norfolk district......... 0.75 1.65 bee 
Charleston district....... 0.70 1.65 
Savannah district........ 0.70 T1.65 
Jacksonville district...... 0.70 T1.65 
Portland district........ 0.80 175 
Boston district.......... 0.75 1.65 
Providence district...... G.75 1.65 
*Lighterage Sc per bbl. additional. tAt shore plants, 4c per gal. 
New York Export Markets 
(Prices in cents per gallon in barrels, F. a. s. New York) 
CYLINDER OILS (Pennsylvania Products) 
June 26 June 19 June 12 


Bright stock, No. 8 color 26.00 -27.00 26.00 --27.00 26.00 -—27.00 


Bright stock, No. 64% 

COMM CUMDEE. 60sec sess 25.00 —26.00 25.00 -—26.00 25.00 -—26.00 
600 Warren E filtered.... 20.00 -—21.00 20.00 -—21.00 20.00 -—21.00 
600 stm. refd, unfiltered.. 17.00 -17.50 17.00 -17.50 17.00 -17.50 
650 etm. refd. unfiltered... 19.25 -19.75 19.25 -19.75 19.25 -19.75 
600 flash steam refined... 20.25 -20.50 20.25 -—20.50 20.25 -20.50 
630 flash, steam refined... 25.75 —26.00 25.75 -26.00 25.75 -26.00 


Wax Market 


(Prices in cents per pound. Tests made by A. S. T. M. method with 
melting points converted into A. M. P. by adding 3° F. Export prices 
are f.a.s. carload lots. Domestic prices are f.o.b. refineries in New York 
and New Orleans harbor district, in bags, carload lots, with 0.2c discount 
allowed for shipment in bulk). 
Prices June 26 


NEW YORK Domestic Export 

124-126 Yellow Crude scale 2.50 2.50 
122-124 White Crude scale 2.625 2.625 
124-126 White Crude scale 2.43 YM 
123-125 Fully refined ... 3.20 $.425— 3.25 
125-127 Fully refined..... 3.30 3.25 -— 3.50 
128-130 Fully refined..... 5.55 3.50 -— 3.75 
130-132 Fully refined..... 3.70 3.75 — 4.00 
133-135 Fully refined..... 4. 30 4.25 -— 4.50 
135-137 Fully refined ..... 4.55 4.50 — 4.75 





Prices June 26 
NEW ORLEANS Export 


124-126 Yellow Crude'scale 2.50 2.50 
122-124 White Crude scale 2.625 2.625 


124-126 White Crude scale yy a ry 
123-125 Fully refined..... 3.20 3.125- 3.25 
125-127 Fully refined..... 3.30 3.25 — 3.50 
128-130 Fully refined..... RS 3.50 — 3.75 
130-132 Fully refined..... 3.70 3.75 — 4.00 
133-135 Fully refined..... 4.30 4.25 — 4.50 


Gulf Coast Bulk Market 


(Prices are f. o. b. Gulf oil terminals representing sellers’ opinions 


— ces specified to the contrary. Prices cover bulk shipments 
20,000 barrels or more, unless otherwise noted.) 
June 26 June 19 June 12 
U. S. MOTOR GASOLINE: For Domestic Shipment 
Below 65 octane number 4.50 4.00 — 4.25 3.75 — 4.00 
65 octane and above 5.00 4.25 -— 4.50 4.00 — 4.25 
FURNACE OILS 
No. 1 Furnace oil...... 4.00 4.00 3.875- 4.00 
No. 2 Furnace oil...... 3.125 3.125 3.00 — 3.125 
KEROSINE 
SG iin ici cssanecane 4.25 4.00 3.875-— 4.00 
For Export Shipment 
GASOLINE 
U. S. Motor gasoline..... 3.75 — 4.00 3.375- 3.50 3.375-— 3.50 
60-62, 400 e.p. nn soa 4.00 — 4.25 3.50 — 3.625 3.50 — 3.625 
61-63, 390 e.p. gasoline... 4.125- 4.375 3.625~ Site 3.625- 3.75 
64-66, 375 e.p. gasoline... 4.25 -— 4.50 3.75 — 4.00 3.75 — 4.00 
tor, cases (car- ‘ 
eee $1.25 $1.25 $1.25 
64- 556, 375 e.p. cases "(car- : 
goes) paseesress seacueae $1.35 $1.35 $1.35 
KEROSINE 
44 water white......ccee 4.25 3.75 3.75 
41-43 water white....... 4.125 3.75 — 4.00 3.75 — 4.00 
41-43 prime white....... 4.00 3.625— 3.875 3.625-— 3.875 
W.W., cases (cargoes).. $1.20 $1.20 $1.20 
P.W., cases (cargoes).. $1.15 $1.15 $1.15 
For Domestic and /or Export Shipment 
GAS and BUNKER OILS 
*26-30 translucent gas oil 2.875- 3.00 2.875- 3.00 2.875- 3.00 
*30 plus translucent gas oil 3.00 — 3.25 3.00 — 3.25 3.00 — 3.25 
Diesel Oil ships’ bunkers $1.50 $1.50 $1.59 
Grade C bunker oil, for 
ships’ bunkers, per bbl. $0.60 $0.60 $0.60 
Grade C bunker oil, per 
bbl. in cargoes........ $0.60 $0.55 -$0.60 $0.55 -—$0.60 


*Less than % of 1% sulphur. 
MEXICAN CRUDE AND BUNKER OILS (f.o.b. Steamer, Tampico) 


Heavy Panuco crude taxes 


to be paid, per bbl..... $0.46 $0.40 -$0. 43 $0.40 -$0.43 
Grade C for bunkering, 
taxes paid, per bbl..... $0.60 $0.60 $0.60 


SOUTH TEXAS LUBRICATING OILS (Viscosity at 100° F. cold test 0 
Tanker, f. o. b. Gulf oil terminals.) 


200 vis. No. 3 unfilt. pale 4.75 — 5.00 4.75 — 5.00 4.75 - 5.00 
300 vis. No. 3 unfilt. pale 5.375- 6.00 5.375- 6.00 5.375- 6.00 
500 vis. No. 3 4 unfilt. pale 6.25 — 7.00 6.25 — 7.00 6.25 — 7.00 
750 vis. No. 4 unfilt. pale 7.25 = 7.75 7.25 = 7.75 1.25 = 7.95 
1200 vis. No. 4 unfilt. _ 8.50 — 9.00 8.50 — 9.00 8.50 — 9.00 
200 vis. No. 5-6 red oil... 4.50 -— 5.00 4.50 -— 5.00 4.50 - 5.00 
300 vis. No. 5-6 red oil... 5.00 — 5.50 5.00 — 5.50 5.00 — 5.50 
500 vis. No. 5-6 redoil.... 5.75 -— 6.00 5.75 — 6.00 5.75 — 6.00 
750 vis. No. 5-6 red oil.... 6.75 = 7.125 6.75 — 7.125 6.75 — 7.125 
1200 vis. No. 5-6 red oil.. 7.75 = 8.25 7.75 — 8.25 tuto @ Sao 


Note: Red oil prices shown above cover oils with blue cast; one or two refiners 
ask 0.5c to le per gal. higher for green cast red oils. 


Pacific Export Market 


(Quotations are at seaboard, Los Angeles, in cargo lots, cents pe: 
gallon, except where otherwise noted.) 


53-55 U. S. Motor..... 3.50 — 4.00 3.50 — 4.00 3.50 — 4.00 

400 e.p. — 65 _— 
and a .75 — 4.50 3.75 — 4.50 3.75 — 4.50 
Gas oil, 0. 34 per bhi... $0.85 —$0.90 $0.85 -$0.90 $0.85 -$0.90 
Diesel oil, 27 plus, per bbl. $0.85 -$0.90 $0.85 -$0.90 $0.85 -—$0.90 
Bunker oil, 14-18 per bbl. $0.55 -$0.67 $0.55 -$0.67 $0.55 -—$0.67 
Fuel oil, 14-18 per bbl.... $0.47 -$0.60 $0.47 -$0.60 $0.47 -$0.60 
5 — 4.25 3.1) = 8.25 3.43 = 25 


38-40 w.w. kero., 150 fire 3. 
Cased Goods 

Gasoline, U. S. Motor.... 
Gasoline. 400 e.p. blend... §$ 
38-40 w.w. kero., 150 fire $l. 
Kerosine, prime white... $ 


—$1.60 $1.45 -$1.60 $1.45 -$1.60 
7 $1.55 -—$1.70 $1.55 -$1.70 
-$1.35 $1.25 -$1.35 $1.25 -$1.35 
$1.05 —$1.20 $1.05 -$1.20 


mune Nee oO 


Min 
| 
mman 
psn 


| 
~% 
— 
nm 
So 


Tanker Rates 


(Approximate tanker freight rates to Continental ports, in shillings 
per ton of 2240 pounds, British veneeiees to U. S. ports, cents per barrel) 


June 26 


Crude &/or Fuel Refined Oil & /or Spirits 
Last Paid Owners Ask Last Paid Owners Ask 


Calif.-U.K. /Continent®.. 12/6 15 /-20/ 15/ 15 /-19/ 

Gulf-U.K. /Continent*... 9/ 9/ 8/9 9/-10/ 

Calif.-N. Atlantic....... 42c 42-45c¢ 4lec 42-45c 
(not E. of N. Y.) 

Gulf-N. Atlantic**...... 14 15-20c l4c 16-20c 


(not E. of N. Y.) 


*Continental ports in range between Bordeaux and Hamburg, both inclusive 
**Venezuela loading same rate; Tampico 2 to 3c per bbl, additional. 





-60 
.60 


.50 





HE skilful chief cook achieves 
a triumph—an ordinary cook 
only a fair meal. Both use the same 
materials. In the same way, lubri- 
cation specialists produce greases 
and compounded oils that perform 
lubricating miracles. 

Compounding and cooking spe- 
cial lubricants has always been a 
special industry—an art based on 
scientific knowledge and experience 
—on the accurate control of ingre- 
dients, proportions, mixing, heat 
regulation, rate of cooking. Onthese 
and on the master ‘“‘maker’s’’ fine 
eye and touch depends the quality 
of the finishgd lubricant. 


Pennsylvania Lubricating Com- 
pany—a manufacturing and whole- 
saling subsidiary of Standard Oil 
Company (N. J.)—has concentrated 
on the development and production 







June 28, 1933 


of lubricating oils and compounds 
for almost half a century. It makes 
lubricants to meet every mechanical 
specification. Today the world’s 
largest manufacturer of special lu- 
bricants, it currently makes over a 
thousand items sold the world over 
and in more than 65,000 American 
service stations. 

Insure customer satisfaction and 
build lubrication business and prof- 
its with Penola Lubricants. Supplied 
under Penola or your private brand. 
Write for Penola prices on standard 
or special specification lubricants. 


PENNSYLVANIA LUBRICATING CO. 
Pittsburgh - Pennsylvania 
Makers of Special Lubricants Since 1885 


PENNSYLVANIA LUBRICATING COMPANY, Pittsburgh, Pa. 


Gentlemen:—Please send me your new booklet, “Building Business Through Lubrication,” without cost 
or obligation on my part. 





PENOLA 
LUBRICANTS 


PENOLA PRESSURE LUBRICANTS 
For grease gun lubrication 
PENOLA GEAR LUBRICANT 
For old type differential and transmission gears 
PENOLA COMPOUND 
The Extreme Pressure Lubricant 
A superior lubricant for all types of gears 


PENOLA WHEEL BEARING LUBRICANT 
PENOLA UNIVERSAL LUBRICANTS 


For grease type universal joints 
For oil type universal sorts 
PENOLA WATER-PROOF LUBRICANT 
in msoluble lubricant for water pumps 
PENOLA NUMBER 3 LUBRICANT 
For grease cup application on farm 
and mill machinery 
PENOLA TRACTOR LUBRICANTS 


For track types and other heavy duty tractors 
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| 
Refiners’ & Compounders’ 
Supplies 





Following are average market prices for 
materials used by refiners and compounders 
effective on the date shown. 


Don’t build on sand! | ne 


| Soda Ash light 58% bags, cwt.$1.125-1.38 $1.125-1.38 
| Silicate of Soda 60 deg. drums 
eninge etcteratere ae aia eal cwt. $1.75-1.90 $1.75-1.90 
Silicate of Soda 40 deg. drum 
cesedina sais aoe eee ewt. $0.70-1.00 $0.70-1.00 
Bel BOCK WOR. oc eccccccces $0.90-1.00 $0.90-1.00 
Caustic Soda a solid. .cwt. $2.55 $2.55 
Sulfuric Acid 6 deg. tank 
cars, f.o.b. shipping point 


The alert marketer cannot af- OF TON. oe ns ccccvascccs $11.00-12.50 $11.00-12.50 


° Sulfur, fi ore wt. $3.10-4.05 $3.10-4.05 
ford to attempt to build on sand Liguid ‘Chlorine, tank’ cam 
WEE... ccc rccercccsecsess . . e 


—in other words he must be 


Compounder's Supplies 


m " : Vegetable Oils 
sure of his refinery connection. Linseed carloads, spot....lb. 9.90 9.50 
(Se ee 9.30 8.90 
| Soya Bean, Tank, coast...lb. 4.70-5.00 4.70-5.00 
| Oleic Acid 
e ° ° Distilled, tanks... 6.00006 Ib. Ped 5% 
With an increasing demand for | Gace ble 220002 Ib. 61625 «6.628 
| cenert oat pe aracae< te = yee es 
° aponined, Bocce ecccoece . e ° 
100% Pennsylvania Motor —_ 
M Lard Oils 
Oils, more and more Marketers [ae ae 
. di th f a | ong De Riess oGocsckes “4 ge ge 
are finding that we are equip- See Te 
- % ROW OU, :6:0:0.050-00 erie sini , : P 
ped to handle their requirements. | 
| Neatsfoot Oil 
FT re Ib 13.375 14.25 
DRIER, TNR. c s0 cn ccbecc ees Ib 8.00 8.00 
se Fa ca 7 hceceuneiese = ou BGS 
e °o Teeee cece re tecece le Ds Ff 6./5 
Our Motor Lubricants are | 
| Naval Stores 
Ss distilled turpentine, 
made exclusively from 100% | mh ore eases als 45,50-46,00 45.75-46.25 
° | Steam, distilled turpentine, 
| _ oe al. 40.50 25 
Bradford, Pennsylvania Crude Rese ARS MS Kise = 18: 80 48:50 
- | Gum turpentine, f.o.b. cars 
Oil. DAVANDAD 65 5.0.00505 60s al. 41.00 41.00 
Wood Rosin, N. Y....... bl. $4.13 $4.13 
| Wood Rosin F, Savn’h... bbl. $3.30 $3.30 
| Gum Rosin B, N. Y...... bbl. $4.40 $4.15 
| Gum Rosin B, f.o.b. cars 
i — P 7 d a age aiseia peewee h a ye a se 
| Rosin oil, pure.......... . - 
Your inquiries are invited. | hele ak cemeeccded. ca apes 41-43 
| Pine Tar 
1) SNUB Ss acc eases $8.00-9.00 $8.00-9.00 
PER 650 6 sowie eens bbl. $9.50-10.00 $9.50-10.00 
7 | Alcohol 
Contact Bradford Penn First. sa oy gg a 5S. per gal., ‘i = 
| in eg 5.5 JOed 





Capt. Williams Joins Gulf 
PITTSBURGH—Capt. Al J. Wil- 
liams, noted war-time naval aviator 
BRADFORD PENN and holder of the Distinguished Flying 
| Cross, has become manag@r of aviation 
sales for the Gulf Refining Co. here. 
REFINING CORPORATION Aside from his flying record, Capt. 
Williams is a writer, lecturer and law- 
yer. He is an officer of the Delaware 
Chemical Engineering Corp., a steady 
Office and Refinery contributor to aeronautical journals, 
to the Saturday Evening Post, Liberty, 
Collier's and other national magazines. 
He is the winner of many world’s speed 
records, holding the American speed 
record for airplanes for eight consecu- 
tive years. He has also specialized in 
testing airplanes for the Navy Depart- 
ment and in high speed research. 





CLARENDON PENNSYLVANIA 





Permit No. 38 
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Crude Oil Prices (in Effect June 26, 1933) 


Crude prices for the whole year in OIL PRICE HANDBOOK published annually 
(Prices are per barrel at the well; A. P. I. Gravity) 








EASTERN FIELDS 


(Effective June 26, 1933 except Corning 






Penna. Grade Oil in Southwest 
a Se errr 
Penna. Grade O:] in Eureka Pipe 


(West Virginia)..... 
Penna. Grade Oil in 

(Mackebure, 0.) ..00.5.<0006 
Corning Oil in Buckeye e 

tFor Macksburg oil run previous to March 1, 
1932, $1.02, effective June 26, 1933. 


Posted by Other Companies 


Tide Water Pipe Co., Ltd.: 
Bradford-Alleghany district (Penna. and 
N. Y.) (Effective June 26, 1933).... 

*The Pennzoil Co.: (Effective June 26, 1933) 
Penna. Grade Oil in National Transit Lines*$1.52 

Ashland Oil & Transportation Co.: 

20, 1933): 

Somerset Oil in Ashland Lines (Ky.).....T$0.50 

*The Pennzoil Co. posts $1.52 in Cochran, Frank- 
lin, Hamilton and Doolittle, Pa. fields; prices in 
other districts range down to $1.47 per bbl. at wells. 

TBuyers pay 15c premium for Somerset, not in 
cluded in above price. 


MICHIGAN 


(Posted by Pure Oil Co.) 
Midland, Midland County (May 6, 1933)..$0.75 


( E ffective J une 


CENTRAL STATES FIELDS 
Posted by Ohio Oil Co. 
(Effective June 16, 1933) 


Wooster (May 8).$0.50 Princéton:....... $0.67 
| ee 0.75 LO, a 0.67 
PRGIAN Rs 260500 0 0.45 West Kentucky. 0.62 


CANADIAN CRUDE 
Posted by Imperial Oil Refineries, Ltd. 
Western Ontario 
(Effective Jan. 18, 1933) 


Alberta 
Turner Valley 
(Effective Jan. 24, 1933) 


oe ee OE $1.41 Naphtha: 
ee Se. aaa 1.90 PCICEES 6 5 ccc wotacee 
50 and above.. 2.41 TDiscolored..... 2.58 


TClear naphtha: 22 color: 10 Ibs vapor pressure, 


90% recovery, end point, 410° A.P.I. Discolored 
naphtha: 90% recovery and 10 lbs. vapor pressure. 
1933) 


‘Effective May 9, 
Red Coulee 


MID-CONTINENT 
Prices of Stanolind Crude Oil Purchasing Co. 
(Effective June 17, 1933 


In Oklahoma, Kansas, North and North 
Central Texas 

Below 29 .. $0.28 35-35 .9 $0.42 
y >! >) Ae NR rare | 36-36.9 : 44 
FOSO. Macc aicc on oad 37-37.9 . .46 
31-31.9 Bal ica 34 38-38.9 , 48 
9 7 On ee 36 39.39.9 ne .50 
oo > eee 38 40 and above... 52 
34-34.9 40 

Above prices were met as f vs 

June 17, above schedule first posted by Sinclair 
Prairie Oil Marketing Co.; followed by Continental 
Oil, in Oklahoma, Kansas and North Texas; by 
White Eagle, Kanotex, Bell Oil & Gas, Olney Oil 


Barnsdall, Deep Rock, Dickey Refg., 
Panhandle Refg., Globe Oil, Skelly Onl, 


Magnolia Petrole 


& Refg., 
Eason Oil, 
and Golden Rule Refg.; als 


which see below. 


June 19, Carter Oil met Star nd in Oklahom 
and Kansas, plus these lowe rades: below 25, 
$0.20; 25-25.9, $0.22; 26-2¢ $0.24 27-27.9, 
$0.26; 28-28.9, $0.28. 

June 19, Humble met Stan nd in Ranger, N 
Texas, Mexia, Powell, Boggy Creek, Richland, 
Wortham, Currie and Moran; by Texas Co. in Okla., 


N. Texas and N. Central Texas; Tide Water 
Oklahoma; by Gypsy in Okla.-Kans 
June 20, Shell met Magnolia in Okla.-K 
Other 4 mpanies meet neg St I lir if mit re 
and Phillips in Okla.-Kans., and Pure Oil in Okl 
Prices of Magnolia Petroleum Co. 
(Effective June 17, 1933 


(In North and North Central 


Texas, including 


Burkburnett, Archer, Stephens, Henrietta, Electra, 
Comanche and Olden; in Central Texas, including 
Mexia, Wortham, Corsi ht nd Par 
county: and in Oklahoma 
Below 25...... $0.20 27-27.9 $0. 2¢ 
25-25.9 i) WIR YO re 
26-26.9 ara 24 

Rest {os edule Ss Ww ee 
t ve. 





PANHANDLE TEXAS 
Humble Oil & Refining Co. 
i flective June 1 ), 1933 


Gray Carsor 


rsk 
County Hutchins 
Below 35 $0.34 $0.29 
35-35.9 sai 0.36 0.31 
36-36.9 Pepe 0.38 0. 33 
37-37.9 Pape 0.40 0.35 
38-38.9., ; tects 0.42 0.37 
39.39.9 ? pitas 0.44 0.39 
40 & above : ee 0.46 0.41 


Above prices met as follows: June 19, Continenta 
Oil, in Carson-Hutchinson; June 22, S inclair- 


Prairie, Magnolia and Texas Co. except Texas 
posts 34-34.9, as its lowest grade 
EAST TEXAS 

By Stanolind, Humble, Magnolia, Texas Co., 

I mpire, Tide Water, Shell .. ae .. $0.50 


Effective June 17 by Stanolind 1 Magnolia 
; ine 20 by 


June 19 by Humble and Texas Co.; J ) 
Shell. 
WEST TEXAS 
Humble Oil & Refining Co. 
(Effective June 19, 1933 
Pecos, Winkler, Crane, Upton, Crockett, Ket 
Howard and Glasscock Counties ; $0. 30 
Above price first posted by Magnolia Ju 17 
Met June 19 by Texas Co.; June 20 | Shell 
NEW MEXICO 
Effective June 19, 1933 
Lea County (Humble and The Texas Co $0. 30 


Posted by Continental Oil Co. 
(Effective June 19, 1933) 
Artesia, Jackson and Maljamar.. ae $0. 35 


SOUTH and SOUTHWEST TEXAS 
(Posted by Humble Oil & Refining Co.) 


(Effective June 19, 1933 


Darst Creek $0.40 Mirand $0.40 
Salt Flat $0. 40 Pettus, Bee Cry. $0.55 
nee Conroe 
$5<35.9:. $0.59 38-38 9 $0.65 
36-36.9 0.61 39.39 9 0.67 
37-37.9 0.63 40 & above 0.69 
Above prices met June 22 by The Texas Co. it 
Darst Creek and Conroe; Texas Co. also postted 
$0.40 in Duval county 
June 17, Magnolia posted Mirand it $0.35: 
Luling and Corsicana heavy, $0.30: and Lytto: 
Springs, $0.45; June 22, Darst Creek at $0.40 


June 15, Tide Water posted $0.45 for Conroe 





CALIFORNIA CRUDE 
Standard Oil Co. of California 


(All gravities above those quoted take highest price offered in the field) 


= 6 
= s 7 F 
te s 9 
‘ae Pa x « 
a La © ao) - Ms 
= $s &§ 8 g & 
a fe = f ¢ 8 
= o— 5 = = = 
Gravity 7) nc 2 = A, ro) 
5) ee $0.55 $0.55 $0.55 $0.55 $0.55 $0.55 
1S-55.9. 9 253 .Ge 4am eee Se 
16-16.9.. 55 5S .55 .S5 .SS 55 
TEE7.9: . Ss .55 58 .<S@ <S58 <58 
18-0859. ...5, .57 .55 .61 .61 .60 .61 
19-19.9.. 59 .57 .63 64 .62 .64 
20-20.9.. 61.59 .64 .67 .64 .66 
21-21.9.. 63 62 . 66 69 .66 . 68 
ok 65 .64 .68 71 .69 .70 
73-23..9. 2.6 GS .f © 8 <2 <2 
74.24.9..... 69 .69 .72 SS 7 
7 Se ) as ome. Te 
26-26.9..... %S © 8 At se 
27-27.9. y Se 7 ey 
se 77. = -.79—««79 so «81 
CS ee 79~—(C 8 7 ee 
30-30.9. Si .& <8 <3 
ke eee aie =. 
32.92.95 6s: i zu 
2 = 3 
34-34.9..... oe 
35-35.9 cee Se 
9. - 
Se 85 
38-38.9.. Di 
$9:59.9..... As 


*June 26, 1933, 2c to 


table went to press. 


June 28, 1933 


15c advance put into eff 


*Effective March 5, 1933 
= 
S sc < 
: y = e r » $= a 4 
Vv be eG e oo aD ( ° 
Se» «CS 7 = S sen = s- Y 
° on] = ° ~ s > BB = 
m5 E o ool es = 9} © 25 oo a “ m% <s 20 6 
+ &© ¥ _ © © me Sos fe = e as a, 
a8 % = Fa = 2 oem any He e < =a a+98 
og © bn = ~ = © = $i a Boe. = 2 Zo sg 33 
ee = o ¥ «= 2 o & oes wil $= 3 % 3 37 ea o6 
<Q 8 FF &® B S&S 0 na Zod seimt y OF & sSO ar oe 
ee ..-. $0.55 $0.55 $0.55 $0.55 $0.55 - $0.49 $0.49 $0.49 $0.49 $0.49 $0.55 ... 
re mye ao Bt .55 55 Pa, a 4 << .& <2 ‘ee 
ure wake san a mS 55 oa 49 .49 .49 1.49 .49 .55 $0.49 
ae Seas a) a cl «55 aaa 49 49 .50 .49 .49 .55 49 
er err 59 .58 59 «39 one 49 49 52 49 .49 .55 49 
ae a 61 -61 61 ona .59 49 49 54 49 49 55 49 
eee a 62 .63 63 mS , ee 52 56 49 <P vase 56 52 
aes wn 64 .66 65 <a -63 $0.57 .55 .58 51 ~ ia .57 .55 
ayer Poa} 66 = .68 57 57 -65 .59 ar60ClUCtic eC -52 $0.58 .58 .57 
a 6 68 .70 69 60 67 -62 .60 .62 i 54 .60 .59 .60 
$0.65 Ps .70 .73 71 62 .69 . 64 63 .63 an 56 .62 .60 .63 
.68 72 «ae ae 65 ee i . 66 -66 .65 a. 64 61 . 66 
.70 73 ey 4 68 72 69 .68 eee Cowes . 66 .63 .68 
73 80 74 71 71 san team een 68 fae 
75 82 6 73 .74 a ee 70 .67 
ee Aes comes .78 76 (ae. SEE ance. wane Sy .69 
81 .... ——-—__-— —— .80  .78 Joi cae eine, wae x7 my 
83 . 82 . 80 JP Swed mae jaws euace 
ee Kettleman Hills . 84 . 83 .85 
ug WN Seéere, wave QO “awas .86 .85 . 87 
‘ { eee ade aan «ens . 88 . 87 
A ere meee ee ome .90 
a PY? Se meer .92 
a cadern wees jeu seax | cade .94 
wee .76 eer rer .96 
(Crude Oi: Prices continued on next page) 
-ct on all refinable crude. This advance not reflected t able, due to details not being available at time 








VICK SHIPMENTS 
UARANTEED 


Cans or Carloads Available Instantly and 


Guaranteed to Meet Your Specifications 


F it comes from crude—we can 
ship it immediately—with speci- 
fications guaranteed! For a can— 
or a carload—rely on Refiners and 
end the costly delays and profit 
slow or misfit 


losses caused by 


shipments. 











No Delays! No Worries! 


Small or large, your orders 

will be filled by Refiners 

accurately and quickly. 

Neutrals—viscous and non- 
viscous 


Cylinder Stocks — bright 


stock and steam refined 


Gasolines and Naphthas 
Gas and Fuel Oil 
Burning Oils 

Wax 

Rubber Solvent 
Petrolatums 

Solvents 























Send us a trial order today. 


Refiners unusual double-inspection 
service is your protection. 
content to rely on refinery tests, our 
own chemists again inspect every 
it 


shipment double-checking 


against your own specifications — | 
| over, $0.30. 


before it is allowed to leave. You 


Not | 





get their double-inspection report | 


before the shipment reaches you— 


advance proof that you’re getting | 


exactly what you want. 


A high quality pure Pennsylvania 
oil in 2-gallon cans has been added 


to the Refiners’ line. It gives you a | 


fine packaged oil for less than you | 


could blend it yourself. Get prices 
now on this and other Refiners’ 


products now—or send a trial order. 


Use the coupon—now. 


REFINERS MARKETING COMPANY, | 


LTD. 
Oil City, Pa., National Transit Bldg. 
Phone: 252 
Los Angeles, Calif., 555 S. Flower Street 
Phone: MI 3424 


Or mail the coupon 


for estimates on the supplies you need 





Name 


Address 





REFINERS MARKETING COMPANY, LTD., Oil City, Pa. 


1) Please give us details about your 2-gallon can offer. 
} Please send your estimate on the following stocks: 


| 


NPN 6-28 











| and price schedules in Pine 


_ J 





Crude Oil Prices 


(In Effect June 26, 1933) 
(Continued from preceding page) 





NORTH LOUISIANA-ARKANSAS 
Prices of Standard Oil Co. of Louisiana 
(Effective 7 a.m. June 19, 1933) 


Sabine 
De Soto 
Carter- 
Haynes- ville Fl 
Caddo Homer ville Sarepta Dorado 
Below 29... $0.26 $0.32 $0.29 $0.35 $0.37 
Ye + Be Ae 0.28 0.3 0.35 0.37 0.39 
i ae 0.30 0.36 0.33 0.39 0.41 
31-31.9.. 0.32 O.38 O.35 O.41 0.43 
32-34.9.. 0.34 0.40 0.37 0.43 0.45 
ch Aan 0.36 0.42 0.39 0.45 0.47 
34-34.9.. 0.38 0.44 0.41 0.47 0.49 
35-35..9.. 0.40 0.46 0.43 0.49 0.51 
36-36.9.. 0.42 0.48 O.45 0.51 0.53 
37-37.9.. 0.44 O.50 0.47 0.53 0.55 
oS 3 0.46 0.52 0.49 0.55 0.57 
39-39.9..... 0.48 0.54 0.51 0.57 0.59 
40 and above 0.50 0.56 0.53 0.59 0.61 
DAO ROUNG NE oes cst caces cc bie emaact $0.30 


Urania, La. (Effective June 20, 0.30 

Other companies post following prices in N. La- 
Ark.: June 20, Louisiana Oil Refg. Corp., in Caddo, 
Homer, Haynesville and Cotton Valley, below 29, 
* 28, plus 2c differential, to 40 and above, at 


June 20, Magnolia Pet. met La. Oil Refg. gravity 
Island, Bull Bayou, 
Haynesville, Cotton Valley, El Dorado light and 
Rainbow, Ark. In El Dorado East Field and Smack- 
In Lockport, La., below 20, at $0.32, 
plus 2c differential, to 34 and above, at $0.62; in 
lowa, La., below 20, at $0.22, plus 2c differential, to 
34 and above, at $0.52. 

June 20, Gulf Refg. Co. of La., met La. Oil Refg. 
Corp. gravity on price schedules in Caddo, Homer, 
Haynesville, Bull Bayou, Crichton, De Soto, and 
FEF! Dorado. Met S. O. La. on Smackover 

June 19, The Texas Co. met La. Oil Refg. Corp. 
. fields, except its lowest grade is 28-28.9, 


June 19, Stanolind Oil & Gas met S. O. La. in 
Caddo, La. 


*GULF COASTAL 
Posted by Humble Oil & Refining Co. 
(Effective 7 a. m., June 19, 1933) 


Below 20 .. $0.32 27+27.9 $0.48 
20-20.9 ee | 28-28.9 0.50 
21-21.9 ~~ O36 29-29.9 . 8.52 
22-22.9 sie eee 30-30.9 . 0.54 
23-23.9 . 0.40 31-31.9 . 0.56 
24-24.9... ct< ee 32-32.9 . 0.58 
25-25.9 0.44 33-33.9 ; . 0.60 
26-26.9 ‘ 0.46 34 and above... 0.62 
Refugio heavy $0.45 
The Texas Co. 
(Effective 7 a.m. June 19, 1933) 


Same gravity and price schedule as Humble up 


to 30-30.9 gravity, which see above; plus these 
grades 

30-30.9 $0.54 36-36.9 $0.60 
31-31.9 gas 0.55 37-37.9 . 0.61 
1S Ok nee J 38-38.9 . 0.62 
33=53.9.. : 0.57 39-39.9 pre A, 
34-34.9 . 0.58 40 and above... 0.64 
sk a: ee . 0.59 


Barbers Hill, Goose Creek, 
Moss Bluff, Orange, Pierce 


*Includes these fields: 
Hull, Humble, Liberty, 


Junction, Rabbs Ridge, Raccoon Bend, Refugio 
light, Sour Lake, Spindletop, Sugarland and West 
Columbia 


ROCKY MOUNTAIN FIELDS 
Posted by Stanolind Oil & Gas Co. 


(Effective 7 a.m. June 17, 1933) 
Salt Creek, Wyo., same gravity and price schedule 
as Stanolind posts in Mid-Continent, as published 


on first page of Crude Price Table, which see. 


Elk Basin, light ‘ $0.62 
Grass Creek, light 0.62 
Greybull-Torchlight ; 0.62 
Dutton Creek 0.34 
Iles, light, Col . 0.40 
Iles Heavy 0.34 
Hogback, N M 0.65 
Posted by Ohio Oil Co. 
(Effective June 17, 1933) 
Elk Basin, Wyo. . $0 62 
Grass Creek, Light .. $0.62 
Rock Creek..... ‘ » O52 
Big Muddy...... .« Os 
Sunburst, Mont . 0.80 
(Effective Dec. 16, 1932) 
ee NOON oka 555 aes eee eee RRR 0.92 
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Crude Price Changes 


PITTSBURGH—June 26 #£=Joseph 
Seep Purchasing Agency advanced all 
Pennsylvania grode crude 10 cents. 

The Tide Water Pipe Co,, Ltd. also 
advanced Bradford-Allegany crude 10 
cents, to new price of $1.57. 

The Pennzoil Co. advanced Pennsy]l- 
vania grade in National Transit lines 
10 cents, to new price of $1.52 in 
Cochran, Franklin, Hamilton and Doo- 
little districts, with prices ranging 
down to $1.47 in other districts. 

New prices posted by Seep are: 
Pennsylvania grade crude in Southwest 
Pennsylvania lines, $1.27; in Eureka 
lines (West Virginia), $1.22; in Buck- 
eye lines (Macksburg, O. district). 
$1.07 per barrel, 


Last previous change was a 7 to 10 | 


cent advance on all Pennsylvania 
grade June 17. 

LOUISVILLE—June 26 Stoll Oil 
Refining Co. advanced Stoll pipelines 
oil 15 cents, to new price of $0.85 per 
barrel. 

SAN FRANCISCO—June 26 Stand 
ard Oil Co. of California advanced all 
refinable crude in all California fields 
in amounts ranging from 2 to 15 cents 
Heavy oil in some Los Angeles basin 
fields is unchanged. 

New prices in the leading fields are: 
Signal Hill, ranging from $0.55 for 
14-16.9 gravity, to $0.93 for 30 and 
above, with a varying differential of 
2 and 3 cents; 17-17.9, is $0.57; 18- 
18.9, $0.60; 19-19.9, $0.63; 20-20.9 


$0.66; 21-21.9, $0.69; 22-22.9, $0.71; 
23-23.9, $0.74: 24-24.9, $0.77; 25-25.9, 
$0.80: 26-26.9, $0.82: 27-27 9, $0.85; 


28-28.9, $0.88; 29-29.9, $0.90; and 30 
and above, $9.93. 

Prices in other fields range: Santa 
Fe Springs, 21-21.9 gravity, $0.60, up 
to 38 and above at $1.14; Kettleman 
Hills, 33-33.9 gravity, $0.76, plus 2 cent 
differential, to top grade of 39 and 
above, at $0.88; and Elwood Terrace 
33-33.9 gravity, $0.91, plus 3 cent dif- 
ferential, to top of 37 and above, at 
$1.03. 

Prices in the crude price table of 
this issue are not changed to reflect 
this advance, since detailed new prices 
were not available at the time this 
issue went to press. 

Last previous change on California 
crude was a 6 to 37 cent cut March 5, 

Following the crude price changes 


-reported on pages 55 to 65 of the 


June 21 issue of NATIONAL PETROLEUM 
News, the following changes were an- 
nounced: 

June 20, Magnolia Petroleum met 
the Louisiana Oil Refining Corp gravi- 
ty and price schedule in these Louisi- 
ana and Arkansas fields: Pine Island, 
Bull Bayou, Haynesville, Cotton Valley, 
La., and El Dorado light and Rainbow, 
Ark. It also posted El Dorado East field 
crude and Smackover, Ark. at 30 cents. 

The Magnolia also posted Lockport, 
La. at $0.32 for below 20 gravity, plus 
2 cent differential, to top grade of 34 
and above at $0.62; and the same 


(Continued on page 72 
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l COMPLETE PLANTS 


Specializing in Modern, Economical Welded Construction 


GRAVER will design a plant to your needs and turn it over to you in operating condition 
Our engineers are trained to the Industry and to the modern economies in design and erection 
which today’s work demands. GRAVER manufacturing and fabricating facilities are un 
excelled, yet production costs are low. Our field erection is recognized for its good workman 
ship. For nearly seventy-five years GRAVER has been building integrity into its tanks and 
steel plate construction. In addition GRAVER supplies service station equipment, complete 
and truck tanks of all sizes, medium, light and heavy duty. Recommendations and estimates 
submitted gladly 


GRAVER TANK & MEG. CORP 


Kast Chicago, Indiana 


Representatives in Principal Cities 


Cy 





























OIL PRICE HANDBOOKS 


AVE you a complete record of REFINERY prices; TANK 
WAGON markets; EXPORT prices; CRUDE prices— 


For quick reference and comparison with today’s prices? 


The OIL PRICE HANDBOOK is Oil Price Handbook for 1932, 
the only complete record of oil mar- 1931, 1930 or 1929 .........$7.50 
kets for a whole year, compiled in one . 
handy volume for quick reference. For 1928, 1927 or 1926.......$5.00 
Cloth bound—marginal index—9” x For 1925 and 1924...........$6.00 
eo". 

Send for these OIL PRICE HANDBOOKS now, before they are out of print. 


National Petroleum News, 735 Penton Bidg., Cleveland, Ohio 











“SATISFACTION FIRST—DOLLARS NEXT!” 


17 Years of Dependable Service to the Industry 


CRUDE OIL 


Gasoline — Kerosene — Distillates — Furnace Oil 
Painters and Cleaners Napthas — Natural Gasoline 
Coastal Lubricating Oils — Bright Stocks — Neutral 


Asphalt—Road Oil—Flux Oil—Petroleum Coke. 
One Car or One Train... Wire, Write, Telephone 


PRIMROSE PETROLEUM CO., Inc. 


Inéorporated under the laws of the State of Texas, 1916 


DALLAS, TEXAS 
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New Refining Patents 





Refining Gasoline. U. S. P. 1 897 
328, Feb. 14, 1933, application filed 
April 19, 1929; Rudolph C, Oster- 
strom, assignor to Pure Oil Co. 

N AN improved process for remov- 
| ing discoloring and gum-forming im- 
purities from cracked gasolines' by 
means of a solid adsorbent, waste of 
the treating clay is avoided, the purify- 
ing effect is increased as compared 
with prior methods, and the entire 
operation is rendered more efficient 
and economical than hitherto. 

These improvements are brought 
about by a novel system in which the 
oil and treating agent are brought into 
exceptionally effective contact by mix- 
ing the oil with very finely divided 
fuller’s earth and heating the mixture 
under high pressure, e.g. 200 lb. or 
more per sq. in. after passing through 
the high pressure zone, the treated oil 
is separated from the spent clay and 
polymerized impurities by sudden re- 
lease of pressure in an _ expander, 
whereby the purified light fractions 
vaporize. For final removal of all dis- 
coloring and gum-forming impurities, 
the vapor is passed through a station- 
ary bed of fuller’s earth. 


What is Claimed 


Decolorizing and degumming petro- 
leum oils by adding a finely divided 


catalyst to flowing oil, heating the 
flowing stream above 500°C. under 
greater pressure than 200 Ib. per sq. 


in., releasing the pressure, discharg- 
ing the mixture into a vaporizing and 
fractionating zone, separately. dis- 
charging treated vapors and catalyst 
from the zone, and passing the treated 
vapor through a stationary bed of the 
catalyst. 
* * + 

Temperature Control. U.S. P. 1 898 
572, Feb. 21, 1933, application filed 
Jan, 28, 1929; Edward W. Ragatz, as- 
signor to Union Oil Co. of California. 

N THE application of temperature 
let to petroleum stills the de- 
vices hitherto used have had the seri- 
ous disadvantage ot causing alternate 
overheating and underheating, instead 
of maintaining the temperature uni- 
formly near the desired average. This 
is because the natural time lag be- 
tween a change in the firing rate and 
the transmission of the effect to the 
control device tends toward over-con- 
trol of the fuel supply, and when the 
resulting excessive change makes it- 
self felt, and excessive change is made 
in the opposite direction. 

Over-control is now prevented by a 
nevel system in which pressure 
changes are transmitted from the reg- 
ulator to the control valve in small 
increments, so that there is no surg- 
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ing in the fuel supply and an even 
temperature is maintained. This is ae- 
complished by interposing a pair of 
pressure tanks, with an intermittently 
operated valve between them, in the 
line transmitting pressure changes 
from the regulator to the control 
valve. A pressure change can then be 
transmitted from one tank to the 
other, and thence to the control valve, 
in small increments so that control is 
gradually effected and no large devia- 
tions from the desired average occur. 


What is Claimed 


A temperature control mechanism 
having a temperature sensitive regula- 
tor to pass control gas under pressure 
in varying amounts as the tempera- 
ture fluctuates, a valve controlled by 
the pressure gas, and an intermittent- 
ly actuating device between the valve 
and the regulator to transmit pres- 
sure changes by stages, and means to 
transmit to the valve at each stage 
only a fraction of the total pressure 
change. 

oo * * 

Sweating Wax. U. S. P. 1 898 930, 
Feb. 21, 1933, application filed July 6, 
1928 and in Great Britain July 8, 
1927; Albert D. Armstrong and Gavin 
C. G. Dobbie, assignors to Indo-Burma 
Petroleum Co., Ltd. 

N APPARATUS hitherto used for 
: sweating paraffin wax it has not been 
feasible to treat cakes of paraffin scale 
more than 6 inches thick, because the 
oil could not be properly drained from 
a thicker cake. 

Equipment has now been designed 
which, permits paraffin to be sweated 
in cakes very much thicker than 6 
inches, with thorough drainage and 
removal of the oil. This is accomp- 
lished by passing through the paraffin 
a large number of bends of very small 
bore piping, horizontally placed so 
that the wax cake is well supported 
and there is ample provision for oil 
drainage. Cooling or heating fluid can 
be pumped through the piping, so that 
the cake can be congealed or melted as 
desired. Beneath the piping a screen 
of wire cloth permits the oil to drair 
off but retains any solid wax; and the 
bottom of the apparatus is inclined 
toward suitable drainage outlets. 


What is Claimed 

For sweating paraffin wax or scale, 
a sweating pan or vat, a multiplicity 
of layers of horizontal pipes consti- 
tuted by a series of vertical coils each 
of which consists of a serpentinous 
pipe within the pan, a horizontal for- 
aminous shelf below the pipes, said 
pipe layers serving to support a cake 
of wax and prevent it from forming a 


compact mass, means for passing heat- 
ing and cooling fluids into the pipes, 
means for introducing wax into the 
pan, and means for withdrawing oil 
from the pan. 

co * * 

Cracking Oil. U. S. P. 1 898 245-6, 
Feb. 21, 1933, application filed Feb. 
4, 1920, and divisional application 
filed July 7, 1920; Henry L. Doherty, 
assignor to Heat Treating Co. 

HIS invention relates to improve- 
Cava in the art of cracking heavy 
oils, whereby both the time factor and 
the temperature factor are controlled 
to prevent local overheating, excessive 
exposure of the oil and its distillates 
to cracking conditions, and undue 
losses of heat energy. By these means 
production of fixed gas is minimized, 
coking is lessened, and the yield and 
overall efficiency of the cracking oper- 
ation are much improved. 

The method comprises passing the 
oil downward through a series of con- 
denser heaters, where it is heated to 
progressively higher temperatures by 
a rising current of hot gas till the oil 
reaches cracking temperature in a 
cracking chamber. From the cracking 
chamber the residual oil passes down- 
ward through a series of heat ex- 
changers where it is progressively 
cooled and its heat is recovered, by 
transfer to a rising stream of cooler 
gas. The gas for heating the charging 
stock is also used for heating the oil 
in the cracking chamber; for this pur- 
pose the gas is heated above cracking 
temperature and forced into the oil. 
The time of exposure of the oil to the 
hot gas is regulated to prevent over- 
cracking, and the apparatus is de- 
signed to provide uniform heat trans- 
fer conditions, thus avoiding local 
overheating. 


What is Claimed ‘ 


1 898 245: Passing oil under pres- 
sure as a series of connected bodies of 
gradually rising temperature through 
a still, passing gas in a cyclic path 
counter-current to the oil, withdraw- 
ing gas from the still at an intermedi- 
ate point, heating the gas and return- 
ing it to the still, vaporizing oil in said 
bodies and circulating vapor through 
the still with the gas, and fractionally 


condensing the vapors by heat ex- 
change with oil in preceding cooler 
bodies. : 

1 898 246: A liquid refining ap- 


paratus having a series of fractionat- 
ing chambers arranged for gravity 
feed, and below these a series of heat 
transfer chambers arranged for grav- 
ity feed, means for liquid flow between 
the fractionating and heat transfer 
series, means for introducing liquid 
to be treated into the upper chamber 
of the fractionating series, means to 
circulate a fluid through the heat 
transfer series to absorb heat from the 
advancing liquid, and means to circu- 
late the heated fluid through the frac- 
tilonating chambers counter-current te 
the flow of the liquid. 
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..-Not the ...But the 
CRASH PUSH 











»«-e-iIs the explosion of 
‘‘TIMED’’ Gasoline 


Two gasolines which LOOK alike may be as different in quality and 
in power delivered as are night and day. 

Some gasolines are lacking in the essential feature of selective specifi- 
cations rigidly maintained,--hence there is no uniformity in their performance. 


At the other extreme is MARATHON “Timed” Gasoline. 


MARATHON “Timed” Gasoline is held accurately to selective speci- 
fications which assure fractions properly stepped down in volatility to 
produce a progressive explosion like the thrust of expanding steam. 
MARATHON “follows through”, delivering through the piston to the wheels 
every ounce of energy it possesses. Because ALL its energy is translated 
into work, MARATHON is quick starting, accelerates rapidly, and de- 
livers exceptional mileage. 





MARATHON gasoline explodes 
progressively — follows through. 


MARATHON’S high octane rating assures silent operation. 


MARATHON “Timed” Gasoline and “Endurance” Motor Oil are busi- 
ness builders for jobbers. Phone, wire or write us about your requirements. 


MARATHON OIL COMPANY ...TULSA, OKLA. 


BRANCH OFFICES: Sioux City, lowa . . Little Rock, Arkansas... Atlanta, Georgia ... Fort Worth, Texas 


MARATHON 
‘Timed’ Gasouine 
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By- P roducts Have you ever 
thought of the 


and possibilities for 
° extra profits 
By Profits that lie hidden 


in the by-products of your plant? 


We have—we have given much study 
to the problem of turning waste from 
refinery operations into marketable, 
profitable products. 


We don’t know, of course, what your by- 
products are or what you might make 
of them. But we can help you to find out. 


You may have.ideas which you have put 
off for lack of proper advice and coop- 
eration. 


Our staff of research engineers is your 
staff and is at your disposal for such 
purposes. 


We can design and build any special 
equipment needed to realize the possibil- 
ities we discover in your by-products. 


Are you interested? 


We are ready. 


LEADER INDUSTRIES, INC. 


RESEARCH «» ENGINEERING «» MANUFACTURING 
FINANCE «» CONSTRUCTION «» OPERATION 


DECATUR, ILLINOIS «» «» «» U.S.A. 














Crude Price Changes 


(Continued from page 69) 


gravity schedule and price differential 
for Iowa, La. and Cameron Meadow 
field of Cameron parish, with prices 


| ranging from $0.22 to $0.52, 


June 20, Gulf Refining Co. of Louisi- 


| ana Oil in Caddo, Homer, Haynesville, 


Bull Bayou, Crichton, De Soto and El 
Dorado, and posted Smackover at 
$0.30. 

June 19, The Texas Co. met Louisi- 
ana Oil in North Louisiana fields where 
it purchases, except that its lowest 


| grade is 28-28.9, at $0.28. This date 


Stanolind Oil & Gas Co. posted in 
Caddo, La. the same gravity schedule 


as Louisiana Oil, but its prices on all 
| grades are 2 cents lower, ranging from 


$0.26 to $0.50. 


DALLAS—June 22 Magnolia Petro- 
leum Co. met Humble in the Pan- 


handle, in Gray, Carson and Hutchin 


son counties. 

Same date Sinclair-Prairie met Hum 
ble in the Panhandle, as did The Texas 
Co., which had posted June 19 a grav- 
ity and price schedule at variance 
with the Humble schedule. In these 
counties, however, The Texas Co, posts 
34-34.9 gravity as its lowest grade. 
while Humble posts below 35. 

The Texas Co, on June 22 also post- 
ed Conroe, Montgomery county, Tex. 


| erude to conform to Humble’s prices, 
| ranging from $0.59 to $0.69, following 


a posting on June 19 which made these 
prices $0.59 to $0.64. It also posted 
Darst Creek and Duval county, in 
southwest Texas, at $0.40 per barrel. 


How to Increase Sales 
(Continued from page 48) 


and write-up of the place. The tours 
are generally for the afternoon, or 
week-end, and do not get into vaca- 
tion trips. 

Some marketers favor the folder is- 
sued at stated intervals rather than 


| the booklet issued once a year. This 
| provides them with a sales promo- 
| tion plan over the spring, summer 


and fall, and regular contact with 
their customers and prospective cus- 
tomers on the mailing list. 

The folder also enables the mar- 
keter to mail a timely suggested trip 
to the motorist. Longer trips can be 
suggested the week before a holiday, 
or a triple week-end; seasonal trips 
such as orchards in bloom in the 
spring or the fall harvest. 

A few advertising paragraphs are 
incorporated in these folders or book- 
lets for the marketer's’ products. 
These are subordinated to the general 
descriptive matter. The appeal is to 


| stop in at the station before starting 


on the trip to fill the gasoline tank, 
check the oil, and for needed lubri- 
cation service or accessory items. 
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On The Lazy Bench 


How Did He Know 
A lady phoned the water office rela- 


1909 
“24 YEARS OLD” 
24 YE D 
tive to hours for watering the lawn. 


“What is the proper time to put on Still going strong. 
my hose?”’ she asked. 

“Really, madam, I believe immedi- 
ately after your B. V. D’s,’’ came the 
ready response. 





Still saving money for the oil trade. 


Still able to save money for you. 


The Sohioan, 
The Standard Oil Co. of Ohio 


gata! National 
» 
Scien atin titi tie PETROLEUM MUTUAL 
Servant (to lion-tamer in cage): PHILADELPHIA Fire Insurance Company 


“Your tailor is here with his bill.” 
Lion-tamer: ‘‘Tell him to come in.” 


The Diamond 
Vid-Continent Pet win Corp 
* * ok 


First Golfer: “If you spend so I Oo t th t 
much time at golf, you won't have y u wan @ | 


anything laid aside for a rainy day.” 
Second Golfer: ‘‘Won't eh? My 


desk is crowded with work that I’ve i Ol JRIST TRADE 
put aside for a rainy day.” 


The Diamond 


VWid-Continent Petro cue 

















* * * 


Modernize your service station washrooms. 
Equip them with the sanitary, quality A. P. W. 
Onliwon Towels. The large, double-folded and 
doubly absorbent towels which tourists need 
and prefer for washing off that grime of the 
long motor trip. Smart marketers know that 
A. P. W. Onliwon Towels are not only the pre- 
ferred towels of the tourist but also the most 
economical for their stations’ budgets. One 
Onliwon Towel will do the work of several 


ordinary towels. If you want the tourist trade 


Value of Sleep 
“Why is it, Rastus,’’ an old negro 
was asked by his employer, ‘“‘that so 
few negroes ever commit suicide?” 
“Tt’s dis way, boss,’’ replied Rastus. 
“When a white man gets in trouble 
and sets down to worry over it, he gets 
despret and kills hisself. When a nig- 
ger sets down he jus’ goes to sleep 
right now.” 
The National Dixie Booster, 
Dixie Distributors, Ine 


When supper was_ served, little 
Helen refused a second helping of ice 
cream with a polite but wistful ,‘‘No, 
thank you.” 

“Do have some more,” her hostess 
urged. 

“Mother told me to say, ‘No thank 
you,’ Helen replied naively, “but I 
don’t think she could have known how 
small the first helping was going to 
be.”’ 

Electrical News 
Petroleum Industry Electrical Assoc 
* + * 


this season, make your washroom completely 
modern and sanitary. Install A. P. W. Onliwon 
Towels along with A. P. W. Onliwon Tissue. 


A. P. W. ONLIWON TOWELS 


are packed 125 towels per package, 30 packages or 
3,750 towels per case. The towels are availabie in 
the standard size of 10”’ x 15”. 


A. P. W. ONLIWON CABINETS 


are sanitary and dustproof, and economically dis- 
pense one towel at a time. These cabinets are 


Advance Information 
“This is a very small steak you gave 














me.” available in a large variety of finishes for your 
Waiter—‘‘Yes, sir; but it will take washrooms. 
you a long time to eat it.” 
The Unloading Rack 
A. ¥. McDonald Mfa. Co Pioneers for Cleanliness since 1877 
* * * 
In the City Limits 
A Chicagoan, visiting Fond du Lac, - 
Wis., had occasion to call Appleton. 











TRADE-MARK REGISTERED IN U. 8. PATENT OF FICE 


Upon asking what the charge was, he 
was told fifty cents. 


“Pitty cents. For that distance’ Without obligation, write A. P. W. Paper Co., 
Great Scott! In Chicago you can call 
hell up for fifty cents.”’ Albany, N. Y., for samples and/or name of 
“Possibly,”’ cooly answered the op- rer 
erator. “it’s in the city limits.” local distributor as near you as your telephone. 


The Pure Oil News, 
The Pure Oil Co 
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SKILLED 
SUPER VISION 


Guarantees the Quality 
of Gulf Products 


COASTAL AND PARAFFINE CRUDES 
GASOLINE--LUBRICATING OILS 
NAPHTHA—GAS—OILS 
WAX—PETROLEUM COKE 
CYLINDER—ENGINE—CORDAGE 


Gulf Refining Company 


General Sales Offices: 
PITTSBURGH, PA. 


District Sales Offices: New York, Boston, Philadelphia, 


Louisville, Atlanta, Houston, New Orleans 











Does a Big Job for the Small Station! 


This Dayton Air Compressor (model E-2!, 
was designed especially for small service stations 
where large volume and high pressure are not 
essential. Yields 21% cu. ft. of air per minute. 
Equipped with Timken Bearings, V-Belts, 
positive oil system—new and exclusive ‘‘Dayton 
Features’. Can be operated on 110-Volt plant 
Fills a definite need in its particular field. 





Consult With Specialists Regarding 
Your Air Compressor Needs 


Devoting time and effort exclusively to one 
thing brings unexcelled skill and craftsmanship. 
Dayton Air Compressors are designed and 
built in their entirety by exclusive Air Com- 
pressor builders since 1885 So-— before you 
invest in compressors, investigate ‘‘Dayton”’ 


The Dayton Air Compressor Co. 
427 Valley St. Dayton, Ohio 











Oil Trademarks 
For Copyright 





HE following are trademark ap- 
plications pertinent to our field 
pending in the United States Pat- 
ent office which have been passed 
for publication and are in line for 
early registration unless opposition is 
filed promptly. For further informa- 
tion address National Trade-Mark 
Company, Munsey Building, Wash- 
ington, D. C., trademark specialists. 
As an additional service feature to 
its readers, this journal gladly offers 
to them an advance search free of 
charge on any mark they may con- 
template adopting or registering. 
You may communicate with the Edi- 
tor of this Department, or send your 
inquiry direct to the National Trade- 
Mark Company, stating that you are 
a reader of this journal. 


“INTER-STATE.” Ser. No. 335,712. 
Alfred H. Branham, receiver for Murray 
Itubber Company, Trenton, N. J. For 
lubricating oil. 

“ORCHID.” Ser. No. 335,532. Jus- 
tin F. Wait, New York City. For lu- 
bricating oils, and oils of the ‘mineral 
seal”’ class. 

“OIL-O-MATIC.” Ser. No. 336,629. 
Williams Oil-O-Matic Heating Corpora- 
tion, Bloomington, Ill. For domestic 
hot water heater. 

“ALLSTATE and outline of the map 
of the United States.” No. 335,302. 
Sears, Roebuck and Co., Chicago, Ill 
Kor oil heating stoves, gasoline lanterns. 
and gravity and wind actuated roof 
ventilators made of steel. 

“FUEL-TONE.” Ser. No. 334,391. 
Fuel-Tone, Inc., Rockville Center, 
N. Y. For composition for incorpora- 
tion into fuel oil to increase combustion 
and the heating effects derived from 
said oil. 

“SILICA PRODUCTS within a dia- 
mond.” Ser. No, 331,629. Silica Prod- 
ucts Corporation New York City. For 
lubricating and fuel oils. 

“JOHNSON VAL-VOIL, and design.” 
Ser. No. 333,557. Johnson Oil Refining 
Company, Chicago, Ill. For top cylin- 
der and valve lubricant. 

“WARREN-TEED.” Ser. No. 334,329. 
Warren Refining Company, Warren, Pa. 
For lubricating oil. 

“CYLANTO.” Ser. No. 336,796. Stand- 
ard Oil Company of New Jersey, Wilm- 
ington, Del. For lubricating oils. 

“CY LOTTS.”’ Ser. No. 336,797. 
Standard Oil Company of New Jersey, 
Wilmington, Del. For lubricating oils. 

“VALESSO.” Ser. No. 336,798. Stand- 
ard Oil Company of New Jersey, Wilm- 
ington, Del. For lubricating oils. 

“CANTONA.” Ser. No. 336,799. Stand- 
ard Oil Company of New Jersey, Wilm- 
ington, Del. For lubricating oils. 

“PENN ROSE.” Ser. No. 336,105. 
Allied Petroleum Corporation, Warren, 
Pa. For lubricating oils. 

“BANOCO.” Ser No. 336,417. Banner 
Oil Company, Camden, N. J. For lubri- 
eating oils, 

“INTEGRITY.” Ser. No. 336,419. 
Janner Oil Company, Camden, N. J. 
For lubricating oils. 

“AROUND THE WORLD, and pic- 
ture of automobiles” encircling the 
globe.” Ser. No. 335,628. The Atlas 
Oil Company, Cleveland, Ohio. kor 
lubricating oil. 

“CHLOREX.” Ser. No. 335,990. Car- 
bide and Carbon Chemicals Corp., New 
York City. For solvents for use in oil 
refining. 
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Crude Production Down 
13 Per Cent in April 


WASHINGTON, June 23,.—Crude 
production in April, a 30-day month, 
declined 9,989,000 barrels, or 13.26 
per cent under March, a 31-day month, 
to 65,313,000 barrels, accorcing to the 
U. S. Bureau of Mines summary of oil 
industry operations. The daily aver- 
age rate in April was 2,177,000 bar- 
rels, compared with 2,429,000 barrels 
in March, a decline of 10.37 per cent. 

This large decline in April was due 


largely to the shut-down of the East 


Texas field from April 6 to 24, and the 
Oklahoma City field from April 1 to 
Ee 


Crude stocks decreased 5,209,000 
barrels, to 336,499,000 barrels on 
April 30. Stocks east of California 


were 296,983,000 barrels and in Cali- 
fornia 39,516,000 barrels. 

Crude runs to stills were 80,000 
barrels daily average, a gain of 87,000 
barrels over March. Runs of domestic 
crude were 110,000 barrels higher but 
runs of foreign crude declined 9000 
barrels. 

Production of motor fuel increased 
1,207,000 barrels in April, to 32,569,- 
000 barrels, which is at the daily av- 
erage rate of 1,086,000 barrels, com- 
pared with daily average of 1,044,000 
barrels in March. Stocks decreased 
904,000 barrels, to 56,104,000 barrels 
April 30. 

Kerosine output was up 169,000 bar- 
rels, to 4,046,000 barrels; stocks up 
403,000 barrels, to 5,230,000 barrels 
at the end of April. Gas and fuel oil 
production, including heavy crude in 
California, was down 1,195,000 bar- 
rels to 24,896,000 barrels, and stocks 
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up 144,000 barrels, to 123,969,000 
barrels. Lubricants production up 
77,000 barrels, to 1,871,000 barrels 
and stocks down 382,000 barrels, to 
8,330,000 barrels. Wax production up 
1,400,000 pounds, to 37,800,000 
pounds and stocks down 11,858,000 
pounds, to 124,927,000 pounds. 


Shifts Auto Registration Date 

CHARLESTON, W, Va.—tThe auto- 
mobile registration date in West Vir- 
ginia will be shifted to July 1, begin- 
ning in 1934, a statute recently passed 
by the legislature provides, according 
to M. L. Fling, secretary-treasurer of 
the West Virginia Oil Marketers Asso- 
ciation. 
will increase consumption of petroleum 
products. 

License fees were increased _ for 
trucks of five tons or more capacity, 
but fees on other cars were unchanged, 
A bill to permit the governor to regu- 


late the state gasoline tax between 3 
and 6 eents a gallon was defeated. 
Berry Sons Move 
PHILADELPHIA—James B. Berry 


Sons’ Inc. moved its Philadelphia of- 
fices to 1620 Lineoln Liberty Bldg., 
Broad and Chesnut Sts. June 17. 
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Short Talks on Advertising 





Il.—Why We Read the Ads 





Prepared by the 
Bureau of Research and Education 


ADVERTISING FEDERATION OF AMERICA 


NE lat 
the American people was his homely logic. 
likely to 


Mr. Coolidge once said: 


Calvin 


He had a simple way of stating every 


of the traits which endeared the e Coolidge to the hearts of 


O 


day facts which many of us are overlook in the turmoil and complexities 
of modern life. 
“When I was a boy in the hills of Vermont twelve miles from the railroad, the 


only merchandise I saw was in the country store. But my horizon was widened by 


certain publications containing pictures and descriptions of things that appealed to 


youth. I read and bought... It is essential in the first instance to make good mer 
That 
The person or association of persons who can produce that combina 


They 


The material 


chandise. But that is not enough. It is just as essential to create a desire for it. 
is advertising. 
tion of excellence and demand is performing a real public service. enlarge the 
benefits 


The 


mental horizon and provide new forms of utility and beauty. 
pass over into spiritual benefits. Culture and charity are the by-products 
only way for the people to become acquainted with what they want is through judi 


cious advertising. Goods not worth advertising are not worth selling.”’ 


In these few words, Calvin Coolidge stated one of the reasons why we are all in 


terested in advertising. 

Americans are a progressive, ambitious people. We are proud of the fact that 
every wage earner is striving to advance in the scale of living and it is not to be re- 
gretted that he measures his progress by the material things which he possesses. For, 
as Mr. Coolidge has said: “The material benefits pass over into spiritual benefits. 
Culture and charity are the by-products.” 

Very few of us have the means to satisfy all our wants. Therefore it becomes 
doubly helpful to have constantly before us the great American display of advertised 
goods, from which we may pick and choose what we most wish to buy—to make our 
own selection from among the fruits of industry; the selection which best fits our in 
dividual tastes and pocketbooks. We enjoy this convenient method of shopping be 
cause modern advertising makes it so easy and so pleasant. 

We all desire to partake ever more of the rich experiences offered by the civiliza- 
tion of this age. Many of those experiences come through the buying of products dis 
played in the market places of America. We learn about them through the advertising 
messages of the people who produce and sell the articles which add to our enjoyment 
of life. 

We read and listen to these advertising messages because they contain important 
They 


us of improvements in older products. The show window of American industry is always 


news. They keep us informed on what is new in culture and comfort. notify 


before us, pleasing to eye and ear. Before us passes an unceasing parade of the achieve 


ments and opportunities of our civilization, presented artistically and attractively by 
the written and spoken word of modern advertising in its many forms. 

This is one of a series of fifteen articles prepared by the Bureau of Research and 
Fducation of the Advertising Federation of America, as a part of its program to promote 


a better understanding of advertising, renew the confidence of business men in its use, and 


increase its effectiveness as a marketing force. 





ADVERTISING FEDERATION OF AMERICA 


330 W. 42nd St., New York, N. Y. 
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New Equipment 





NEW steam-atomizing burner to 
beth such fuels as heavy oil, 
tar, pitch and acid sludge in oil re- 
fineries, has been developed by Bab- 
cock & Wilcox Co., 85 Liberty St., 
New York City. 

Steam is admitted to the annular 
space around the central fuel barrel 
and is projected across each outgoing 
stream of fuel at the nozzle plate, thus 
effecting complete atomization and re- 


sulting in a short turbulent flame 
when used with the standard B & W 
burner register. Fourteen burners of 


this type have been in suecessful serv 


ice in a large oil refinery for seven 


months, the states. 


Hle first 
ice unit 


cleaner mounted ona heavy steel stand 


company 


complete spark plug sery 


consisting of tester and 


and an enameled steel sign, is now 


being offered dealers by the Champion 
Spark Plug Detroit. 
The Champion tester is a selling de 


Co. 


vice which enables the dealer to sho 


the customer how his spark plug 
are operating and why and when new 
ones are required. The spark plus 
cleaner gives the dealer an opportu 
nity to render additional service bs 


cleaning spark plugs in a few minutes 

An abrasive compound 

veloped for use with the cleaner. 
Beneteco swivel-spout por 


HE 
pail for station has 


been brought out by Wilson & Bennett 


has been dé 


new 


service use 


Mfg. Co., 6532 S. Menard Ave., Chica 
go, steel container specialist. 

Aside from the modern and attrac 
tive appearance of its silver finish 


steel, the container embodies such fea 
tures as a removable head and accu- 
rate measuring bead. It is designed for 
filling, perfect pouring and 
draining. It has a large, sub- 
stitution-proof nozzle to permit quick 
return of contents or refilling without 
removing head. The swivel spout is 
set permanently in a protecting recess 
in the and designed for maxi- 
mum pouring accuracy. 


quick 


speedy 


cover 


ANY suggestions for additional 
M uses to which its oil marketing 
equipment can be put, and recommen- 
dations for the selection of proper 
equipment for frequently occurring 
needs in the marketing of petroleum 
products and automotive servicing, are 


features of the Buyer’s Guide, just 
published by The Ameo Corp., 1213 


Washington Blvd., Chicago. 

This Buyer’s Guide gives particular 
attention to full descriptions of desfgn 
and construction details, and includes 
dimensions and weights. A copy may 
be obtained by writing the company at 
the above address. 


ENERAL FIREPROOFING CO., 
i reckaitows, O., has developed the 
Shop-From-Car Storette, which is an 
island display cabinet for displaying 
accessories and other items for sale at 
filling stations. The company claims to 
be the world’s largest manufacturer of 
stock metal office furniture. 


MODERNISTIC, compact and at- 
tractive all-glass service station, 


shipped ready for installation, is be- 


ing made by The Edwards Mfg. Co., 
Cincinnati. Drawings and _ material 
lists, with every’ section plainly 


marked, accompanying the station so 
up. 
vary in 


mechanie can set it 
this station 


that a 


Sizes of area 

















from 192 to 320 square feet. Walls are 
of galvanized steel bolted to a struc- 
tural steel frame. 

Glass in the windows is double 
strength, clear, 12 by 18 inehes with 
steel sash putty furnished. Sash is of 
the fenestra type. The front door is 
glazed with 15 lights. The window of 
the rest room can be had in either 
maze or Florentine. All hardware is 


bronze. 


EVERE Service-Lite for use under 
Riv. at stations has been 
placed on the market by Revere Elec- 
tric Co., W. Jackson Blvd., Chi- 
cago. The lens is designed to throw 
the light at 45 degrees with the hori 
zontal. The unit is impervious to the 
harmful effects of gas, vapor, moisture 
and temperature changes. The body is 
of cast aluminum. A bronze ring se- 
cured by bronze screws holds the 
inch refracting lens in place. 


service 


T57 


ESTS being conducted by the U. 8. 
| pone of Standards, Washington, 
to make aircraft fuel tanks crash-resist- 
ant, have included the use of Thickol, 
a recently discovered product for lining 
tanks. This product has the physical 
characteristics of rubber but is not at- 
fected by gasoline and other solvents 
of rubber. It is made by Thickol Corp., 
Yardsville, N. J. 

Tests so far indicate that tanks lined 
with this product withstand a drop 
twice that which was possible with 
other types of tanks, and that a 25 per 
cent saving in weight is possible in com- 
parison with other crash-resistant tanks, 


issue of the 
published by 
of the U. S. 


according to the Jan. 16 
Air Commerce Bulletin, 
the Aeronautics Branch 
Department of Commerce. 
* * * 

RUBBER-LINED valve suitable 
A for handling corrosive and abra- 
sive liquids under conditions of fairly 


high pressure has been brought out 
by The B. F. Goodrich Rubber Co., 
Akron, O. 


It is the Vulealock valve and may be 
lined with any of the standard Good- 
rich acidseal compounds and may be 
used for vacuum or throttling work 
also. A bulletin describing the valve 
lists specifications for many types of 
service, explains engineering features, 
gives directions for installation and 
use, tables of dimensions and a descrip- 
tion of parts. 


HE ARO EQUIPMENT CORP.., 


Bryan, O., has patented what it 
calls a ‘‘breech-lock”’ barrel construe 
tion for grease guns which makes tt 


possible for the operator to refill the 
barrel by merely giving it a 
eighth turn. It is instantly detached 
from the head of the power unit of the 
gun. Another one-eighth turn and it is 
again attached. The seal is tight and 
a big saving in time is achieved, it is 


one 


claimed. 


Pa., manufacturer of gasoline 
pumps, has appointed the Hewitt Spec 
ialty Co., Tulsa, its representative for 
Oklahoma. Headquarters will be at 
the Erie company’s Tulsa factory, at 
N. Rockford Ave. and Frisco R. R. 
Members of the Hewitt company are 
Claude P. Hewitt and Ralph C. Haynes. 


R. 


= METER SYSTEMS, INC., Erie, 


W. BERGEN CO., Philadelphia, 
distributor for Dubuar-Rooney, 
has moved its offices to 219 Brown 
Bldg. The company says that it will 
carry a much larger stock of oil test- 
ing apparatus and_ scientific instru- 
ments. 


HE Joyce-Cridland Co., Dayton, 

manufacturer of Joyce automobile 
lifts and jacks, has appointed J. L. 
Teasley, 922 Exchange Bldg., Mem- 
phis, southeastern agent. For the past 
15 years he has been in the automo- 
tive equipment trade in the southeast. 


NTERNATIONAL HARVESTER, 
CO., 606 S. Michigan Ave., Chicago, 
is presenting an interesting contrast 
in transportation methods in the 
Travel and Transport Bldg. at the 


Century of Progress Exposition § in 
Chicago. 
Beside its latest model transport 


truck stands one of the first auto 
wagons built by the company. The de- 
velopment in speed, power and capac- 
ity could hardly be made more strik- 
ing. The high-wheeled, solid rubber 
tired wagon was first produced on a 
commercial scale in 1907 and several 
of them could be placed in the closed 
semi-trailer body of the modern unit. 
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Humble Profits Greatly 
Increased in 1932 


HOUSTON—Net earnings of Hum- 


ble Oil & Refining Co. in 1932 totaled 
$14,896,613 after all charges, re- 
serves, interest, and federal income 


taxes. In 1931 Humble had a net 
profit of $2,785,092. 

The 1932 net profit averaged $5 a 
share, on 2,978,645 shares of $25 par 
stock, compared with 93 cents a share 
or. the same volume of stock in 1931. 

Humble’s current assets Dee. 31, 
1932, amounted to $55,657,652, in- 
cluding $19,785,276 cash and demand 
loans, and current liabilities to $10,- 
534,061. At the end of 1931 current 
assets were $74,360,002, ineluding 
$32,228,080 cash and demand loans, 
and current liabilities $34,375,450, in- 
cluding $22,761,000 debenture bonds 
which were retired July 14, 1932. 

Oil inventories were carried at 
$21,176,286 at the end of 1932, and 
at $26,503,157 at the end of 1931. 


Profit and loss surplus amounted to 


$117,589,683 at the end of 1932, com- 
pared with $109,567,972 a year be- 
fore. Funded debt was reduced from 


$42,844,000 at of 1931 to 
$18,950,000 at 1932. 

Total assets after depletion, depre 
ciation and other capital reserves 
amounted to $229,195,674 at the end 
of 1932, compared with $242,312,150 
a year before. Dividends paid 
of the last two vears amounted to $5, 
928,276. 


the end 
the end of 


each 


Pure Omits Preferred Payment 


CHICAGO—-In connection with th» 
omission of dividends on Pure Oil Co 
preferred stock for this quarter, Presi- 
dent Henry M. Dawes said: ‘The con 
ditions which prevail in the indus- 
try make it obviously imprudent to 
make unnecessary disbursements at 
this time.” 


Socony-Vacuum Men Sail 


NEW YORK—F. S. Fales and H. F. 
Sheets, both vice-presidents and di 
rectors of Socony-Vacuum Corp., have 
sailed for Europe on an annual inspee 
tion of the company’s 
to look 


properties and 


over its interests 


Oil Dividends 


Declared Recently 





: Stock of 
Company and Period Amount Payable Record 


British American Oil q...20¢ July 3 June 15 
Consolidated Oil pfd $2.00 Aug. 15 Aug. 1 
Consolidated Royalty 5« July 25 Jul 15 
Devonian Oil q 15< July 20 Tune 30 
McColl Frontenac pfd. q.$1.50 July 15 Ju 30) 
Oilstocks Ltd 10 June 28) June 15 
Southland Royalty q 5 July 15 Juls l 
South Penn Oil g 20 ] e 30 June 15 
S. O. Ohio pfd. q $1.25 July 15 June 30 
Sun Oil q 25 Sept. 15 Aug. 25 
lo q 25 Dec. 1§ Nov. 25 
do pfd q $1.50 Sept. I Aug. 10 
lo pfd.q $1.50 Dec. 1 Nov 10 
Texon Oil & Land 15 July 18 July 
Washington Oil g 25 June 20) June 12 


June 28, 1933 


THE OIL INDUSTRY EXCHANGE 


Positions Wanted 


Business Opportunities 





REFINERY SUPERINTENDENT 
Thoroughly experienced in the operation, 
maintenance, construction and design of all 

Skimming, 
asphalt and 


modern refining operations. 


cracking, reforming, lubes, 


road oils. Successful low cost record. 


Technically trained. Desire connection 


with a progressive organization, location 


immaterial. Available at once due to re- 


organization as a result of consolidating 


operations. References. 


Address Box 2 





CAPITAL WANTED 
Old established Refiners 
distributing business would like active 
stockholder to take one-third interest of 
Treasury Stock—approximating $250,000.00, 
for expansion and sales promotion. 

Address ““Three A” 
Care NATIONAL PETROLEUM NEWS, 

Cleveland, Ohio. 


Oil and Gasoline 














Equipment Wanted 


TRUCK AND SEMI TRAILER WANTED with 
compartment tank carrying from 2,000 to 3,000 
gallons. Give full details when answering. 
Address Box 4. 





SEMI-TRAILER TANK TRUCK WANTED 


One semi-trailer tank truck, 4000-gallon or 


more capacity. Must be in first class shape 


Address Box 3 





TERMINAL SITE 


in Philadelphia area on Delaware River 


tankers—35 


—20 acres—accessible for all 

feet water—-2 main _ railroads—-close_ to 
main highway. Also, wholesale jobber 
business. 


Will sell at reasonable together 


price 


or as separate units. 


Address Box 1 








Professional Services 











For Sale or Lease 


COMPLETE 
LEASE. 
rage, 

owned 


BULK 
Including 


PLANT FCR SALE OR 
brick warehouse, brick ga- 
60,000-gallon storage, offices and 
siding. Centrally located in city of 
50,000 in Western Pennsylvania, is in operation. 
Good opportunity for major company not repre- 


sented Address Box 5 


Miscellaneous 


ANTI KNOCK VALUB 
DETERMINATIONS 


The Gray Industrial Laboratories 
Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave., 
NEWARK, N. J. 


Telephone Bigelow 3-4020 








private 


ROYAL E. BURNHAM 
Attorney-At-Law 


Patent and Trade Mark Practice 
Exclusively 


511 Eleventh Street, N. W. 
Washington, D. C. 











JOIN THE MONTHLY FORMULA CLUB 
AND 
LUBRICATING ENGINEERING COURSE 


Forrest A. Hoff, author of oil, grease and 
soap formulas, offers each month 6 from 
his wide selection of oil, grease and spe- 
cialty formulas, together with a treatise 
each month on some phase of lubricating 


engineering. 
The cost is only $2.50 a month, plus 
postage. Enroll now and enjoy the benefit 


of this service on lubricating and specialty 
formulas, 


Write or wire 


Lubricating Formula Laboratories, 
Clarington, Pa. 





OCTANE 
Rating Tests on Motor Fuel 
Standard Methods and Equipment 
Employed 
THE DETROIT TESTING LABORATORY 
554 Bagley Ave., Detroit, Mich. 
Established since 1903. 








OCTANE RATINGS 
By Accepted 


Cc. F. R. MOTOR METHOD 
c. F. R. RESEARCH METHOD 
ETHYL GASOLINE CORP. METHODS 


Write for details 


Phoenix Chemical Laboratory 
“an exclusive petroleum testing laboratory” 
3953 CASTELLO AVE.. CHICAGO, ILL. 




















Richfield Stock Off List 


NEW YORK 
California 
its common stock from listing on the 
New York Stock Exchange as of June 
30. Transfer agent and registrar are 
being New York that 


Richfield Oil Co. of 


has requested removal of 


discontinued jin 
date. 
sonds to Be Retired 


NEW 
foreign 


YORK 


marketing 


Atlantie Co., 


company 


Union 
owned by 


and Aft 
July 15 


per cent 


(nion California 
lantie Refining will buy 
$2 000,000 of its 10-year 4% 


101 


Oil Co. of 
Co., 
interest 


bonds at and 


Indiana Pipe Line Elects 


Ind. F. A. Kelley 
was elected a the Indiana 
Pipe Line Co. at the annual meeting, 
David Gregg III Other di 
re-elected All 
vere re-elected. 


HUNTINGTON, 
director of 


replacing 


rectors were officers 


co | 
~) 





Transactions in Oil Stocks on New York Stock Exchange 




















Div. Last Transactions Week Ended June 4 
1932 1933 Listed Par Rate Div. Sales Week's 
High Low High Low Shares Value Company Period Paid Shares High Low Last Change 
223 12 4054 18% 922,070 N.P. PTAECEOR SSOP cia 655 06a ee 50cQ Apr. 29, 33 32,400 *405% 37 3% 38% ++ 2% 
16% 6% 25% 654 2,240,000 595 Agsociated Oil Gos. s.c ass coe sss 25cQ Mar. 31, 33 40 *251, 23 251; 6% 
21% 854 293, 12% 2,696,652 25 Atlantic Refining Co.......... : 25cQ June 15, 33 100,900 *29 34 26% 28% + 2% 
7 33, 10 3 2,258,779 5 Marnedall Or. ..5 6o0 cae vv0 see ea May 11, 31 121,800 *10 834 9M% +- J 
12% 9 12 9% 1,444,970 N.P. Colonial Beacon Oil Co.......... DSaa, W COmeGemMint — punted eet eae “ig pees 
9 4 5 5 14,218,835 N.P. Consolidated Oil Corp........... Se © lak acerca 370,700 *15 13% 1454 + 1% 
101 79 102% 95% 136,012 $100 do pfd.. shtatul eae hnaere mete as $2Q May 15, 33 - ene ee is 
9% 35% 16 4% 4,722,432 N.P. Continental Oil Co.............. Ai TNE OTL Se 226,500  *16 14 is 13% 
15% 43 21 45% 413,333 N.P. General Asphalt Co Bis Ka eeres malas June 15, 32 69,700 *21 17% 20 + 3%, 
28% 83% 34% «8h 95°841 $100 Houston Oil Co................. hacks a eedae hapa 37,500 *3434 3014 32 + 2% 
5%& 15% 6% 1% 678,234 25 IN; ARs sia wa)! » Sine Wasa we ice,  “Ulene seams 49,600 ¥*6 7, 5% 6 + 5% 
234 l 4), 1% 1,207,082 10 Indian Refining Rr os ers ii te a as Dec. 15, 20 3,000 *4 15 314 + - ly 
2% 14 3% 54 1,309,060 N.P. Louisiana Oil Ref’g. Corp....... Rem, —_» Cawmepeena 8,600 3% 21% 2% 0 
18 3 19 3 ie 40,000 $100 iD Mehl iicto eee ace cee conn om May 16, 32 50 167% 16% 146% +1% 
1% % 4 le 330,000 N.P. Maracaibo Oil E xplo ration Co.... Seua-  C) ewaieceeeur 1,300 3% 3 3 + % 
65 50 58% 55 449,083 $100 Mexican Petroleum Co.......... ae Aor. 20,30 scien ie eet ee oan 
814 334 «134% 3% 1,857,912 N.P. Mid-Continent Petroleum Corp... ile Feb. 16, 31 67,000 *1334 1134 13% + 2% 
11 5 16% 43, 6,548,052 eg MONE APU ACOLS 6 5.5.5.5 6a idieleste dese —e Dec. 15, 32 131,100 *161g 1414 1$\, + 1% 
14 6 12% 12 1,000,000 $5 Pan Amer. Pet. & Transp. Co.... owe Mar. 15, 33 300 10 10 10 lo 
14% 7% 12% 11% 2,474,886 5 do 5B non-voting... «06 dis hans Mar. 15, 33 wee aa ee ‘ ; 
1% , ae 34 199,370 N.P. Panhandle Prod. & Ref’g. Co..... miow: — NURRere eee tine 41,600 *4.14 3 31g 54 
14 344 20 53, 25,666 $100 DIN 55 sors 4 da 0 eK ae A anes Tuly: 23:26 240 *20 14} 15 2% 
7% 3 147% 454 2,236,944 5 Petroleum Corp. of America..... Dass June 1, 31 42,400 *147¢ 127 144% +2 
8k 2 1534 43, nement N.P. Phillips Petro OOM SEOs sv deees,cae Bates Jan. 2, 33 104,400 *1534 14 144% + 1% 
34 Ve iy «1,184,817 $95" Pierce Ol Comp: o.s.0 cca sec cass ae || Gee 39,900 #1. 7% 13% Tp ae a © 
9 314 13% 3% 150,000 100 refer, a fs ae Rega ORES eter aia AR Feb. 1, 22 27800 = *13.7% 11% big =e ie 
15% le 2% 5% 2,500,000 N.P. Pierce Petroleum Corp... .%:¢5-5. ss eee Feb. 16, 31 57,400 *2 34 2 2% + %& 
12% 8% 173%, 68  1°050;000 SS. | Plymouth Ol... ccc coe ec cece 25cQ Mar. 31, 33 11,320 *173%% 9-15 164% +13, 
9% 3% 145% 5% 2,441,432 25 Prairie Oil & Gas Coy ois o kccces aaa Mar. 31, 31 100 1454 145% 1454 + %& 
12% 5% 21 7 4,050,000 25 Praire Pipe Line Co... . ok cccce Smee July 1, 31 700 *21 19l4 21 + 21e 
1& VA 27% 4 749,017 50 Producers & Refiners Corp....... ee Sept. 15, 23 46,000 *27¢ 1% 2% - i 
93, 1 13 3 28,310 50 MDMA oo bleakeaaaa eeanionnes eatehs May 4, 25 1,340 *13 10 10% ] 
616 2% 9% 2% 2,038,370 N.P Pure Oil at ia dsc ee. Ws ft ct as bh Sept. 1, 30 72,300 *91g 734 854 5% 
80 50 62 30 180,000 $100 GOS Gy WIGS 6 nono a sled ha cio ewe Tre Apr. 1, 33 700 5415 51% 544g + 2% 
1% 4 4 2,126,250 N.P Richfield Ol C ». (California).... Piece Sept. 1, 30 133,400 1% l 1% 3 
2334 12% 30! 17 &% 433,814 $13.40 Royal Dutch Co. (N. Y. shares).. 80 Mc Aug. 5, 32 12,800 *3014 26% 301g + 43% 
20% 6% 333 15 1,244,383 N.P. Seaboard Oil Fo of SS eae 15cQ June 15, 33 32,400 32 28% 30% + 2 
16% ~ 19 11% 57,192 Bz Shell Transport & Trading Co.... $3c July 22, 32 70 *19 177% 19 13, 
834 2% 85% 4 13,070,625 N.P. pre Union Gil Corp. cis ..0c v0 he June 30, 30 140,800 8 54 7% 814 13% 
65% 18 §2! 28% 400,000 $100 UD AEB Ss ys sab 6, BK allo Sele éot 56% re July 1, 31 2,400 *5210 4619 521% + 814 
lo 344 12%) «43 500,000 10 Simms Petroleum Co............ nsalerd Jan. 16, 33 13,500 11% 10% 10% - \y 
53% 2% 91% 3 1,000,000 25 SO ALE Gc een oe ae Dec. 15, 30 3.500 93, 8 814 } 56 
33% «12 39% 22 120,000 100 BO Ns Swale teehee wae’ ; eke Mav 1, 31 200 *39 76 39 39 + | 
wk 5% «13% «6 31,693,086 25 Socony Vacuum c i ean on Mar. 15,33 391,400 *13%, = 11% Sid 214 
100! 81 11014 92% 764,925 100 S. O. Export Cc Es a6 aS wc $2.50S.A. Dec. 31, 32 1,500 *11014 9916 993 1 3% 
317% 15% 365 19% 13,102900 N.P. S. 0. California... .....+22. v1 25¢Q June 15, 33 86,000 *361, 331 35% + 28% 
16% f 26% 1234 320,000 $10 Bs eee eee oki Mar. 16, 31 1,400 24% 2214 24% + 2% 
37 &% 19% 393% 2233 25,740,965 25 5. O. New Jersey 2 Seana a Anes 50c S A. June 15, 33 162,400 #3936 3614 3815 1. Dig 
39% 2434 455, 35 1,590,406 N.P. Sun Oil Co. ST re 25cQ June 15, 33 2,000 #45 56 43 45 54 + 356 
92 68 100 89 100,000 $100 do pfd Seite Rte cameos $1.50Q June 1, 33 260 100 99 100 l 
2 4 33 34 776,979 NP. Superior Oil "e Sicap Wows: Vek”  #§  iMohmactaenstein 27,200 31g 234 3 lg 
184 94% 24% 1034 9,851,236 $25 POS CORSE GOODS 55d 6.ccccs.e srewnsca 25cQ Aee.. 1533 105,200 *2414 22 23% 2 
4 ie 616 18% 930,507 16 Tense Paciic Coal Ol Co... an Dec. 31, 29 22,900 6 434 ee 
55% 2 934 31, 5,998,919 N.P. Tide Water Associated Oil Co... ae Feb. 16, 31 149,000 ¥*9 34 Sig 94 + 114 
60 20 65 231% 695,503 $100 a | eae pap eds peters Jan. 3, 33 4,000 4716 43 45 + 2i6 
10 5 16 9% 2,191,954 N.P. Tide Water Oo. : .cccccoes Dec. 31, 32 meet pe ale ered ; ; 
62 30 65 45 199,446 $100 do pfd.. siaireroie ee : 1.25Q May 15, 33 400 65 6434 65 0 
15% 8 20 \4 84 4,386,070 Union Oil of California.......... 25cQ May 10, 33 12,900 *2014 17 8% 195 + 2% 
19% 1184 22% 10% 1,254,048 NN . tates... 30cQ June 1, 33 6.600 21% 18% 19% 4+ 3, 
2% lo 474 % 769,531 N.P. Warner Oumian (6. 565:56ccis0's pire July 3, 30 8,800 4 31, 3% + 14 
84% 234 Sle 2 431,427 N.P. Me fF. Wilcox On & Gat Cons... Sr May 10, 28 9,990 54 44 434 8 
*New high. tNew low. TTtAlso extra—Seaboard 10c 
. Standard Oil Stocks on New York Curb Market 
Div. Last Transactions Week Ended June 24 
1932 1933 Shares Par Rate Div. Sales Week's 
High Low High Low Issued Value Company Period Paid Shares High Low Last Change 
7 6 13 6 40,000 $25 Borne Scry mser Co. aS aD IR se cece Oct. 15, 30 150 10 87% 10 \4 
35 17% 3934 25 200,000 50 Buckeye Pipe Line Co........... 75cQ June 15, 33 100 37 37 37 1 | 
90 53 115 71 120,000 25 Chesebrough Mfg. Co........... tt$1Q Mar. 31, 33 350 113 110 110 0 
3\% 1% 84 2% 5,977,873 N.P. Creole Petroleum Co... 0.006.006 me Oe ee 52,300 *8 1g 63% 814 + 134 
35 18 2934 20 50,000 $100 Rureke £106 Eine Co... ocsiccc ces $1Q May 1, 33 50 77 27 27 119 
55 35% 88 40 2,974,645 25 Humble Oil & Refg. Co.......... 50cQ Apr. 1, 33 7,900 *88 80 84 614 
10% 6% 12%% 6% 26,742,792 N.P. Imperial Oil Corp. coup......... 12%cQ June 1, 33 15,100 *123% 107% 11L% mh 
10% 6% 12% | era are N.P. oO registered.. igebeeas 12 %ecQ June 1, 33 100 *121¢ 115% 12% + 11 
7% 2% 8 3% 300,000 $10 Indiana Pipe RUM. accas ees 15cS.A. May 15, 33 100 61, 619 619 ly 
12% 8 1734 8% 14,247,088 N.P. International Petroleum Co. ee 25cQ June 15, 33 30,900 #1734 147% 17% 2% 
10% 6 10 5% 509,000 $12.50 National Transit Co... .sisccs se Bos Dec. 15, 32 400 914 87% 94 34 
6 2% «64% ~=«#3 100,000 5 New York Transit Co.... 0.000 1ScS.A. Apr. 15, 33 100 33, 334 33, 14 
5% 3% 6% 4\% 120,000 10 Northern Pipe Line Co.......... 2ST OA July 1, 33 200 556 516 51g 0 
79 60 87 70% 580,749 100 COE Cn ene | ee $1.50Q June 15, 33 100 *87 87 87 4 
10 1% 4 1\% 400,000 25 go a a to eee Racers May 25, 32 100 *4 4 4 0 
10 3% 6 2% 100,000 10 Southern Pipe Line Co.......... at Mar. 1, 33 ; or ane eta : 
16% 9% 185, Il 1,200,000 25 South Penn Od Co... ccc sce esc 25cQ Mar. 31, 33 6,500 F18 54 lo}, 18 + 134 
37 27 34 24% 35,000 50 South West Pa. Pipe Lines...... $1Q Apr. 1,33 eee Loren ae we 
25% 13 32% 17 16,908,543 25 ee eR ak ia opie se bis e-0'5 25cQ June 15, 33 40,700 *327% 29% 31 3% 1 3g 
1S% 8% 17% 8% 2,606,983 10 i Mer BOUNCED, 664 o0neo-o eee ae 25cQ June 15, 33 8,300 17% 16 16'9 5¢ 
19 10% 17% 11 190,822 25 CSR a renee ere 25cQ June 20, 33 500 15}, 15 15}, ly 
3046 15% 26% 15% 752,465 25 BO EO on ne signee sie Dae eus Jan. 9, 33 2,950 261% 2314 26 3 
87 75 8515 60 120,000 100 do 5% keene wen gee $1.25Q Apr. 15, 33 20 SS 85 85 2 
2 1% 3 l 34,158 25 Swan Finc ‘y Oi ‘Corp re ae re Jan. 15, 32 
*New high. tNew low ttAlso extra—Chesebrough 50c 
Imperial Oil Promotes Sales N. &., later being appointed assistani New Manager for Gill Oi) 
Staff to 8S. S. Shatford, manager at Halifax. OWENSBORO, Ky.—-B. M. Jones 
TORONTO A. Gordon De Mont. He eventually succeeded Mr. Shatford. formerly with the Standard Oil Co. 
manager of the Halifax division of Im- Succeeding Mr. De Mont at Halifax of Kentucky, has been made manager 
perial Oil, Ltd., was promoted June is W. L. Hibbert, formerly assistant of the Gill Oil Co. here. Mr. Jones 
15 to sales manager of the Toronto manager for Nova Scotia. succeeds Herman Gill who was killed 
branch. Mr. De Mont joined the Im- W. W. Shatford, outside service sta- in an automobile accident a_ few 


perial in 1919 as agent at Sydney, tion supervisor, succeeds Mr. Hibbert. weeks ago. 
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Oil and Royalty Stocks on New York Curb 





Transactions Week Ended iv 24 








1932 1933 Par Sales 
High Low High Low Value Company Shares _High Low Le 
3% 1\% ys N.P. American Maracaibo.. 23,400 1l¢ l 
3% %4 5% 1% N.P Arkansas Nat. Gas.... 3,300 $ 314 
3% Mw § 1 N.P. EY SPE nee 12,400 314 27% 
5% 1% 4% 2 $10 cane ceeeuKs 2,100 414 4h 
% \% ee cw IE. Atlantic Lobos........ 
4] 2 34 $50 do pf ee ee 
934 6% 11% 6% N.P. British gtk Oil coup. , : aAard 
7A ye 4 ye $\% Carib Syndicate....... 65,900 KL LE 23, 
6% 1% 6% 2 N.P, Cities a ee 13,500 534 41 

53% 10 30 10% $100 eb: Sle jdeca cass 1,600 2514 23 
44 1 334 1 10 - a. 

45 9 25 5 100 a) re 50 2015 2015 
1\% A 23% yy N.P. om Bi) ee 11,400 23% 2 
2% do 214 5 N.P. Columbia Oil & Gas vtec. 9,400 214 2 

os ae 2% 1 $1 Consolidated Royalty.. 500 25% 2% 
2% YY 6 1% N.P. WON ONOn cree cece 3,000 714 614 
8 1% 13% $=®.2% $100 CaS Ree ee ; 

% \% % 8 N.P. Crown Central Pet.... 1.000 34 54 
7% 1% 7% 2% N.P Darby Petroleum..... 3.700 7% 53, 
3 1 2% % N.P a fe . > ee 700 21% 2% 

24% i9% 25% «25 > ae eae 

4434 23 61 24 $25 Gulf oll COP 66 caste. 15,300 *6] 5415 
5 3%) — 6K% 1\% N.P. Indian Ter. Tite. Oil A 1,700 *61 3 
4% 1% 5% 1% N.P PSD. SPR 700 *5 47 

A iY % iY $5 Intercontinental Pet... ae 
1 % 2 &% N.P. Kirby Petroleum...... 1,400 1% 1% 

34 \% 1% yy $25 Leonard Oil Dev....... 25.800 1% 3 
3% % 4% 1% 'N<.P. Lion Oil Refg......... 600 *47, { 

11 3% 11% $+§(4% N.P. Lone Star Gas........ 23,100 *117% 10! 

yy ts ms ; $1 Magdalena Syndicate. 

8 334 6% 4 N.P.  Margay Oil Co....... zat ces 

3% 1% 5 2 N.P Mexico-Ohio Oil...... 8.100 314 3 

2 wm 4% 1 N.P Michigan Gas & Oil.... 2.800 *47¢ 414 
1% % 4 &% N.P Mid. States Pet. A vtc. 1,100 354 23, 

&% y%1% YyN.P. ee eee 1,500 13% 1 

% yy 4% yy $1 Mountain & Gulf...... 55 
4% 606o2M%COH HOY 10 Mountain Producers. 4.500 6% 51 

145% 8 20 10 N.P. National Fuel Gas..... 2.700 18% 17 

% % 1% l4 $5 New Bradford Oil..... 700 15% 1% 
1% & 864 We N.P. North Central Texas 3,500 7 24% 

% ts 16 ts N.P North European...... 3400 ty 5. 
5 2 73%, 3 N.P Oil Stocks Ltd. A...... 2,300 *7 34 7 
p 3 6% 3 N.P Pacific Western. 900 65% 6% 

% ty 1\ N.P Pantepec of Venezuela 4.600 lig 

% vs 1% 4 N.P. Producers Royalty.. 8.700 ] ‘ 

60% 40 45 21 $100 Pure Oil 8% pfd...... 6.150 3814 3515 
1 % 2% 3% «ON.P. Red Bank Oil........ 3 . 

% i 34 yeN.P. Reiter-Foster Oil...... 1.300 y 
1 4 2% $Y $25 Richfield Oil pfd...... 10°500 115 
1% % 6% 3 N.P. Root Refining pfd..... 300 «61, 4 

4 % ue - $10 Royalty Corp. pfd..... ; 

2% % 41% 5 N.P. Ryan Consolidated.... 4,700 35 Wk 

% ¥y 1 3% = =6$10 Salt Creek Consol.. 400 ‘ ; 
54% 2% 9 3% 10 Salt Creek Prod.. 3,400 gl, 7% 

a ar 3% b% 25 Shrev. El Dorado P.L. oa 
z 2% 6% $§3% N.P._ Southland Royalty. 2.700 6 r 

% A 144 yy $5 Sunray Oil. 4.600 13% 11 

104% 4% 13 6% N.P. Texon Oil & ‘Land..... 1,500 1034 93, 

ty \ 15% yy $5 Venezuela Petroleum 6.200 13% 1 
2% 1% 3 1% 1 Woodley Petroleum.... 500 ix 2 
1% \y 4 My N.P. YW GiB Gat. cc ccccees 


*New high. tNew low. 


New York Bonds 


Week Ending June 24 





High | Low Last Cc hange 





Oil Gold 6s 


Asso. ecco 103 103 \4 
neo Refg. deb. 5s 1027, 102% 102% + & 
: = Pet. 56.6: oe 10) 90 90 + 3, 
Pet, 5 los eee ae 9314 9214 9316 le 
ned oe, ee 1025, 102% 102% 54 
Humble Oil & Refg 5s 104 103% 1037%% ly 
Pan Amer. Pet. of Calif.6s 38!9 36% 38 + ly 
Pan Amer. Pet. of Calif. 6s 
ctfs.. bite eres 38 37 38 l 
Phillips Pet. 5 er 86 S4 86 2 
Pure Oil 514s . &3 80 83 +3 
Pure Oil 5 los. . 7714 «84 +4 
Richfield Oil of Calif. 6s. . 30 29 2916 1}, 
Richfield Oil of Calif. 6s 
ctfs . 29 284 2834 3 
Shell Union Oil Ss ‘ 795% 77 78% 34 
Shell Union Oil 5s w.w... 7919 78 7814 4 
Sinclair Con. Oil 7s 10014 9934 100% \4 
Sinclair Con. Oil 614s 981g 97 98 1 


Sinclair Pipeline 5s 103 102}4 10234 + \% 
Skelly Oil 5 Ys. 801% 773, 80 +314 
S = N. J. 5s 105 104% 105 + 
Ss N. ¥. 415 100 99% 9934 0 
Union Oil of Coit 6s A. 105 104% 1043, 4 
Union Oil of Calif. 5s C 100%% 100% 1003% lg 
Warner-Quinlan 6s..... 33 30 32% +5% 
FLINT, Mich.—A. D. Miller, for- 
merly with the White Star Refining 
Co. and later Mid-Continent Petro- 
leum Co. office, has been appointed 


manager of Mid-Continent’s office in 
Flint. 


June 28, 1933 


New 


Week Ending June 24 





Week’s 
ast Change 
1% T a. 

| 1 

8 8 
0 
$14 ‘ 
} ] 
47% I 
2414 l 
20 115 
1 54 
« 8 
2 0 
254 0 
615 
1 
6%%4 + |! 
73 4 3 
8 & 
583, s 
514 l 
554 ‘ 
1% 0 
& 0 
47 1} 
11% lg 
314 0 
434 3% 
3 0 
l 0 
5 i 
1734 1 
1} lg 
316 14 
5 1 
9 3 16 
% 1 
614 A 
] 0 
0 
27 
l 
i 1g 
1 
8 4 
¢ l 
3 1 
@ 
+ 4 
73% 0 
5 1 3% 
1 lg 
10%, 13% 
ll¢ 14 
2% 0 


York Curb Bonds 


High Low Last Change 


Cit es Sery 5s ‘50 eae 44 4114 
Cities Serv. 5s ’66 . 42 40 
Cities Serv. G. 514s °42.. 61 583, 
Cities Serv. G. P. 6s ’43.. 73 71 
Cont. Oil 5 40737....... 9834 9814 
Empire O & R 514s ’42 507% 4814 
Gulf Oil 5s 737. 100 99 5% 
Gulf Oil 5s °47. MR 
Indep. Oil 6s °39 100 99 
Sun Oj 52 6s °39 . 102 101 3% 
Sur Oil 5s °34 i 101 101 
Fide Water 5s’°79 : 64 59 


42! +114 
a +2 
61 +24 
72 +1 
98% 14 
sO 1] 
100 0 
Q9l 4 l 
8 2 
100 } 4 
1013, + %& 
101 0 
64 +23 


Pittsburgh Stock Exchange 


Transactions Week Ended 


ut! 


June 23, 


1933 


Change 


Over 
Last Week 
314 1 
4 0 
23% 4 
Rl, Ig 
11! 8¢ 
91 | 
i$ ol 
16 +2! 
| 0 


Sales High Low 
Gas 110 334 314 
J 204 4l¢ 314 
& Elec 2,759 26% 223% 
Oil ‘ 275 Rl4 N 
fPa.... 4,000 60!9 56 
Gas 46,333 113, 93% 
4 cony 
: 73 9]! 10 
ly p c. 
fd 10 8515 85% 
dil .. 2,000 .15 15 
I Oil 1,916 163, 15% 
rock Oil & Gas 300 l l 
Serv 5,049 915 g 
e new preferred stock 4 OF 





ADVERTISERS 
IN THIS ISSUE 


This index is published as a convenience to the 
reader. 
rate, 


Every care is taken to make it accu- 
but National Petroleum News assumes 


no responsibility for errors or omissions. 


Advertising Federation of Americ 


American Can Co t 
Anderson-Prichard Refg. Corp r ( e 
A. P. W. Paper Co 

Barnsdall Refineries, Inc 

Brac Penn Ref zg Co 

Cities Service C 

Classifie Advertis Q 

e ¢ aul Oil C 


Danciger 


Dayton Air Compressor ¢ 4 
Erie Meter Syster s, |: I i 
Graver J k& M ( | 

Gulf Ref r ( 4 


Kellogg Co., M. W 
Kelly-Springfield Tire ¢ 
Kendall Ref ning 


Leader Ind ‘ 2 
Marathon Oil ¢ ! 
eh tional Petroleum Mutual Fire Ins. ¢ 

ati < Pumps Corp . Second Covet 
ec Meter C | 
Oil Conser } ¢ g ¢ 
Pe s nia Gra ( Oil Ass 4 
Penns inia | ( ¢ 
P se Pet le ( I f 
Refiners Market 


g Co os 
Republic Oil C : 


Timken Stee) & Tube ¢ 





Key always 
=> IMITATE 
he leader 


WO men out... the score tied... and 

the bases loaded. With a confident, non- 
chalant air the ‘“‘heavy hitter’’ of the Sandlot 
League steps up to the plate. In his mind, 
he visions himself as Babe Ruth, ‘‘the Mighty 
King of Swat’’. 








Liken himself unto a bush-leaguer? We 
should say not. He wants to be like the 
biggest attraction in modern baseball .. . 
‘‘Babe”? Ruth is the fellow he is out to 
emulate. 


In business or sports ... it is only the leaders 
who are imitated. 


Perhaps we should find some consolation in 
the fact that our product . . the VIKING 
ROTARY PUMP has been singled out by the 


imitators. It is possible they recognize more 
fully than we, the position Viking occupies 
in the rotary pump field. 


Fortunately the Original and Genuine Viking 
Rotary Pump costs no more than the imi- 
tation. More important to the prospective 
purchaser is the fact that Viking Performance 
is a known quantity. It has been definitely 
proved during the past 20 years . . by over 
350,000 Viking Rotary Pumps. And PER- 
FORMANCE after all is the only possible 


reason anyone has for buying pumps. 





Study the Viking 
Patented Principle 


1—Rotor and idler mesh, 
forming barrier between ports. 
2—Idler drawing away, creating 
suction and opening to be filled 
. . with liquid. 3—Spaces between 
For lower pumping costs . . and = . 
ape . ‘sate VIKING rotor and idler teeth completely 
longer life = smvestigate ; ede filled. 4—Idler and rotor teeth 
the Original and Genuine Rotary cu dintin: teen aa 
. . 7 . agé ’ te . 
Pump before you invest. Write today 


for FREE Folder and Prices. 


VIKING PUMP COMPANY 


CEDAR FALLS, IOWA 


CHICAGO, ILL., 549 W. Washington St.; CLEVELAND, O., Marshall Bldg., 11 Public Square; DETROIT, MICH., Hamilton 
Ave. & W. Grand Biwa., LOS ANGELES, CALIF ., 2036 So. ‘Santa Fe Avenue; MILWAUKEE, WISC., 2310 West Viiet Street; 
MINNEAPOLIS, MINN., 5134 Lyndale Avenue, So.; NEW YORK, N. Y.. 342 Madison Avenue: TULSA, OKLA., 1424 
So. Boston Avenue. 
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